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Rough Proofs 


Another piece of circumstantial 
evidence indicating that money is 
again circulating freely is the in- 
creased sales and earnings of the Na- 
tional Cash Register Company. 


7’ ? 


H. L. Mencken says that radio 
listeners like anything. But maybe 
that’s because they haven't yet been 
asked to like Mencken. 


a, 


An ADVERTISING AGE story says 
that the returns from the Lucky 
Strike hit parade have risen to 
“vertiginous heights.” Looks as if 
some good reporter may be turning 
into a journalist. 


7 + F 


“Do you want to tell?” asks the 
advertising department of A. T. & T., 
and unfortunately the affirmative 
reply is not likely to be limited to 
the ladies. 

v 


7 


Shinola shows a loving couple 
snugly ensconsed in an old-fashioned 
hammock. The adman, moved no 
doubt by tender memories, forgot 
that a hammock is now as obsolete 
as a palm-leaf fan. 


, VF F 


Shinola may be able to put ham- 
mocks. back on front porches, but 
the chances are that 1936 lovers will 
continue to show a preference for 
parked automobiles. 

v 


* 


Shirley Temple, the movie critics 
are pointing out, is beginning to get 
just a bit plump. The little rascal 
is evidently planning to extend the 
competition to Mae West. 

v 


>. 9} 


Chicago Cubs have finally climbed 
to the top of the National League 
ladder. There’s nothing like the 
good old Wrigley stick-to-it-iveness. 

v 


= 


Manufacturers of frankfurters were 
making some progress in persuad- 
ing the public to call the product 
by its correct name until Heinz 
spilled the mustard by devoting a 
whole page to the glories of hot dogs. 

v 


7, 


Chesterfield fans were worried by 
the poster girl playing, “I carry you 
In my pocket,” because they looked 
all over and couldn’t find any pocket. 

v 


y F 


Viceroy cigarettes join Prince Al- 
bert as representatives of royalty in 
the tobacco field, but in these days 
the most appropriate leader would 
be Dictator. 

v 


, 


Homer Rodeheaver urged the boys 
to turn down the lights and sit 
closer to their girls during the Palm- 
olive community sing, but he didn’t 
seem to be doing quite right by that 
School-girl complexion. 

v 


, ¥ 


The Republicans may not win the 
election next November, but right 
how they’ve got the whole country in 
the mood to take a peek at Topeka. 


Copy CUB. 


Farm Income Still Good, Survey Shows 


WEEKLY'S PROFIT 
IS $75,000, SAYS 
PENSION LEADER 


Townsend Paper Claims Cir- 
culation of 400,000 


Chicago, July 23.—The Cleveland 
testimony of Dr. Francis E. Town- 
send, president of Old Age Revolv- 
ing Pensions, Ltd., that the National 
Townsend Weekly has_ produced 
profit of $75,000 to date, focused at- 
tention this week on the mushroom 
growth of the 18-month-old newspa- 
per. 

The $200-a-month pension advocate 
revealed the paper’s profit in a depo- 
sition hearing in connection with the 
suit filed in behalf of Dr. Alfred 
Wright, ex-regional leader of the 
Townsend movement. 

Dr. Wright asks for removal of 
Dr. Townsend and trustees of Old 
Age Revolving Pensions, Ltd. He 
would also like an accounting of 
over $1,000,000 in organization funds 
and appointment of a receiver and 
new trustees. 

Dr...Townsend walked out of the 
hearing when questioned by Dr. 
Wright’s attorney about pill advertis- 
ing in the organization paper, pub- 
lished by Prosperity Publishing Com- 
pany, Los Angeles, of which Dr. 
Townsend is president. Later the 
hearing was resumed, only to be 
postponed to Aug. 17. 


Pays Out Partner 


Before the walking-out incident, 
Dr. Townsend told of the $75,000 suc- 
cess of the publishing venture. Ques- 
tioned regarding reports that R. E. 
Clements, co-founder of the Town- 
send movement, who resigned re- 
cently, had been paid $50,000 for his 
share in Prosperity Publishing Com- 
pany, Dr. Townsend said a payment 
had been made, and that the money 
came from the publishing company’s 
profits. 

The newspaper appears in three 
editions, the Southern California and 
the Western editions, both published 
at Los Angeles, and the Eastern edi- 
tion, published at Indianapolis. Locai 
advertising, including grocery chain 
store copy, appears in the Southern 
California edition. 

Bert H. Whitman, Chicago adver- 


(Continued on Page 8) 


Hot Weather 
Special; Hop 
a Street Car 


Cincinnati, O., July 23—A new 
high in hot weather specials was 
struck by Cincinnati’s street railway 
this week with an offer to patrons 
of a five-hour ride for one 9-cent 
fare during July evenings. “Hop a 
street car and cool off’ is the slogan. 

Under the offer patrons can board 
a street car at 7 p. m. and continue 
riding to the ends of various lines 
on a “Hot Weather Special” transfer 
until 2 a. m., finding “instant and all 
evening relief from breezeless hot 
nights,” says the company’s adver- 
tisements. 


Rana NC eet ade 


DOES ALL THE WORK 


nal 


Walter Watling, Inc., Chicago, has in- 
troduced this Shak-Rite, which is de- 
signed to do anything a bartender can 
do in the way of shaking. It has two 
shaking motions and an automatic time 
control. 


PINKHAM FAMILY 
FIGHT CENTERS 
ON ADVERTISING 


Boston, Mass., July 24.—The battle 
between two family factions for con- 
trol of the Lydia E. Pinkham Medi- 
cine Co., Lynn, Mass., centering on 
the right to direct the advertising 
program, ended another phase here 
yesterday with conclusion of the 
plaintiff’s testimony before a master 
in federal court. 

Seeking an injunction to restrain 
Mrs. Aroline Gove and Miss Lydia 
Gove, officers of the company, from 
allegedly interfering with the com- 
pany’s business in violation of by- 
laws, the suit hinges partly on the 

(Continued on Page 28) 


Many Changes 
in Rules Made 
by A.B.C. Board 


Chicago, July 24. — Important 
changes in the rules affecting basic 
prices, combination sales, renewals, 
contests and publicity were adopted 
by the board of directors of the 
Audit Bureau of Circulations at 
its June meeting, A. B. C. headquar- 
ters announced today. 

On basic prices, the whole of Sec- 
tion 1 of Chapter A, Article 1, was 
revised to make it clear that no spe- 
cial or reduced price, no matter how 
often used or how regularly re- 
peated, can be considered a basic 
price. For all periodicals basic 
prices consist only of a single price 
for single issue sales, and “one only 
basic price for each definite, regu- 
larly established duration” on term 
subscriptions. 

The same rules apply to newspa- 
pers with the exception that R. F. D. 
subscriptions sold at not less than 50 
per cent of the basic term subscrip- 
tion price will be considered paid. 
In addition, only one basic price for 
carrier subscriptions within and 
without the city of publication and 
for motor route subscribers outside 
the city, are allowed. 


Stiffer Combination Rules 


The rule goes into effect Oct. 1, 
1936, for newspapers, and July 1, 
1936, for all other publications. 

For combination sales at least 50 
per cent of the aggregate prices must 
be secured, and not less than the full 
price of the highest priced publica- 
tion, plus 30 per cent of all other 
publications. When premiums are 
given with combination sales, the 
amount collected must be the same, 
plus the value of the premium, 
“whether stated or not.” The rule 
is effective immediately. 

A drastic change in the method of 
figuring renewals, mandatory on all 

(Continued on Page 27) 
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Nunn Appointed Standard Oil Advertising Manager 
Chicago, Ill., July 24.—Wesley I. Nunn, advertising manager of Con- 
tinental Oil Company, Ponca City, Okla., has been named advertising man- 
ager of Standard Oil Company of Indiana, succeeding A. N. Steele, resigned. 
Mr. Nunn formerly was advertising manager of the Marland Refining 
Co., merged with Continental in 1928. 


Pineapple Producers to Botsford-Constantine 
San Francisco, Calif., July 24.—The account of Pineapple Producers 
Cooperative Association will be placed with Botsford-Constantine & Gard- 
ner, at the expiration of the association’s present contract with the local 
office of McCann-Erickson, Inc., which has two weeks to run, it is reliably 
The organization was formed late in 1932 to promote the 


Sears Signs for Network Program with CBS 
Chicago, July 24.—Sears, Roebuck & Co. will launch their first net- 
work program via Columbia Broadcasting System Sept. 17 over 101 sta- 


program will be a half hour weekly 


Thursday from 10 to 10:30 p. m. Detailed nature of the program has 
not been revealed but it will tie in with Sears’ golden jubilee celebration. 


Tax Hits Sales; Wrigley Stops Kentucky Copy 

Chicago, July 24.—With sales “almost nil’ in Kentucky since a one- 
cent tax was placed on nickel confections July 1, Wm. Wrigley Jr. Com- 
pany has ordered cancellation of all advertising in the state, including 
newspapers, radio and outdoor, Henry L. Webster, advertising manager, 


Cream of Wheat to Use Comics, “This Week” 

July 24.—Cream of Wheat Corporation will 
launch a new national campaign in September, using four-color advertise- 
ments in The Comic Weekly, Metropolitan Weekly Comics, and This Week. 
Eight additional magazines will be used in the fall drive. 
son Company, Chicago, is the agency. 


J. Walter Thomp- 


DROUTH FAILS 
TO DIM BRIGHT 
BUSINESS VIEW 


Offsetting Factors Cited to 
Buoy Prospects 


Chicago, July 23.—Despite crop re- 
ductions from the drouth, business 
in farm and rural areas generally 
will maintain its advance, and in 
Many cases will register gains over 
last year, an intensive survey con- 
ducted by ADVERTISING AGE this week 
indicates. 

Three factors were pointed to by 
mail order houses, farm equipment 
producers and retail and wholesale 
organizations as definitely alleviating 
effects of the drouth: - 
1 While the drouth is severe, the 

e area covered is not as great as 
in 1934, with particularly good crops 
in some areas offsetting much of the 
drouth effect. 

y) Markedly stiffened prices for 

e many farm products will mean 
more money in the farmer’s pockets 
despite reduced crops. Increase of 
$335,000,000 in first half farm in- 
come over last year also will cush- 
ion business. 

3 Government relief money being 

e poured into stricken areas will 
offset much of the possible imme- 
diate effect. Also, government agen- 
cies are better organized for relief 
and liaison work than in the past. 

Montgomery Ward & Company ina 
statement this week on business 
prospects dismissed possible adverse 
effects of the drouth in this way: 


New High Predicted 


“We will expect a further increase 
in total cash farm income and our 
sales volume for the fall period 
should reach a new high in the his- 
tory of the company.” 

A statement by the Oliver Farm 
Equipment Company, Chicago, 
pointed to the good winter wheat 
crop and the possibility of saving 
much of the crop in the corn belt 
with rapid advent of rain. 

“Damage cannot be estimated now, 
but if rain comes shortly there 
should be good crops despite the cur- 
rent drouth,” the company said. 

Another executive of a large mail 
order firm, whose business is almost 
exclusively in the Middle West, said: 

“It is easy to exaggerate the extent 
of damage in various states in the 
drouth area. With the exception pos- 
sibly, of North Dakota, diversified 
farming exists and the general im- 
pression, despite continuance of 
drouth conditions, is that farm in- 
come will continue to be higher than 
in 1935. 

“An important factor in this re 
spect is that, while there undoubt- 

(Continued on Page 26) 
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ADVERTISING AGE 


July 27, 1936 


MINNIE FROM 
MINNEAPOLIS 
a, eee 


Hiya, boys! Would you go for a 
little statistical stuff today? Now 
that the weather has cooled off a bit 
you ought to be able to take it. 
Thought I'd tell you right off the 
bat. Then if you don’t want to 
glance at these figures, you can look 
out the window and see those going 
by. 

I’ve been told that you boys who 
sell stuff and such, are interested in 
markets, business indicators and all 
those things. I’ve just been plowing 
through some statistical information 
that is a real eyebrow lifter and a 
“umm-ummer” for you birds who are 
looking for places to sell things. 

This is about Minneapolis . . 
comparative data for the first six 
months of 1936 as against the 
same time in 1935. I'll just list 
‘em. Makes it easier to soak up. 


Electric power consumption 
13.28% increase. 

Telephone users 4.93% up. 
Building permits, valuation, 17.49% 
more than in 1935. Debits to indi- 
vidual bank accounts went up 12.57% 

bank clearings climbed 9.58%. 


In the automobile field, passenger gas 
buggy sales for Hennepin county went 
up 20.49%. The Post Office receipts 
for Uncle Sam increased 6.37% and 
street car passenger revenue in Min- 
neapolis took a 9.34% upward jump. 
Yes, boys, folks are coming down town 
to buy. Have you told them about your 
merchandise? 

Now, Minnie is going to give you 
another eyebrow lifter. The boy 
friend, you remember, is in the ad- 
vertising department of The Min- 
neapolis Star. Well, he took most 
of one romantic evening to tell me 
this. And believe me, lads, when 
Minnie gives up most of an evening 
: never mind! Just think about 
this for a moment. 

For the first six months of 1936, 
The Minneapolis Star had a total 
advertising gain of 375,739 lines 

. - 14.1% . the fastest adver- 
tising climb of any Minneapolis 
daily newspaper. 

And here’s another. The Star, for 
the first six months of 1936, chalked 
up a 71% classified linage increase 
‘ a gain more than twice that of 
either of the other Minneapolis daily 
newspapers. Good reader interest 
indicator, don’t you think? 

Take automotive. The Star 
made the only daily linage gain 
for the first six months of 1936 
up here. 

Yes, chums. The Minneapolis Star 
is not only going places in this town, 
it’s already there. It’s the kind of 
newspaper people want. Did you 
know The Star published a million 
lines more news and features for the 
first half of ’36 than during the same 
period in 1935? That’s another gain 
twice that of either of the other 
Minneapolis daily newspapers. Not 
only that, but for the past 12 months, 
The Star has published more lines of 
news each month than the other 
papers. 

Take the case of the 16 pound baby. 
Tipped the scales that much at birth 
the other day in Graceville, Minnesota. 
Soon after the husky gave his first 
squawk, Minneapolis Star photographers 
and reporters were on their way by 
plane. Result, a continued story of the 
new kid with pictures . . . exclusively 
in this newspaper! 

But that’s the way The Min- 
neapolis Star does things. And 
thats one reason The Star today 
has the largest daily home deliv- 
ered circulation in Minneapolis! 
Guess I’ve given you too many 

statistics, but in case you did read 
them and realize how good business 
is up here, you'll also agree that to 
get some of the dough around the 
village, use the circulation of The 
Minneapolis Star the largest 
home delivered in town! Good idea, 
what? So long. 


THE MINNEAPOLIS 


STAR 


argest Daily Home Delivered 
Circulation in Minneapolis 


R-P ACT SPURS 
ADVERTISING OF 
FOOD INDUSTRY 


Manufacturers to Enlarge Cam- 
paigns; Chain Curtails 


New York, July 24.—Larger ad- 
vertising appropriations are _ pre- 
dicted in the food industry by Paul 
S. Willis, president of the Associated 
Grocery Manufacturers of America, 
in commenting on the probable 
effects of the Robinson-Patman Act. 

“T believe that manufacturers will 
divert a substantial portion of the 
money heretofore spent for advertis- 
ing and brokerage services and ex- 
cessive quantity discounts into the 
channels of larger advertising appro- 
priations,” he said. 

The effect of this act will be to 
reduce the advertising of the Great 
Atlantic & Pacific Tea Company, ac- 
cording to John A. Hartford, presi- 
dent, who said: “It is obvious, of 
course, that where many concerns 
paid us to advertise their products, 
this advertising cannot be continued 
where the money is not available. 
And as a result of the passage of 
the Robinson-Patman bill our adver- 
tising expenditures will naturally be 
curtailed during the coming year.” 


Urges Constructive Application 


Mr. Willis urged that the act be 
interpreted and applied in a _ con- 
structive manner, in order that it 
work toward “leveling out of quan- 
tity discounts, restricting payments 
of brokerage and restricting pay- 
ments for advertising and distribu- 
tion services,” which he character- 
ized as evils in distribution practice. 

He took issue with the often--ex- 
pressed statement that the act would 
influence materially the growth of 
private brands, and commented that 
the question, instead of being that 
of private brands versus national 
brands, is rather, which of these two 
offers distributors the best oppor- 
tunity of fair profits. 

Mr. Willis questioned whether the 
distributor of private brands, with 
quantity discounts, brokerage and 
advertising payments curtailed, “has 
as much money with which to pro- 
mote his private brands as when he 
received these allowances?” 


Cites Competitive Costs 


“Certainly the promoting of pri- 
vate brands calls for real merchan- 
dising and advertising, and this costs 
money. How can the distributor 
spend this money unless he adds it 
to his selling price? And if dis- 
tributors A, B and C all go in for 
private brands, wouldn’t this create 
such a severe competitive situation 
as between private brands A, B and 
C as to materially affect the profit 
opportunity?” 

Mr. Willis warned manufacturers 
against attempts to save the pay- 
ments previously made. “The manu- 
facturer who figures on ‘pocketing’ 
all of this saving may find himself 
sadly awakened. I don’t believe 
many will follow this short-sighted 
policy,” he said. 

The problem ot what to do with 
funds previously spent for broker. 
age and advertising services is now 
giving manufacturers cause for seri- 
ous thought, Mr. Willis pointed out. 
“Whether he should increase his ad- 
vertising schedules, whether he 
should increase his dealer contacts, 
whether he should lower his selling 
price—all of these matters the manu- 
facturers are weighing most care- 
fully.” 

If a distributor is interested in 
private brands from the standpoint 
of better profits, “the manufacturer 
has the job of assisting the distribu- 
tor to earn an equally fair return, 
volume and selling expense con- 
sidered, from the manufacturer’s 
brands,” Mr. Willis contended. 

Advertised brands have a bright 
outlook, Mr. Willis believes, because 
of the attention given to quality and 
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liamson, which ran in 1,000-line space 
last week. 


known brands by consumers. Manu- 
facturers need have no fears of pri- 
vate brands, if they back their prod- 
uct by right quality, price, selling, 
advertising, customer relationship 
and fair profit to distributors, Mr. 
Willis stated. 


Hub Lenz to Jain 
Stone-Wright Studios 


Hub Lenz will resign as art direc- 
tor of Montgomery Ward & Co. Aug. 
1 to become general manager of 
Stone Wright Studios, Inc., New 
York. The appointment does not af- 
fect the company’s organizational 
setup other than to supplement the 
staff. 

Before joining Montgomery Ward 
& Co., Mr. Lenz was managing direc- 
tor of syndicated services for Meyer 
Both Co., and for seven years was 
employed by Hart Schaffner & Marx. 


Two Name Nownion 


American Enamelware and Alumi- 
num Company, Brooklyn, has ap- 
pointed Newman Associates, New 
York, for a campaign in trade papers 
and direct mail. Riverside Labora- 
tories, New York, have named the 
same agency for their proprietary 
medicines, with radio to be used. 
Michael Estrin is account executive 
on both accounts. 


R. A. Feldon Succeeds 
Wehmeyer at “Liberty” 


Richard A. Feldon has been named 
Kastern advertising manager of Lib- 
erty. Mr. Feldon has been on the 
Eastern staff of Liberty since 1934, 
and was previously Western man- 
ager of Business Week. 

He succeeds Karl Wehmeyer, re- 
signed. 


Ayer Promotes Rieker 


Carl L. Rieker has been named 
vice-president in charge of person- 
nel of N. W. Aver & Son, Inc. He 
has been with the agency since 1900. 
For several years past, Mr. Rieker 
has served as assistant to the presi 
dent. 


Turn KYW Over to NBC 


National Broadcasting Co. will 
take over KYW, Philadelphia, on 
Sept. 1. Levy Brothers have oper- 


ated KYW since October, 1934, as 
well as WCAU. Interests of botb 
stations suffered through operation 
under one head, Leon Levy said. 


Predicts More Advertising 

A marked upsurge in advertising 
expenditures by corporations this fall 
as the result of new tax laws was 
predicted by Dr. Orestes H. Caldwell, 
editor of Radio Today, at a meeting 
sponsored by National Association of 
Manufacturers July 22 in New York. 


Form Weeklies Group 

Illinois Greater Weeklies, a group 
of 50 weekly newspapers in Illinois, 
has been formed by Roy Clippinger, 
publisher of Carmi, Ill., Democrat- 
Tribune. New York offices are at 41 
EK. 42nd St., and Chicago offices in 
the Wrigley Bldg. 


Reach ter Mumiiifier 


American Gas Accumulator Co., 
Elizabeth, N. J., has appointed 
Charles Dallas Reach Co., New York, 
for its Walton humidifier. Trade, 
business papers and class magazines 


are scheduled. 


silk manufacturers organized in the 


as the standard of luxury and serv- 


APPAREL FIRMS 
PROMISE BOOST 
IN ADVERTISING 


Textile Manufacturers Busy 
with Co-op Plans 


New York, July 23.—Manufactur- 
ers Of apparel dress goods and dress 
accessories exhibiting at the markets 
here this week have vied with each 
other in announcing larger advertis- 
ing campaigns for the 1936-37 sea- 
son. Typical programs feature large 
space units and various methods of 
tying up national copy and retail 
activities. 

Among the new advertisers in this 
field is B. & J. Lipman, Inc., who 
will sponsor a dress promotion called 
“Mode of the Moment.” The agency 
is Gardner-Rothschild, Ine., and 


space contracts will be placed 
through Alvin Advertising Agency, 
an affiliate. 

First advertisement will be a 


spread in October Vogue. About 300 
retailers are signed, and when 500 
or more are under contract addi- 
tional magazines will be used. Copy 
will include the names and addresses 
ot dealers who buy a certain min- 
imum quantity. 


Knitwear Institute Planned 


The National Knitted Outerwear 
Association, which has been without 
an appropriation for promotion for 
several years, has raised $100,000 
from among its 50 members. to 
finance the Knitwear Institute. Ex- 
cept for a trade paper announcement, 
no advertising has been scheduled 
as yet. 

The example of this group may be 
followed by manufacturers of rayon 
yarns, though their discussions of a 
co-operative campaign have not pro- 
gressed to the point where the out- 
come can be predicted. 

One rayon manufacturer told Ab- 
VERTISING AGE that he was opposed 
to the co-operative idea because 
rayon textiles differ widely in qual- 
ity and character. It might be pos- 
sible, he said, for his industry to 
unite in joint promotion on certain 
trade-marked materials with com- 
mon characteristics, and in this way 
meet the advertising competition of 


International Silk Guild. 
Silk Quality Stressed 


While all details of the silk cam- 
paign for this year have not been 
settled, it has been decided that copy 
will stress recognition of silk as a 
symbol of a quality movement in 
merchandising, store prestige and 


——$_s 
nation-wide dealer promotion for the 
week of Sept. 21 to be known as the 
Silk Parade. 

The Rabhor Company, maker of 
robes, will release its first consume, 
copy at the start of the Christmas 
buying season. Though large SPace 
in several magazines will be used, 
emphasis will be placed on direct 
mail. The first of several maga. 
gines which will be selected is By. 
quire. The agency is Bachenheimer. 
Dundes, Inc. 


Promote Men’s Jewelry 


Swank Products, Inc., Attleboro, 
Mass., has announced an ambitious 
promotion program behind men’s 
jewelry. 

Color pages will appear this fal] 
in Collier’s, Esquire, Fortune, Satur- 
day Evening Post and Vogue, this ad. 
vertiser believing with many others 
that it pays to approach women on 
the subject of nicer things for men. 
The line has been advertised since 
1917. 

However, the ladies will be urged 
not to neglect their own appearances 
by a host of experienced, aggressive 
advertisers, who have translated im- 
proved business and bright prospects 
into bigger appropriations. 

Typical of this number is Julius 
Kayser & Co., women’s underwear, 
hosiery and gloves, who will start 
with a black and white spread in 
September in the magazine list, com- 
prising New Yorker, New York 
Woman and Vogue. Thereafter, 
magazines will receive either black 
and white bleed pages or two-color 
pages, and black and white ex- 
clusively will be used in newspapers. 


Haring in New Post 


Chester E. Haring, formerly vice- 
president and director of marketing 
for Batten, Barton, Durstine & Os- 
born, has been named director of 
the market research division of The 
Hooper-Holmes Bureau, New York. 


Storm Agency Moves 


Charles M. Storm Co. will move 
to larger quarters at 50 E. 42nd St., 
New York, on Aug. 1. 


Four Join Byoir Firm 


George Hammond, John Mont- 
gomery, O. B. Motter and Jane Floyd 
Buck have become members of the 
firm of Carl Byoir and Associates, 
Inc., New York. 


Greigs Form Agency 


James Greig, formerly publishers’ 
counsel, and his son have organized 
an advertising agency at 431 S. 
Dearborn St., Chicago. 


Picks John Dunham 


Allied Radio Corporation, Chicago, 
has appointed John Dunham Co. of 
that city to handle its advertising. 


Stack-Goble for Soap 


Packer Manufacturing Co., New 
York, Packer’s Tar Soap, has ap- 
pointed the Stack-Goble Advertising 


iceability. The guild is arranging a 


Agency, also of New York. 


Effective coverage in this Important Dual Market 
++.two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


Indusirial and 
Commercial 
Air Conditioning 


KEENEY PUBLI 


HEADQUARTERS 


6 N. MICHIGAN . . CHICAGO 


BOTH PAPERS 
ARE ABC 
AND ABP 


SHING COMPANY 


Residential 
Air Conditioning 


How many 


carry wooden fence posts? 
Treated wood posts? Stee! 
posts? Cement posts? 


AMERICAN BUILDER 


AND BUILDING ACE 


CHICAGO 

VOS W Adoms Srreet 
NEW YORK CITY 
30 Church Street 
ANN ARBOR MICH 
'930 Norway Rood 
SEATTLE. 

1038 Henry Burldung 
LOS ANGELES 
Union Bonk Burideng 
SAN FRANCISCO 


it) Surrer Street 


lumber yards 
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ADVERTISING AGE 


Who Buys the 
Higher Priced Cars ? 


-an automobile manufacturer wanted to know Le found out / 


HE SALES MANAGER 

of a great automobile com- 

pany regarded the magazine 
before him with a critical eye. 


**Six million families represent a 
lot of potential business,’’ he said. ‘*But are 
these readers of The American Weekly the kind 
of people who buy our cars? It is nota low-priced 
car. It costs $1,000 and up, delivered.’ 


With that question, he made advertising history. For his 
query gave rise to one of the most illuminating surveys ever 
conducted—a survey that was to influence the advertising 
policy not only of his own company, but of many other 
large manufacturers as well. For this survey brought to light 
vital facts about buying power that touch the very founda- 
tions of marketing. 

‘*There is only one way to answer your question con- 
clusively,’’ said the representative of The American Weekly. 
‘“*Call in an independent and impartial research organiza- 
tion. Let them interview two thousand or more buyers of 
your car to find out how many of them read The American 
Weekly as well as other weekly magazines. Talk to these 
car buyers in their homes. That will give you the answer 
in black and white."’ 

The sales manager supplied the names of recent purchas- 
ers of his automobile (let us call it the “‘Jones’’ car) and a 
nationally known research organization was engaged to do 
the job. In all, 2,003 ‘‘Jones’’ car buyers were interviewed 
in Pittsburgh and Detroit, two large industrial cities, and 
in Schenectady, N. Y., and Rockford, IIl., two cities of 
about 100,000 population each. 


What the doorbell-ringers learned 


Did these buyers of ‘‘Jones’’ cars read The American 
Weekly? Did they! It was the one national weekly they 
read above all others. Out of 1,500 ‘‘Jones’’ owners who 
read any of the six leading national weekly magazines, 
NINE HUNDRED were readers of The American 
Weekly. A clear 60% of the total—and nearly 50% more 
than read the next largest national weekly. The other four 
weekly magazines trailed with lesser numbers of readers. 
Moreover, The American Weekly provided almost 
as much exclusive circulation among these ‘‘Jones’’ car 
buyers as all the other five weekly magazines combined! 

Decisively and conclusively, the lead- 
ership of The American Weekly was 
established in this higher-priced auto- 
mobile field—just as it had already been 
established in the general automobile 
field (more car owners among its fami- 
lies than any other national magazine 
has circulation). 


There is no editorial yardstick 
for buying power 


Greatest 


Circulation 
in the World 


A copy of the survey that gave 
this overwhelming proof of buying 
power will be shown to any adver- 
tiser on request. It proves not only 
that readers of The American 
Weekly own more higher-priced 
cars, but also that they own more 
second cars, more electric refrigerators, more radios. And 
—this may surprise some advertisers—it proves that they are 
the same kind of people as the readers of other magazines, 
save for one important difference: TTHERE ARE MORE 
OF THEM! 


The one great selling force 


This survey also proves that whatever you have to sell, the 
greatest number of buyers to be reached through any one 
means of advertising are among the readers of ‘The American 
Weekly. In the richest trading areas of the country, where 
the great volume of all merchandise is bought, this mighty 
magazine concentrates its nearly six million circulation. It 
reaches 20% to 50% or better of all the families in 627 of 
the 995 key cities of 10,000 population and over. These 
995 key cities account for 70° of all retail sales. 

Here is the advertiser's principal point 
of contact with the buying power of the 
nation. Here his sales message simulta- 
neously commands the attention of one- 
fourth of all the English-publication- 
reading families in America. With one 
powerful impact, it carries an advertis- 
ing message and creates a nation-wide 
impulse to BUY. There is no other way 
to win volume sales in the volume 
market so quickly, so inexpensively. 


Dominant im the richest 
trading areas 


Where this magazine goes 


The American Weekly is the largest magazine in the world. It is 
distributed through the 17 great Hearst Sunday newspapers. In 627 of 
America’s 995 towns and cities of 10,000 population and over, The 
American Weekly concentrates 67° of its circulation. 

In each of 174 cities, it reaches better than one out of 
every two families 

In 144 more cities, 40 to 50% of the families 

In an additional 134 cities, 30 to 40% 

In another 175 cities, 20 to 30% 


. and, in addition, more than 2,000,000 families in thousands of 
other communities, large and small, regularly buy and read The 
American Weekly. 


Sr Cock-A-Doodle-Doo! 


The first six months of 1936 were the largest in volume of linage 
and revenue of any six months’ period in the history of The American 
Weekly and the gain of The American Weekly exceeded that of any 
other national magazine. The month of June was the sixth successive 
month of linage and revenue gains for the year 1936. 


THEA ERICAN 
WEEKLY 


“The National Magazine with Local Influence” 
Main Office: 959 Eighth Avenue, New York City 
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anck Offices: Parmorive Bupc., Curcaco 


©NADNOCK Bipe., San Francisco 


5S Wintnrop Sguare, Boston . . . Arcavt Buioc., Str. Lous 


Generat Motors Bipoc., Detroit 


Epison Broc., Los Anceres 


Hanna Buipoc., CLEVELAND 101 MaRiettTa St., ATLANTA 


a —— 

The SOCIAL REGISTER 

of 

AMERICAN BUSINESS 

A partial list of Important Advertisers in The American Weebly 
during 1934, 1935 and 1936 
Admuiracion Laboratories, Inc. Grocery Store Products, Inc. 
Afhliated Products Heinz Co., H. J. 
Edna Wallace Hopper Hubinger Co., The 
Neet Hudnut, Richard 

American Can Co Hump Hairpin Mfg. Co., ‘The 

American Chicle Co. Hygienic Products Co. 

American Kitchen Products Co. Janvier, Inc., Walter 

American Lady Corset Co. Jergens Co., Andrew 

American Safety Razor Corp. John Hancock Mutual Life 

American Tobacco Co. Insurance Co. 

Half and Half Tobacco Johnson & Johnson 
Lucky Strike Cigarettes Kaufmann Bros. & Bondy, Inc. 

Armour and Company Kellogg Co. 

Associated Oil Co. Kelvinator Corporation 

Ass’n. of Pacific Fisheries Knox Gelatine Co. 

Axton-Fisher Tobacco Co., Inc. Kolynos Co., The 

Babbitt, Inc., B. T. Kotex Company 

Bauer & Black Kraft-Phenix Cheese Corp. 

Ben-Burk, Inc. Lambert Pharmacal Co. 

Best Foods, Inc., The Lamont, Corliss & Company 

Borden Co., The Pond'’s Face Creams 

Boston Varnish Co. Pond’s Face Powder 

Boyle Company, The A. S. Lane Bryant 
Plastic Wood Leeming & Co., Inc., Thos. 
Three-in-One Oil Lehn & Fink Products Corp. 

Bristol-Myers Co. Libbey-Owens-Ford Glass Co. 
Ingram’s Milkweed Cream Libby, McNeill & Libby 
Ipana Tooth Paste Lorillard Co., Inc., P. 

Mum McKee Refrigerator Co. 
Sal Hepatica Metropolitan Life Insurance Co. 

Brown & Williamson Corp. Nash Motors Co. 

Kool Cigarettes National Biscuit Co. 
Raleigh Cigarettes Ritz Crackers 
Sir Walter Raleigh Tobacco Shredded Wheat 

Burnett Co., Joseph National Carbon Co. 

California FruitGrowers Exchange National Radio Institute 

California Packing Corp. Norwich Pharmacal Co., The 

Campana Sales Co. Old Dutch Cleanser 

Champion Spark Plug Co. Oyster Institute of North America 

Cheramy, Inc. Pacific Mills 

Chesebrough Mfg. Co., Cons'd Packard Motor Car Co. 

Chieftain Mfg. Co., The Park & Tilford 

Chrysler Corporation Parker Pen Co., The 
Dodge Bros. Penick & Ford, Led. Inc. 
Plymouth Pennzoil Co., The 

Clorox Chemical Co. Pepsodent Co., The 

Coca-Cola Co. Perfection Stove Co. 

Colgate-Palmolive-Peet Co. Pillsbury Flour Mills Co. 
Dental Cream Pineapple Producers 
Palmolive Soap Sooperative Ass'n., Led. 
Super Suds Potter Drug & Chemical Co. 

Conklin Pen Co. Premier-Pabst Corp. 

Continental Can Co. Procter & Gamble Co., The 

Corning Glass Works Camay 

Crosley Radio Corp., The Ivory Soap 

Dennison Mfg. Co. Oxydol 

Ethyl Gasoline Corp. Quaker Oats Company, The 

Fitch Co., F. W Aunt Jemima 

Florida Citrus Commission Quaker Oats 

Ford Motor Compan Reynolds Tobacco Co., R. J. 

Formht Company, The Royal Lace Paper Works, Inc. 

Franco-American Food Co. Schenley Products Co. 

Frederics, Inc., F. Schnefel Bros., Inc. 

Frigidaire Corporation Scholl Mfg. Company 

Frostilla Co. Sealed Power Corporation 

General Cigar Co. Seminole Paper Corp. 

General Electric Co. Sheaffer Pen Co., W. . 

General Foods Corp. Simmons Company 
Calumet Baking Powder Simoniz Co., The 

ell-O Socony-Vacuum Oil Co., Inc. 
Maxwell House Coffee Staley Mfg. Co., A. E 
Minute Tapioca Stanco, Inc. 

General Mills, Inc. Standard Brands, Inc. 
Bisquick Chase & Sanborn’s Coffee 
Gold Medal Flour Fleischmann’s Yeast 
Wheaties Tender Leaf Tea 

General Motors Corp. Standard Oil Co., The 
Buic Sta-Rite Hair Pin Co. 
Chevrolet Motor Co. Sterling Products Co. 

Fisher Body Corp. Bayer Aspirin 
Oldsmobile Phillips Milk of Magnesia 
Pontiac Swift & Company 

General Tire & Rubber Co. Tootsie Rolls Co., The 

Gillette Safety Razor Co. Union Oil Co. of Califorma 

Glass Container Ass'n. of America United States Rubber Co. 

Glover Co., Inc., H. Clay Wander Co., The 

Gold Dust Corporation Warren Corp., Northam 
Shinola Cutex—Glazo 
Silver Dust Odorono 

Govodnch Co. The B. F. Watkins Co., The R. L. 

Goodyear Tire & Rubber Co., Inc. Wrigley Jr. Co., Wm. 

Great Aclantic & Pacific Tea Co. Young, [nc., W. F. 

What $18,000 buys 
in The American Weekly 

A full page in color more than twice the size of any other 

magazine page in the world . . . 5,858,468 families at a cost 

of about \4 cent per family . . . the attention of the entire 

family instead of a single buying factor. 
a ore = eS 
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ADVERTISING AGE 


July 27, 1936 


Norge Refrigerator 


Sales Ahead of 1935 


May Rollator refrigerator sales 
were 30.7 per cent ahead of the same 
month last year, John H. Knapp, 
vice-president in charge of sales, told 
Norge distributors from Nebraska, 
lowa and Kansas at a sales confer- 
ence in Omaha recently. 

Other Norge home _ appliances 
showed these increases for the first 
five months: washers, 142.4 per cent; 
ironers, 58.3 per cent; gas ranges, 
327.4; electric ranges, 83.7, and oil 
burners, 236.5. 


Tobacco to Merrill 


Merrill Advertising Co., Inc., Cin- 
cinnati, has been appointed by Mail 
Pouch Tobacco Co., Wheeling, W. Va. 


CLUETT PEABODY 
PUTSNEW TRUMP 
SHIRT ON SALE 


National Advertising to Back 
Style Innovations 


New York, July 22-—A “new 
Trump” shirt, to be put on sale this 
week by Cluett Peabody & Co., with 


innovations in qualities and construc- 
tion, will be backed by national ad- 
vertising scheduled to start Aug. 15. 

First insertion will be a full color 
page on this date in the Saturday 
Evening Post. Other publications to 
be used are Collier’s, Esquire, New 
Yorker, Time, and programs issued 
by New York City theaters. 

The principal feature of the new 
Trump is its collar, which is made 
of a patented weave so that it cannot 
wrinkle or pucker, while so durable 
that it is claimed it will outwear the 


shirt. It is also said to be laundry 
proof. Another feature of the new 
trump is its formfit construction, 


which brings almost the entire Cluett 
Peabody line of Arrow shirts into the 


formfit model. 
forized Shrunk.” 

The new Trump will be sold at $2, 
as against $1.95 for its predecessors. 
Higher costs are said to be responsi- 
ble for the increase. Prices of other 
grades in the Arrow line will be un- 
changed. 

According to C. R. Palmer, presi- 
dent of Cluett Peabody, the Trump 
probably has been the biggest selling 
shirt ever made. He said that the 
name, “new Trump,” was chosen to 
insure quick distribution and accept- 
ance. 

Oher Arrow shirts, selling at $2.50 
and more, are characterized by dif- 
ference in material, and in styling 
of patterns used. The shortening of 
the style cycle from “high-style” to 


They are all “San- 
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2nd 6 months 


Ist 6 * 
2nd6 = <* 
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CIRCULATION 


1929 


1930 


1930 


1931 


1931 


1932 


1932 


1933 


1933 


1934 


1934 


1935 


1935 


1936 


Rate based on 115,000 net paid ABC 


THE 


NEW YORKER 


25 WEST 43rd STREET 


SELLS THE PEOPLE OTHER PEOPLE COPY 


82,016 net paid 


98,684 “« <« 
104,808 « « 
121,008 « « 
118,468 “« « 
113,687 « « 
112,212 « « 
115,190 «  « 
116,254 « « 
125,362 « « 
124,018 « « 
127,223 « « 

< * 


127,674 


132,000 (estimated) 


——, 


“fancies,” which formerly used to be 
a year or more, has now been re 
duced to a few months, and eyep 
weeks in some cases, In other words, 
the time elapsed from the first ap- 
pearance of a shirt style until its 
wide acceptance is now so short that 
merchandising is geared to a new 
style tempo. 


Tests Through Advertising 


The company relies on advertising 
in certain publications to try out this 
process, and is guided by these re. 
sults in the development of styles 
and patterns for wider sales. 

Mr. Palmer emphasized that adver. 
tising has played an important role 
in the merchandising of Arrow 
shirts. Promotion of the Trump was 
started in 1928, at a time when the 
manufacturing of collars was of first 
importance to the firm. Full pages 
in color have been used consistently 
as a matter of policy, ever since. As 
a result of this effort, the shirt busi- 
ness now represents 67 per cent of 
the company’s business. 

Consistent advertising was stated 
by Mr. Palmer as being a leading fac- 
tor in the public acceptance of Ar- 
row shirts. “Our line has been put 
over by consistent advertising,” he 
said. “We are now benefiting from 
the years of advertising we have 
done, and we wouldn’t even think of 
missing a month or two in order to 
save money during a slow season,” 
he explained. 


Aimed at Consumer 


“Our advertising is aimed to sell 
the consumer,” Mr. Palmer con- 
tinued. “It is not designed to please 
dealers, since the sale of our shirts 
will ultimately please them more,” 
he remarked. 

Under Mr. Palmer’s direction, all 
advertising allowances were discon- 
tinued several years ago, and the 
company has followed a policy of 
supplying only point-of-sale material 
to dealers. 

In some instances this attitude has 
resulted in loss of desirable orders 
from stores who professed to be in- 
terested in the Arrow line, Mr. 
Palmer related, but he is firm in his 
belief that all dealers should be 
treated alike. “If they really want 
our line and believe it will sell in 
their stores, they do not need to have 
an advertising allowance, since we 
do so much national advertising. 
Otherwise, it works merely as a spe- 
cial discount to a favored store, in 
our setup.” 

Other Cluett Peabody advertising 
officials are A. O. Buckingham, di- 
rector of advertising, and G. A. Phil- 
lips, advertising manager. Young & 
Rubicam is the agency in charge, 
with W. E. Griswold, account execu- 
tive. 


Merchandising Support 


for New Cantor Show 
As merchandising support for the 
new Eddie Cantor show, George A. 
Vos, who directs radio advertising 
for the Texas Company, has prepared 
4,000,000 stickers for backs of cars; 
2,000,000 maps of the U. S. carrying 
typical Cantor gags for distribution 
by gas stations; metal plates pictur- 
ing Eddie, to be used on cars; life- 
size cutouts of the comedian for sta- 
tions; Fire Chief hats; postcards for 
comment by the studio audience. 


“Open Road” Figures 
Wrong, Says Peabody 


Listing of 3,815 lines of advertising 
for Open Road for Boys Magazine for 
July, 1935, was incorrect, N. J. Pea- 
body, advertising director, has in- 
formed ADVERTISING AGE, 

The correct figure was 2,946 lines, 
compared with 3,755 lines for July, 
1936, he asserts. 

The figures for 1935 as well as 
for 1936 were supplied by National 
Advertising Records. 


Daniels Succeeds Gibbs 


Julius Daniels, assistant head of 
the commercial bureau of EdisoD 
Electric Illuminating Co., Boston, has 
been placed in charge of the mer- 
chandising advertising department, 
succeeding Louis Gibbs, retired. 


Names Hubbell 


Mills Co., Cleveland, manufacturer 
of metal office and factory partitions, 
has named Hubbell Advertising 
Agency, Cleveland. Newspapers. 
trade magazines and direct mail will 
be used. 
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ADVERTISING AGE . 5 


Selling ST. LOUIS 


is no problem! 


KM OX 50,000 Watts «THE voice oF st. LOUIS”, owned and operated by 


the Columbia Broadcasting System. Represented by RADIO SALES, INC., New York, 485 Madison Ave., Wickersham 


°-2000 e Cwicaco, 410 North Michigan Ave., Whitehall 6000 ¢ Detroit, Fisher Building, TRinity 2-5500. 


ev be 
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ITH ten times the power of any other St. Louis station—plus the 

full program schedule of the Columbia Network— KMOX 
delivers 96% more actual listeners i metropolitan St. Louis at 30% less 
cost per listener than any other St. Louis station. Vhe rest is pure bonus. 
When you buy time on KMOX you are buying the most easily mer- 
chandised advertising medium in the wealthy St. Louis market area. 
Every merchant, every grocer, every druggist, every retailer, and every 
wholesaler in the city knows from daily experience the 
FORCE-IN-SELLING of “The Voice of St. Louis”’. 
If you, too, want to know the facts behind the selling 


power of KMOX get in touch with us. There’s a coupon 


attached — just to make the whole thing easier for you. 


RADIO SALES, INC., 
485 Madison Ave., New York, N. Y. 


Please send me some more facts about KMOX. 


NAME 


ADDRESS 
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sion.” Mr. Aikman commented that 
this “affords a big increase in the 
opportunity for sales and service by 
hardware stores. Most of them are 
not fully aware of this.” 

Mr. Yowell suggested having “two 
prices: cash prices to meet those of 
the chain and cash competitors; and 
charge prices for goods sold on 
credit, the latter being about 10 per 
cent higher. 


Credit Costs High 


“People have learned through in- 
stallment buying that the credit 
buyer pays a higher price, and they 
are concluding that the man who 
pays cash is entitled to a better 
price.” 

Hugh C. Ross of Jackson, Tenn., 
vice-president, was elected president 


NEW HARDWARE 
STORE PICTURE 
GIVEN AT MEET 


Retailers Hold 37th Annual 
Congress 


Atlantic City, N. J., July 23.—Con- 
stant addition of new items and spe- 
cialties has made the modern hard- 
ware store much like a department 


of the national body, succeed- 
ing C. C. Carter of Carthage, Mo. 
Cc. C. Gilbert of Chicago was ele- 
vated from the directorate to vice- 
president. H. P. Sheets of Indian- 
apolis continues as managing direc- 
tor. 


Large “News” Edition 

The centennial edition of the Wis- 
consin News published July 16, 134 
pages, 175,000 lines of advertising, 
was the largest daily newspaper ever 
published in Milwaukee. 


Hirst to Chirurg 


H. P. Hirst, formerly in charge of 
production at Wolcott & Holcomb 
Agency, has been named production 
manager of James Thomas Chirurg 
Co., Boston. 


Henry Selinger 
Will Join B-S-H 

Henry Selinger, program director 
of National Broadcasting Company, 
Chicago, will join Blackett-Sample- 
Hummert, Inc., about Aug. 1, as ac- 
count contact executive. 

Mr. Selinger was manager of radio 
station WGN seven years and asso- 
ciated with Lord & Thomas, Inc., 
before joining National Broadcasting 
Company two years ago. 


Bellringer Changes 


Herbert H. Bellringer has been ap- 
pointed assistant sales manager of 
Charles & Co., New York, and will 
direct sales of Brocton Peerage 
Wines. He was formerly executive 
secretary of the Greater New York 
Licensed Liquor Stores Association. 


Public to Learn More 
About Drugs, Cosmetics 


A committee of information on the 
drug and cosmetic industries has 
been formed under the chairmanship 
of Lee H. Bristol, Bristol-Myers Com. 
pany, New York, to make available 
and disseminate data on the scien. 
tific resources of the industries to 
the public. 

Also serving on the committee are 
Frank A. Blair, president of the Pro. 
prietary Association, and Dwight E. 
Austin, president of the Institute of 
Medicine Manufacturers, both of 
New York. 


Tyler with “Time” 


Don Tyler has joined Time, New 
York. He was formerly with Scripps. 
Howard Newspapers and The Satur. 
day Evening Post. 


store with much the same sort of| * 
promotion necessary, Robert J. Mur- 
ray, of Homesdale, Pa., told mem- 
bers at the 37th annual congress of 
the National Retail Hardware Asso- 
ciation here this week. 

Other principal speakers in addi- 
tion to Mr. Murray, past president 
of the Pennsylvania and Atlantic 
Seaboard Hardware Association, in- 
cluded Veach C. Redd, Cynthiana, 
Ky., a director of the national organ- 
ization; E. W. Peterson, Florence, 
Wis., past president; Horace P. Aik- 
man, Cazenovia, N. Y., and John W. 
Yowell, Culpeper, Va., president of 
the Virginia Retail Hardware Asso- 
ciation. 

As the methods of sales promo- 
tion available to hardware dealers, 
in order of value, Mr. Murray listed 
“advertising, newspaper and direct 
mail; show windows; inside dis- 
plays; intelligent inside selling; ag- 
gressive outside selling; demonstra- 
tions; unique events; consumers’ 
schools; radio and telephone; mov- 
ing and talking pictures.” 

“Newspapers are very good if 
complete coverage can be obtained 
at a reasonable price; otherwise 
this kind of advertising usually is 
too expensive and direct mail will 
get better results,” he said. 


Urges Monthly “Events” 


“For a store that has not been 
doing a good advertising job, it may 
be necessary to spend up to 4 per 
cent of sales for a short period. 
After that, increased volume and 
less sales resistance should bring 
the percentage down to 2. There 
should be at least one special sale, 
demonstration or unique event each 
month, and seasonable events with 
complete display and store changes. 


“But don’t advertise unless you 
know your price is right. If you do, 
you are paying for your competi- 


tors’ advertising.” 

Mr. Redd declared the hardware 
field and its competition have ut- 
terly changed. 

“High standards of living, long 
payment plans and easy buying,” he 
said, “have brought many things 
into competition with the old-time 
farming, housekeeping and carpen- 
tering implements that made up yes- 
terday’s hardware stocks. Educa- 
tion by newspapers, magazines and 
radio has been added to the easy 
payment plan to cause the people 
to want and expect things that once 
were luxuries. Only by handling 
some of these goods for abundant 
living can the hardware man hope 
to operate profitably.” 

He advised the 13,000 members of 
the association to “study diligently 
the advertising in your local news- 
paper and in newspapers from other 
towns and cities that serve your 
community. See what merchandise 
{is being offered, prices as well as 
descriptions. Visit the competing 
stores. No hardware store office is 
complete without the big mail order 
catalogs and their supplemental cir- 
culars and flyers, and they should 
be well thumbed. They not only 
tell you what to sell and give a 
guide on pricing, but are filled with 
selling talks.” 


Rural Field Widens 


Mr. Peterson pointed out that 
“more and more labor-saving and 
other mechanical appliances are be- 
ing added to the equipment of farms 
and homes. This-is likely to go on 
as rapidly as householders are able 
to buy. Some of the government 
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bought THIS WEEK 


“Spread it out, but spread it thickest where it counts most,” 
philosophy behind THis Week. 


is the sales 


WITH MAGAZINE COVERAGE, it reaches into 4,500,000 homes in every 
income group ... with popular entertainment that makes the whole family 
read it, and keep reading it long past the date of issue . . . and rich color 
ads that turn this reading interest into buying interest. 


MAGAZINE C% 


programs such as rural electrifica- 
tion may step up the rate of expan- 


NEW YORK: 420 Lexington Avenue 


CHICAGO: 360 North Michigan Avenue 


DETROIT: General Motors Building 
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GOP CAMPAIGN 
COPY WILL BE 
PLACED DIRECT 


Chicago, July 23.—Deviating from 
the practice of placing campaign ad- 
vertising through agencies, the Re- 
publican party will place its adver- 
tising direct, it was indicated today. 

While definite outline of campaign 
advertising or policies awaits return 
of party leaders from notification 
ceremonies at Topeka, an advertising 
department has been started in the 


Railway Exchange Building here, 
headquarters of the national com- 
mittee. 

The advertising department was 
described as “an accomodation to 
publishers and their representatives.” 


Outdoor Department Separate 


Under the party advertising set-up, 
it was understood, radio and outdoor 
advertising will be handled sepa- 
rately. 

Publicity likewise will be handled 
separately from advertising. 

A separate department will include 
production facilities and copy, plates 
and orders will be issued directly to 
publishers or their representatives, 
according to current plans. 

It is expected the organization 
will be ready to start placing busi- 


ness, if an advertising program is 
adopted, about the middle of August, 
with no agency commission to be 
charged. 

Benjamin Eshleman, of Philadel- 
phia, president of the company bear- 
ing his name, has been appointed 
head of the outdoor division. No 
radio chief has been named. 


Starts “Home Owner” 

The Massachusetts Home Owner, 
monthly, which is an outgrowth of a 
campaign by the Massachusetts Co- 
operative Bank League, began pub- 
lication in May. The League is an 
association of 214 banks in the state 
which have promoted interest in pur- 
chase of new homes and repairing of 
old ones. Home Owner Publishing 
Corporation, 143 Newbury St., Bos- 
ton, publishes the magazine. 


“Farm Journal” Appoints 
Fernald as Ad Director 


L. D. Fernald has been appointed 
advertising director of Farm Journal, 
Philadelphia. For 10 years he was 
assistant general manager of Conde 
Nast Publications, Inc. 

Mr. Fernald was business manager 
of Christian Herald for several years 
when Graham Patterson was its pub- 
lisher. Mr. Patterson is now pub- 
jlisher of Farm Journal, 


Joins “Examiner” 


Mrs. Thelma Witherell has joined 
the Los Angeles Examiner’s resort 
and travel bureau. Mrs. Witherell 
has been with California Guiding 
System for the past two years, and 
was formerly with Tanner Motor 
| Tours. 


ANCIS 


and gt BOTH ! 


WITH NEWSPAPER CONCENTRATION, it covers 21 busy trading areas, 
as an integral part of 21 great metropolitan newspapers... the papers 
that your dealers read, respect, and use for their own advertising .. . that 
cover an average of 1 in every 3/2 families here, with a shopping influence 
that only the family newspaper can claim. 


Bush Street LOS ANGELES: Lincoln Building 


AND THE COST is just 4? per family for a full color page! 
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Competitors’ 
Contests Draw 
Lifebuoy Fire 


Chicago, July 23.—The contest ad- 
vertising employed by a number of 
toilet soap manufacturers was vigor- 
ously combatted by Lever Bros. July 
19 with an advertisement in the en- 
tire comic section list of approxi- 
mately 60 papers. 

The strip copy unfolded the sad, 
true story of a Mrs. C. S. Culton, of 
Maywood, Ill, who switched from 
Lifebuoy to several other brands of 
toilet soap in order to get the wrap- 
pers necessary to enter contests. Her 
husband threatened divorce, her chil- 
dren stopped just short of calling 
her an unnatural mother, and she 
hastened to her dealer for a fresh 
supply of Lifebuoy to restore peace 
in the family. 

The copy, prepared by Ruthrauff 
& Ryan, Inc., New York, was illus- 
trated with photographs of Mr. Cul- 
ton and the two little Cultons. 


A Single Shot 


So far as subject matter is con- 
cerned, the advertisement is a single 
shot, representatives of the company 
said. It is one of a number based 
on true “B. O.” experiences which 
have been appearing since the spring 
of 1935. 

At that time the company an- 
nounced it would pay $25 for inter- 
esting letters about the use of Life- 
buoy which would serve as the bases 
for advertisements. This type of 
copy has been appearing at wider in- 
tervals recently and it appears that 
it will be discontinued soon. 

The anti-contest copy was unusual 
in that it gave the name and address 
of the housewife whose experience 
was told. In practically all cases 
the advertisements in this series 
have dealt exclusively with the deli- 
cate subject of “B. O.” and names 
have been omitted for obvious 
reasons. 


Bank Promotes 
Life Insurance 
for Borrowers 


Chicago, July 22.—Creditors’ group 
life insurance, under which an in- 
sured borrower's net indebtedness to 
the bank is wiped out in the event 
of his death before the maturity of 
his note, was announced in news- 
paper advertising today by Personal 
Loan & Savings Bank. 

Without medical examination, any 
insurable maker of a loan up to 
$5,000 may be covered under this 
policy, the bank said. On loans from 
$500 to $5,000 the bank pays the cost 
of the insurance, and on loans from 
$50 to $500, if the borrower elects in- 
surance coverage, he pays a small 
amount monthly for the protection. 

Arrangements for the insurance 
were made by the bank with Con- 
necticut General Life Insurance 
Company. If the borrower dies be- 
fore his note matures, the insurance 
company pays up the loan, thereby 
releasing all liability against the bor- 
rower’s estate and his signers. 

“Life insurance coverage,” the ad- 
vertisement declares, “will give a 
sense of greater security to a bor- 
rower and his family . . he will 
ask his friends to sign for him with 
greater confidence . . his friends 
will back him with greater willing- 
ness . . because a major hazard 
has been removed.” 


Brewing Record Issued 


A publication giving complete sta- 
tistical record of the brewing indus- 
try has been issued by the publishers 
of The Brewer and Maltster, 360 N. 
Michigan Ave., Chicago. The publi- 
cation is known as “The Brewer and 
Malster’s Statistical, Legislative and 
Buying Review of the Brewing In- 
dustry for 1936.” 


Tells Whisky Chemistry 


Distilled Spirits Institute, National 
Press Bldg., Washington, D. C., has 
issued a new booklet, “The Element- 
ary Chemistry of Whisky Manufac- 
ture.” Copies are available free of 
charge. 
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ADVERTISING AGE 


July 27, 1936 


WEEKLY'S PROFIT 
IS $75,000, SAYS 
PENSION LEADER 


(Continued from Page 1) 
tising representative of the National 
Townsend Weekly, told ADVERTISING 
AGE that the bulk of the newspaper's 
profit in 1935 came from circulation, 
but that revenue from advertising 
had increased markedly since late 
last year. National advertising, at 
50 cents a line, appears in all three 
editions. 

The newspaper sells at 5 cents a 
copy. Subscriptions are $2 a year. 
The paper is sold to Townsend clubs 
for three cents, and profit from re- 


sale at a nickel is devoted to ex- 
penses of the local club. 
Not all Townsendites buy the 


paper, but present circulation of the 
paper is about 400,000, Mr. Whitman 
said, quoting a recent report from 
M. D. Cerf, of Los Angeles, advertis- 
ing manager of the National Town- 
send Weekly, and old-time advertis- 
ing man. 


“Clean Up” Advertising 


Following departure of Mr. Cle- 
ments from the Townsend movement, 
Mr. Whitman said, Dr. Townsend 
turned over Mr. Clements’ half-share 
in the publishing company to O. A. 
R. P. Under the present arrange- 
ment, 90 per cent of the company’s 
profits are given to O. A. R. P. Dr. 
Townsend uses the remainder for 
traveling and living expenses. 

When criticism was directed at the 
nature of some of the advertising 
appearing in early months of the 
weekly’s history, a “clean-up” move- 
ment was instituted, Mr. Whitman 
said. 

Advertising directed to the aged is 


ST Newspaper 
in OMAHA 


for over 20 years in 


@ CIRCULATION 
@ ADVERTISING 
@ NEWS FEATURES 


Omaha World- Herald 


Ormsbe 


National din. Sapactine 


prominent in the Townsend Weekly, 
a review of the last two issues shows. 
Many remedies for rheumatism, rup- 
ture, high blood pressure, asthma, 


bunions, and deafness are presented. | 
Line-It, El Segundo, Calif., advertises | 


a product to make false teeth 
snugly. 

A direct tie-up with interests of a 
large proportion of the Townsend 
membership is made by Grave Labo- 
ratories, Los Angeles, with the head- 
ing, “Challenge to Old Age,” for its 
advertisement on Vital-Nerv. The 
U. S. Marble and Granite Company, 
Oneco, Fla., is a consistent advertiser 
of the world’s best monuments for 
$9 up. 

Some Other Wonders 


The Stransky Mfg. Company, Puk- 
wana, S. Dak., offers Townsendite 
motorists a gas economizer which 
makes possible 37 miles on a gallon 
of gas. The largest advertisement in 
recent issues, 882 lines, was placed 
by Ovrhaul Company, Kansas City, 
Mo., maker of a “new scientifically 
approved method of motor recondi- 
tioning,” which saves gas and oil, 
and increases top speed. 

The Boiler-Room Poet, 
Colo., takes an inch to 
brand-new “Townsend 
Poem,” for 10 cents, 
pocket card.” For 25 
reader may 


fit 


of Denver, 
advertise a 

Booster 
on a “nice 
cents, the 
obtain a “new peppy 
Townsend song,” entitled ““‘We Can't 
Keep Grandma at Home These Days,” 
from P. C. McChesney, Sacramento, 
Calif. Copies of a new Townsend 
play, “A Lesson in Political Econ- 
omy,” are available for 30 cents from 
N. B. Huger, of Detroit. 

The advertising also includes copy 
for novelty clocks, oil burner attach- 
ments for cook stoves, Koolkurl for 
permanent waving, and treatments 
of the tobacco habit and the liquor 
habit, among other products and 
services, 

A full page house advertisement 
for the National Townsend Weekly 
pictures Washington, Lincoln and 
Townsend, under the headline 
“Again, History in the Making.” The 
newspaper also advertises free news 
bags for its street salesmen. 


Why Not All? 


Editorial columns’ report club 
meetings in various parts of the na- 
tion, chronicle results of membership 
drives, and present news from na- 
tional headquarters of O. A. R. P. 
in Chicago. Letters from members 
are liberally used. 

“What I do not’ understand,” 
writes J. C. McDearmon, of Los 
Angeles, “is why all business men 
do not come out for the Plan. The 
stores, the factories, would take in 


more money, and thus the banks 
would handle more, and so on all 
around the money-making circle. 


But it won’t be long now. When they 
wake up they all will be for it.” 


Shaw Joins Jaros 


Monroe H. Shaw has joined The 
Jaros Company, New York, as ac- 
count executive. He was formerly 
assistant advertising manager of Na- 
tional Biscuit Company, New York, 
and was with Schenley Products 
Company. 


Lineage Gains 
for 21st Week 


in Succession 


Chicago, July 24.—The gains in re- 
tail lineage which have been regis- 
tered for 20 consecutive weeks con- 
tinued unabated during the week 
ended July 18, the ADVERTISING AGE 
index of retail activity shows. 

During that week the newspapers 
in 66 reporting cities carried a total 
of 13,555,890 lines of retail display 
advertising, compared with 12,484,- 
699 lines during the corresponding 
week of 1935. This is an increase of 
1,071,191 lines, or 8.6 per cent. 

For the year to date, 1936 retail 
advertising volume in the 66 report- 
ing cities totals 477,701,231 lines, 
compared with 454,042,046 lines for 
the corresponding period of 1935. 
This is an increase of 23,659,185 
lines, or 5.2 per cent. 

The record of cities measured, 
showing percentage of gain or loss 
from last year for each week since 
the beginning of the year, follows: 

Per Cent 


Week Ending Difference 


IIS CM kG ig te neh sles +2.5 
January 11 + 5.4 
January 18 + 6.3 
January 25 + 3.6 
i a Sr ae +3.2 
February 8 ..... +1.0 
oly |g ae | Se —0.8 
WORT OREy BS 66668 tas taeenra —4.2 
Febru: ry ae oe ree ee +1.9 
March 7. +3.3 
MRM gE re ne ty Daw 9.4.69 anbee + 2.4 
SE a ee + 6.1 
Ne ois ois See eie aus +3.1 
CO Gora er eer oe +1.8 
April 1i + 2.9 
|  . Baee ec ee a +01 
| ae eres ea + 4.6 
NE I ae eo 3-a Eine 2 es Wok GoaTh GRA +3.4 
May 9 + 8.3 
i) are ere + 7.6 
May 23 + 9.6 
May 30 +5.9 
June 6 + 7.5 
June 13 +8.3 
ee eee + 22.9 
PE BE or teen HSE ES aS ® +8.9 
0 ee ee re ee eee +10.2 
ST as Se aead arte pena We nearer ae et i +98 
We BE sec ckee eka ke wee eee + 8.6 
Detailed figures for each of the 


cities measured is given in the tabu- 
lation which appears on this page. 


Publicity Association 
Formed by Canadians 


Western Canada Publicity Associa- 
tion, Vancouver, B. C., has been 
granted incorporation papers. Among 
purposes of the association are the 
distribution of information regard- 
ing the four Western provinces of 
Canada, promotion of the Alaska- 
British Columbia highway, and prep- 
aration for holding a British Empire 
Exhibition in Western Canada in 
1939 or 1940. 

Provisional directors are F. R. 
Stuart, director of Clark Stuart Co.; 
R. Bruce Bennett, editor, Western 
Canada Mining News; H. Cullerne, 
architect; J. S. Pearce, W. S. Pearce 
Advertising Co.; and C. W. Maddi- 
son, organizing secretary. 


Franklin Bruck Expands 


Franklin Bruck Advertising Cor- 
poration has increased its space in 
the RKO Building, New York. The 


new offices will be ready Aug. 1. 
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(AND NOW CHILDREN-) 
WHEN CIRCULATION 
INCREASES 33%% AND 
RATES ONLY ADVANCE 
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Index of Retail Activity 
in Important Markets 


Based on total retail lineage carried by all daily news. 
papers in each market reported on 


(Copyright, 1936, 


by Advertising Publications, Inc.) 


29-Week 29-Week 

Period Period Week Week 

Ended Ended Percent Ended Ended Percent 

July 20, July 18, Gain July 20, July 18, Gain 

City 1935 1936 or Loss 1935 1936 or Loss 
Beem, Gh cavesss 8,583,275 8,867,689 +3.3 276,045 292,166 5.8 
meremte. Ge. .2<0% 7,531,399 8,291,094 +10.1 204,750 218,232 +6.6 
Birmingham, Ala. 6,469,582 7,362,292 +13.8 172,452 200,788 +16.4 
3oston, Mass. . 11,021,573 11,087,359 + 0.6 213,457 250,906 +17.5 
Bridgeport, Conn. 6,236,804 6,531,092 + 4.7 207,424 219,744 +5.9 
Buffalo, N. Y. ... 9,208,872 8,956,768 —2.7 219,520 239,848 + 9.3 
Camden, N. J. .... 2,218,628 2,228,267 +0.4 70,287 61,661 —12.3 
Cedar Rapids, la.. 2,602,642 2,751,448 +5.7 62,692 75,236 + 20.0 
*Chattanooga, Ten. 4,181,468 3,780,421 —-9.6 119,815 111,644 —6.8 
eS . ae 15,416,520 16,683,315 +8.2 432,850 452,624 + 4.6 
Cincinnati, O. 9,007,054 9,336,170 +3.7 226,923 248,671 + 9.6 
Cleveland, O. 9,974,446 10,883,102 +9.1 279,363 315,875 +13.1 
5) Sa 10 373,512 11,2 36, 481 + 8.3 312,461 309,742 —0.9 
Oe : ee 7,874,026 7,526,992 —4.4 187,824 216,902 -+15.5 
wee: COR, sok ke beeoRs _ Be eceeen roree 178,705 178,700 ach as 
Des Moines, la. 3,511,056 3,550,010 +1.1 95,642 89,908 —5.9 
Detroit, Mich, 11,563,948 11,921,876 +3.1 298,255 303,243 +1.7 
ee er 3,917,746 3,934,926 + 0.4 134,134 121,856 —9.2 
Evansville, Ind. .. 6,607,272 7,263,046 +9.9 176,974 206,192 +16.5 
Fall River, Mass. 1,802,353 1,933,916 + 7.3 51,257 61,093 +19.2 
yg a ae 4,725,966 5,092,530 + 7.8 127,666 134,834 + 5.6 
ery, BMG, 2iscers 2,889,405 3,363,971 +16.4 87,808 85,579 —2.5 
Grand Rapids, Mich, 5,026,584 5, 084,208 +1.1 128,856 135,212 +4.9 
Greenville, S. C.. 3,459,023 3,285,404 —5.0 173,292 160,867 —7.2 
Houston, Tex. 7,102,886 7,769,191 +9.4 208,852 258,972 +23.9 
Indianapolis, Ind... 9,168,357 9,620,522 +4.9 255,237 289,208 -+13.3 
Jersey City, N. J.. 1,241,226 1,380,053 +11.2 35,213 32,295 —8.3 
Kansas City, Kan. 1,185,268 1,330,364 -+12.2 43,680 44,044 + 0.8 
Knoxville, Tenn. . 4,875,105 5,361,644 +9.9 149,072 151,914 +1.9 
Little Rock, Ark.. 5,216,834 5,173,019 —0.8 155,106 197,498 -+27.3 
Lynn, Mass. ..... 5,744,746 5,678,190 —1.2 186,592 175,014 —6.2 
Manchester, N. H. 1,972,043 1,913,595 —2.9 63,862 62,564 —2.0 
Memphis, Tenn. .. 6,147,610 6,137,338 —0.2 172,634 183,792 +6.5 
Milwaukee, Wis. 7,190,554 8,090,846 +12.5 181,838 281,875 +55.0 
Minneapolis, Minn. 7,814,675 8,422,245 +7.8 188,158 190,007 +0.9 
New Bedford, Mass. 1,764,980 1,787,086 +1.3 61,824 57,190 —7.5 
New Orleans, La.. 10,017,436 10,719,885 +7.0 278,560 334,465 -+20.1 
New York, N. Y.. 31,337,682 35,274,157 +12.5 715,179 875,544 +22.4 
Brooklyn, N. Y. .. 3,936,005 3,8 819,465 —2.9 97,463 92,088 —5.5 
Norfolk, Va. ..... 5,209,288 5,369,798 + 3.1 164,850 191,366 +16.1 
Oakland, Calif... 4,035,112 4,186,200 = +3.7 127,778 120,248 —5.9 
Okla. City, OKla.. 5,714,023 6,174,039 + 8.1 163,464 178,556 +9.2 
Poors, Th. a2. 6,124,262 6,111,703 —0.2 179,669 172,025 —4.3 
Philadelphia, Pa.. 15,429,787 15,801,859 2.4 377,352 392,388 +3.9 
Phoenix, Ariz. 4,077,945 4,166,904 2.2 118,874 121,884 + 2.5 
Pittsburgh, Pa. .. 13,122,132 12,612,620 —3.9 315,966 354,214 +12.1 
Portland, Ore, ... 5,753,800 6,432,222 +11.8 184,240 193,326 +4.9 
Providence, R. I.. 7,591,656 7,458,990 —1.7 198,009 188,376 —4.9 
Richmond, Va. ... 6,436,038 7,143,808 +10.9 206,262 245,700 +19.1 
Rochester, N. Y.. 9,871,401 10,066,457 +1.9 251,918 244,160 —3.1 
Rock Island-Moline 4,246,708 4,708,818 +10.9 118,974 135,352 -+13.8 
Sacramento, Calif. 5,692,291 6,126,330 +7.6 130,445 142,156 +8.9 
San Antonio, Tex. 3,085,035 3,661,895 +18.7 92,526 141,113 +652.5 
San Diego, Calif.. 7,106,490 7,624,976 +7.3 259,952 275,408 +5.9 
San Francisco, Cal, 7,838,410 8,588,599 + 9.6 228,624 270,726 +18.4 
South Bend, Ind.. 4,604,508 4,834,741 + 5.0 118,814 140,235 -+18.1 
Spokane, Wash, .. 3,588,802 3,984,631 +11.0 118,773 121,807 + 2.6 
St. Louis, Mo. 9,657,765 10,085,830 + 4.4 228,255 263,975 -+15.6 
St. Paul, Minn. 6,608,223 7,251,440 + 9.7 158,297 145,407 —8.1 
Syracuse, N. Y. .. 6,809,477 6,989,579 2.6 178,171 170,751 —4.2 
Tacoma, Wash. .. 3,122,255 3,758,663 + 20.4 91,770 111,188 -+21.2 
Tampa, Fig. oss; S; 619, 954 3,307,782 —8.6 96,208 94, a 24 —1.5 
Toronto, Ont., Can. 12,935,136 12,388,003 —4.2 278,296 255,256 —8.3 
Washington, D. C. 20,114,240 22,532,908 +12.0 573,797 670,991 +16.9 
Worcester, Mass... 7,048,648 7,148,752 +1.4 166,106 178,373 +7.4 
Youngstown, O. .. 5,680,104 5,753,707 +1.3 125,587 118,192 —5.9 
a 454,042,046 477,701,231 +5.2 12,484,699 13,555,890 +86 


*Local rate increase 


of both papers believed to be affecting lineage. 


heaeaal -: Marketing” 


in First Appearance 


The first issue of The Journal of 
Marketing, sponsored jointly by the 
American Marketing Society and the 
National Association of Teachers of 
Marketing, has been distributed to 
members of both organizations, which 
will be merged at the beginning of 
1937. Dr. F. R. Coutant of Pedlar 
& Ryan, New York, and H. E. Agnew, 
New York University, are presidents. 
The new organization will be called 
the American Marketing Association. 

Dr. Paul H. Nystrom, Columbia 
University, serves as editor-in-chief 
of The Journal of Marketing, with 
N. H. Engle, U. S. Department of 
Commerce, Washington, D. C., as 
managing editor, and Robert N. King, 
Batten, Barton, Durstine & Osborn, 
New York, as business manager. 


“Parents’ Magazine” to 


Celebrate 10th Year 


The Parents’ Magazine, New York, 
will publish its 10th anniversary 
issue in October. One of the dis- 
tinguishing features of this issue is 
the front cover which will be the 
same as that which appeared on the 
first issue. 

The advertising revenue from the 
October issue is expected to set a 
new high mark for the publication. 


Becomes a Roycrofter 


P. C. Dawson has joined The Roy- 
crofters, East Aurora, N. Y., in 
charge of sales of all of the com- 
pany’s products, including commer- 
cial printing, book publications of 
Elbert Hubbard, copper, candy, 
leather goods, etc. 


Clarke Promoted 


Thomas H. Clarke, member of the 
B. F. Goodrich Company battery 
sales department since 1933, has been 
named manager of battery sales. 


Buffalo Agency in 4A’s 


Baldwin & Strachan, Inc., Buffalo, 
has been elected to membership in 
the American Association of Adver- 
tising Agencies. 
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: Wet—but safe | 


OOD HOUSEKEEPING S tests on washing machines 

extend even to the wire that carries the current. 
The insulation must be waterproof. 

Water is apt to drip onto a laundry floor, and water 

in direct contact with an electric current is danger- 

ous. So Good Housekeeping insists upon waterproof 


insulation on washing machine cords. 


Apparently a small thing, but quite as important as 
efliciency of design, power consumption, thoroughness 
of cleansing, dependability and other things Good 
Housekeeping tests in a washing machine. 


Good Housekeeping has served American woman- 
hood with practical common sense for a third of a 
century. No wonder it has earned the faith it enjoys. 


Good Housekeeping 


[ EVERYWOMAN’S MAGAZINE } 
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They saw Si Putney 
but they heard Voltaire! 


It was like lighting a match in a powder magazine...for that traveling salesman to air his political views in 


Si Putney’s General Store. And when he began on, “What ails you farmers”...a dozen angry voices 
shut him up...plenty! It was then that Si Putney stood up to his full six-foot-three.“ Listen!” he said. “I 


don’t cotton to this stranger’s kind o° talk no more’n you. But I'll fight any man in the store who says he 


ain't got a full and free license to speak his mind!” And those grim-faced men fell silent, before that demand 


for tolerance, as free men have always honored it since it was stated by Voltaire nearly 200 years ago, when 


he said: “I wholly disagree with what you say, but I will defend to the death, your right to say it.” 


HEN Voltaire made his famous 

declaration in behalf of free 
speech, he defied every government on the 
face of the earth. For the surest way, in 
Voltaire’s time, to meet the public hang- 
man was to advocate free and unrestricted 
expression of opinion. 


Yet, a few decades later, in a new 
world, an American Bill of Rights gave 
that right of free expression — in speech 
or in print—to every one of its citizens 

. and, since then, has kept that right 
inviolate, against every pressure of chang- 
ing times and conditions. 


NEWSPAPERS 


YORK World-Telegram 
VELAND. . 
'TTSBURGH . . 

\ FRANCISCO . 


WASHINGTON . . News INDIANAPOLIS Times 

. . Press BUFFALO . . Times DENVER... News 
. . Press CINCINNATI .. . Post TOLEDO. . News-Bee 
. News COVINGTON Kentucky Post COLUMBUS . Citizen 


—Kentucky Edition of Cincinnati Post 


MEMBERS OF THE UNITED PRESS... 
BUREAU OF CIRCULATIONS...AND OF MEDIA RECORDS, INC. 


It is that spirit of tolerance and fair play 
in America which inspires a fight crowd 
to applaud the boxer who helps a fallen 
adversary to his feet. It encourages a street 
corner gathering, contemptuous of the 


rantings of a soap box orator, to stay the 


hand of the cops who would silence him. 


In such tolerance lies the strength of 
our democracy. Willing to listen to both 
sides of any question, the average Amer- 
ican can be trusted to render a fair and 
sound verdict. 


To give him the news facts of both sides 
of every question, without bias or distor- 


AKRON .. . Times-Press 


YOUNGSTOWN Telegram 


BIRMINGHAM. . Post FORT WORTH. . Press EL PASO . . Herald-Post 
MEMPHIS Press-Scimitar OKLAHOMACITY News SAN DIEGO... . Sun 
HOUSTON . Press ALBUQUERQUE Tribune EVANSVILLE . .. . Press 


NATIONAL ADVERTISING DEPARTMENT, 230 PARK AVENUE, NEW YORK - CHICAGO 


SAN FRANCISCO - DETROIT - LOS ANGELES - ATLANTA - 


PHILADELPHIA - DALLAS 


OF THE AUDIT 


KNOXVILLE News-Sentinel 


tion is the aim of Scripps-Howard News- 
papers. With no affiliations outside of the 
journalistic field, these newspapers are 
free to espouse in their editorial pages 
those causes, regardless of influence or 
popularity, which seem to them to be vital 
to the general welfare of the country. 


Given all the facts by an unsubsidized, 
untrammeled press, Scripps-Howard be- 
lieves there are no problems— economic, 
social or governmental—which cannot be 
wisely solved by the people themselves. 
Theirs is the stuff on which democracy 
thrives and endures. 


SCRIPPS*HOWARD 
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ADVERTISING AGE July 27, 1936 


Continuing the Trend 


Only one publication in the advertising field has a continuous, un- 
interrupted record of circulation gains for every six-month period 
during the past six years. That publication is ADVERTISING 
AGE....In a few days the latest circulation statement for 
ADVERTISING AGE, covering the six-month period ended June 
30, 1936, will be released. It will show that the rate of circulation 
increase of the National Newspaper of Advertising has not only 
been maintained, but accelerated ....It will show almost 12,000 
net paid circulation, with a renewal percentage even higher than 
the splendid record made in the past.... It will prove once more 
that live news makes live readers.... And it will demonstrate 
yet more forcefully the value of concentrating your sales message 
in the one advertising paper that has everything the reader wants 
and needs, the paper that time and again has proved the alert- 
ness, the responsiveness, and the buying power of its readers.... 
ADVERTISING AGE, the National Newspaper of Advertising. ... 
New York, 330 West Forty-Second Street; Chicago, 100 East Ohio 
Street; Atlanta, Walton Building; San Francisco, Russ Building; Los 


Angeles,536 South Hill Street.... Member A.B.C.... Member A.B. P. 
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ADVERTISING AGE : 


Information 
for 
Advertisers 


The following documents may be 
ecured without charge from compa- 
jes sponsoring them, or through 
\pverTIsING AGE, by any national ad- 
yertiser or advertising agency exec- 
tive writing on his business letter- 
oad. 


No. 993. Display-Ways at the Point 
of Sale. 

Forbes Lithograph Manufacturing 
‘ompany has issued this new booklet 
ull of merchandising displays illus- 
rating many new developments in 
joint of purchase advertising and 
heir adaptation to various types of 
products. 


No. 994. No More Guessing About 
the Syracuse Market. 

This folder issued by radio station 
WSYR contains a report of a survey 
1 Syracuse women’s brand prefer- 
onces in a selected list of food and 
drug items. The study, made by 
Kenneth G. Bartlett of Syracuse Uni- 
versity, discloses that out of 22,000 in- 
dividual mentions of brands, 59.3 per 
cent preferred radio advertised 
prands. 


No. 995. Sportlovers are Spenders. 

Findings of a reader survey are 
contained in this booklet issued by 
Sports Illustrated. Replies to a 
questionnaire show these _ active 
sports lovers to be receptive pros- 
pects for high grade merchandise and 
services. 


No. 971. Radio in 1936. 


With few exceptions, the figures 
» this book are from a nation-wide 
quarterly study of radio families con- 
ducted by Dr. Daniel Starch in 1935 
for Columbia Broadcasting System. 
The study is based on 24,000 personal 
interviews distributed among all in- 
come groups and geographical di- 
visions of the country. Contents in- 
clude sections devoted to radio 
ownership, radio distribution, listen- 
ing habits, and trends. 


No. 969. Santa Claus Comes to Okla- 
homa City This Summer. 


Millions of dollars from wheat, oil 
and the soldiers’ bonus will bring 
Christmas-time prosperity to the 
Oklahoma City market this summer, 
says this folder issued by The Daily 
Oklahoman and Oklahoma City 
Times. Figures on oil production 
and wheat acreage by counties in 
this trade area are shown. 


No. 968. The Cactus and the Giraffe. 

This booklet tells the story of The 
Des Moines Register and Tribune in 
relation to their trading area, how 
they fit their environment and fill 
the needs of their readers. With a 
coverage of more than 40 per cent 
of all Iowa families, the Register and 
Tribune change the state into a 
single sales city of 2,470,939, the 
booklet states. 


No. 970. The Postman Rings. 

In this brochure, House &€ Garden 
presents the story of its plan, initi- 
ated in January, to stimulate all-year 
interest in silver, china and other 
merchandise sold by jewelers. Edi- 
torial features of the plan are out- 
lined, as well as the supporting trade 
“rogram. Numerous letters from 
jewelers all over the country are re- 


produced as evidence of the plan’s 
success, 


No. 927. Residential Building Re- 
vival, 

A special bulletin issued by Dodge 
Statistical Research Service, cover- 
‘ng data on the revival of residential 
building. Building contracts are 
‘abulated by states, and charts, as 


well as text, indicate trends in this 
work, 


No. 931. Habitual Travellers Read 

The Literary Digest. 

A folder issued by The Literary 
Digest, showing, through a discus- 
Sion of its editorial contents, the 
value of The Digest’s appeal for 
travel-minded readers. 


podGE GASOLINE _ 
of Hiscomsin MAp ; 
ae 


————— 


Pw sees HOTOS COMP any 
ae onsomne ore 4 > 


Unusual "“gasoline-map" of Wisconsin 
run in newspapers by Dodge. 


Tire Dealers 
Hail End of 
G-S Contract 


New York, July 23.—The National 
Association of Independent’ Tire 
Dealers, Inc., New York, is hailing 
termination of the Goodyear-Sears 
contract as the most constructive 
move in many years in the tire in- 
dustry, for both dealer and manufac- 
turer. 

The current issue of the “N. A. I. 
T. D. News” declares that the scrap- 
ping of the contract, and the passage 
of the Patman-Robinson Bill, have 
given the industry a new lease on 
life. The Robinson-Patman Act, the 
“News” asserts, “will curb in no un- 
certain measures the unfair compe- 
tition that has affected your business 
as heretofore, price wars and com- 
pany-owned stores.” 

The contract in itself meant com- 
petition that no independent could 
ever hope to equal, George J. Bur- 
ger, N. A. I. T. D. secretary and gen- 
eral manager, declared. 

“No matter how the independent 
attempted to meet this competition 
his efforts were in vain,” he said. 
“Price wars in the industry were fer- 
mented by these contracts and the 
ever-increasing number of company- 
owned stores.” 


Welles Church Resigns 


Welles Church, assistant manager 
of WJSV. Washington, D. C., and 
chief assistant to Harry C. Butcher. 
vice-president of Columbia  Broad- 
casting System, has resigned. He 
had been associated with WJSV and 
CBS for five years. His future plans 
are not announced. 


Agency Promotes Brager 


Brown & Tarcher, Inc., New York, 
have appointed James Brager as as- 
sociate production manager. He has 
been in charge of production on Cal- 
vert-Maryland Distilling Company ad- 
vertising at the agency for the past 
year and a half. 


Apple Institute Would 
Regain Eastern Market 


Plans for an extensive campaign to 
recapture markets in Eastern states 
lost to organized Western apple 
growers were approved by the New 
York and New England Apple Insti- 
tute, Inc., at its annual meeting in 
Springfield, Mass., July 14. 

Newspapers in Eastern states will 
be used. 


Division Changes Name 

The beetleware division of Ameri- 
can Cyanamid Company, New York, 
has announced the change of its 
name to Beetle Products division of 
the American Cyanamid Company. 
This division has just introduced a 
line of plastic lighting fixtures. 


John J. Gillin, Jr., commercial-pro- 
gram director of station WOW, 
Omaha, was elected president of the 
Nebraska Broadcasters Association, 
formerly the Missouri Valley Broad- 
easters Association, at a convention 
meeting July 17. 


Two Appoint Baer 
Kristee Mfg. Co., Akron, O., rub 

ber specialties, has appointed Baer- | 

Bigler-Van de Mark & Adams, Inc., | 

Cincinnati. Trade and general pub- | . . 

lications will be used. Ho-Ro-Co in First Half 

Manufacturing Co. and subsidiary, | 

Peerless Waterproof Cement Co., St. | So 

Louis, Mo., have also appointed the) Washington, D. C., July 22.—Pay- 

Cincinnati agency. Trade and gen-| ments to farmers for compliance un- 

eral magazines will be used. der the former AAA adjustment con- 


a ce ae tracts totaled $136,580,864 from Feb- 
Stasko with White Cap 'ruary 1 through June 13, H. R. Tol- 
Joseph J. Stasko has resigned from 


|ley, administrator of the Agricul- 

the advertising department of Stand. | tural Adjustment Act has revealed. 
ard Oil Company of Indiana, Chicago, | The payments are being made under 
to organize and become manager of|the supplemental appropriations act 
the new advertising department of! which provided funds for making the 
White Cap Co., Chicago. |payments after the Supreme Court 
—__———- |} decision in the Butler case invali- 
Two Name Gibbons |dated the former production adjust- 

|} ment contracts. 

Agfa Film Co., New York, has ap- 
pointed J. J. Gibbons, Ltd., Van-| 
couver, B. C., for a newspaper cam-| ,, , 
paign. The city of ~Anen has These payments, which | when 
also named the Gibbons agency for completed will total approximately 
a “Pay Your Taxes” campaign. $250,000,000, are being made as rap- 

ee — idly as the necessary auditing work 
P |can be done,” Mr. Tolley said. 

Starts “Cinema Arts” “It is estimated that most of the 

A. Griffin Grey, formerly general| payments due to farmers for com- 
manager of D. W. Griffith, Inc., vice-| pliance under the old AAA _ pro- 
president of United Artists and head) grams, except those for compliance 
of Paramount's road show depart- |}on 1936 winter wheat plantings, will 
ment, has founded Cinema Arts in ' ath tr the Sather maet of A t 
New York. The first issue of the|2® P@! 7 Wee er Pere Ch ARGU. 


new monthly for general circulation| The Payments to wheat farmers will 
will appear in January. | take somewhat longer as the check- 


Farmers Paid 
136 Millions 


Payoff in August 


ART... 
MUSIC... 
DRAMA? 


A SYMPHONY CONCERT ... the latest Broadway hit 


ing on compliance is still incom- 
plete.” 


List of Payments 


Payments through June 13 totaled 
as follows: 

Cotton, $14,525,395.03; wheat, $43,- 
058,429.43; corn-hogs, $61,607,936.70; 
sugar, $14,186,003.78; tobacco, $1,- 
737,313.21; rice, $198,623.67; pea- 
nuts, $1,267,162.50. 


Campana r poncere 
Baseball Broadcasts 


The Campana Corporation, Batavia, 
Ill., maker of Italian Balm and Dres- 
kin, will sponsor broadcasts of all 
home games of the Chicago Cubs and 
White Sox over a 16-station hookup 
of the Affiliated Broadcasting Com- 
pany until the end of the season. 
Broadcasts began July 21. 

Campana advertising is placed 
through Aubrey, Moore & Wallace, 
Inc., Chicago. 


Roepke Named 


Carl F. Roepke has been appointed 
director of merchandising of Fine 
Foods of Canada, Ltd., Tecumseh, 
Ont. He was at one time assistant 
to the sales manager of Minnesota 
Valley Canning Co. 


Baird’s C shaheates 


Harry Baird Corporation, Chicago 
typographer, observed its silver anni- 
versary July 18. 


...a movie fresh from Hollywood. Are they important,— 


worth seeing or hearing? To find out, thousands of people 


turn to the Art, Music and Theater Pages of their daily 


newspaper, The Christian Science Monitor. They respect 


its cultural standards... trust its unbiased criticism. 


They trust the advertisements that the Monitor 


publishes, too, and use them as a buying guide. 


THE 
CHRISTIAN SCIENCE 


MONITOR 


Published by The Christian Science Publishing Society, 


Boston, Massachusetts 


BRANCH OFFICES: New York, Chicago, Detroit, St. Louis, Kansas City, 


San Francisco, Los Angeles, Seattle, Miami . . 


. London, Paris, Geneva 


A DAILY NEWSPAPER FOR ALL THE FAMILY | 
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Walter George Agency 
Places Foreign Accounts 


Walter W. George Agency, New 
York, is placing orders in screen and 
mail order publications for Helene 
Duroy and L. P. Marchand, both of 
Paris, France; M. J. Staunton, Dub- 
lin, Ireland; Prof. El-Tanah, Jersey, 
Channel Islands, England. 

The agency also has a reciprocal 
arrangement regarding representa- 
tion with the agency of E. W. Har- 
wood & Co., Ltd., London. 


Stanley Kaye Named 
Stanley Kaye Advertising Agency, 
Cleveland, has been retained by The 
Cleveland Academy of Cosmetology, 
Inc. Local newspapers and direct 
mail will be used. Frederick Bott- 


PLUMBING WEAR 
TINTS. FEATURE 
BRIGGS DRIVE 


Detroit, Mich., July 23.—Color in 
plumbing ware will be emphasized by 
the Briggs Mfg. Company in a new 
campaign for Briggs Beautyware, 


starting Aug. 2, with full page, four-| 


color advertisements in newspapers 
of 18 major cities. 
The advertisements, with five ex- 


sections, stressing the two-tone color 
combinations available in Briggs 
formed metal plumbing ware, Charles 
A. McElhone, director of advertising 
for the division, announced. 

Designed to hit the peak of the 
new building season, cities in which 
the advertising will appear are At- 
janta, Baltimore, New York, Brook- 
lyn, Boston, Buffalo, Chicago, Cin- 
cinnati, Cleveland, Dallas, Detroit, 
Indianapolis, Kansas City, Philadel- 
phia, Washington, Pittsburgh, New 
Orleans and Miami. 

The initial full page insertions 
will be followed by a series of smaller 
advertisements in black and white in 
| the same cities, Mr. McElhone an- 
| nounced. 

At the same time many jobbers are 


featuring the new safety bath-tubs, 
with non-skidding design, and the 
various color combinations available 
as well as new styles, streamlined de- 
signs and light weight. 


Follow-up Series Planned 


Distributors and master plumbers 
also are being recruited to feature 
special window and sales room dis- 
plays of the ware. 

Grace & Bement, Inc., Detroit, is 
handling the campaign. 


Buffalo Club Entertains 


About 1,000 members and guests at- 
tended the annual “Under the Big 
Top” summer dinner-dance given by 
Greater Buffalo Advertising Club July 
14 at the Buffalo Trap and Field 


stein is account executive. 


ceptions, will appear in rotogravure to tie in with local safety campaigns | Club. 


Weel CHANGE 


in Local Display Advertising 


Here are the figures: 


DAILY LOCAL ADVERTISING GAINS 


First 6 months, 1936 


CHICAGO AMERICAN 
480,684 LINES GAIN 


2nd EVENING PAPER....... 197,456 Lines Loss 
3rd EVENING PAPER....... 340,098 Lines Gain 
Ist MORNING PAPEB...... 246,488 Lines Gain 
2nd MORNING PAPER ...... 33,366 Lines Gain 


DEPARTMENT STORE ADVERTISING GAINS 
First 6 months, 1936 


CHICAGO AMERICAN 
347,768 LINES GAIN 


2nd EVENING PAPER....... 234,041 Lines Loss 
3rd EVENING PAPER....... 93,662 Lines Gain 
Ist MORNING PAPER...... 154,037 Lines Gain 
2nd MORNING PAPER...... 55,989 Lines Gain 


Authority: Media Records 


The radical change in the local 
situation in Chicago has a nation- 
al angle for advertisers. All 
classifications — department 
stores, in and out of the loop, 
specialty shops and total local 


display have been affected. Start- 
ing last January, merchants began 
to increase schedules in the Amer- 
ican. The results were so suc 
cessful, that every month since, 
the Chicago American has been 
leading every other Chicago daily 
paper by a wide margin—and in- 
creasing its lead—in local display 
advertising gain. And June, just 
past, shows the largest gain of all! 
National advertisers will do well 
for themselves if they follow the 
lead of Chicago’s local advertisers. 
These merchants, shrewd buyers 
of advertising space, are turning 


in increasing numbers to the 
American for direct sales the next 
day. And they are getting results 
that are making new records in 
Chicago retailing! 

No matter what you have to sell, 
the American offers advertisers 
an opportunity to sell practically 
one out of two of your Chicago 
prospects. This great circulation, 
younger on an average than the 
audience of any other Chicago 
newspaper, is the most active 
buying audience in town. How it 
responds to smart merchandising 
and advertising is definitely 
proved by the increasing amount 
of linage ordered into the Amer- 
ican by the Chicago merchants. 
You, Mr. National Advertiser, 
will receive the same direct im- 
mediate response! A word to 
the wise is—Advertise. 


CHICAGO AMERICAN 


-+.a good newspaper 


National Representatives: Hearst International Advertising Service. Rodney E. Boone, General Manager 


LL , 


PROBLEM SOLVED 


ANY PUBLIC TOILET 
MADE SANITARY 


The old and justified fear of unsani- in pocket, purse, of traveling bag. 
tary public toilets need no longer be One envelope only five conte— 
tolerated. PRQTEX Toilet Seat Tops six envelopes—18 seate—twenty-five 
ef genuine ScotTissue are scientifi- cents. On sale and recommended by 
cally designed to give you personalized leading drug, department and grocery 
protection which you can carry with stores throughow 

you wherever you go. Ax indispens Solve this old problem for yourself 
able safeguard when* traveling, shop» and family by getting « supply of 
ping, at work, thestres, or anywhere PROTEX Toilet Seat Tops today. 
wey from home. Handy envelope of Self disposing—Made of genuine 
three PROTEX seats may be carried Scot Tissue. 


ROT 


PROTEX CORPORATION, CURTIS BLBG., MA. OTte 


FREE One envelope of 3 PROTEX seats absolutely FREE, Present 

the to your nearest dealer and receive } PROTEX 
seats absolutely with every 10¢ purchase of twe PROTEX envelopes. 
Dealer's Name. 


Address 


Two-column ad for new toilet seat top 
which ran in Detroit papers last week. 


Moburg Named Head 


of Rex Corporation 
H. W. Moburg, vice-president and 
assistant manager, has been elected 
president and general manager of 
Rex Research Corporation, Toledo, O., 
maker of Fly-Tox. He succeeds the 
late Frank O. Moburg. 

Other appointments are R. E. 
Zachman, first vice-president; Mrs. 
F. O. Moburg, second vice-president; 
E. H. Rude, sales manager, and W. J. 
Paxton, assistant sales manager. 


Tests Canned Wine 
Appeal in South 


New Orleans territory is being 
used as a proving ground for wines 
vacuum-packed in 12-ounce cans by 
Bear Creek Vacuum Wine Co., sub- 


sociation, Lodi, Calif. 

Local newspapers carried 640-lines 
explaining advantages of the can as 
eliminating light and air, no bottles 
to bother with and no corks to leak. 


Buys Mail Order Paper 

The Ziff-Davis Publishing Co., Chi- 
cago, publisher of Mail Order Journal 
and Popular Aviation, has purchased 
Mail Order Business, New York, and 
will merge it with the Journal, effec- 
tive with the August issue. 


Was With “Register” 

James F. Jae, new circulation man- 
ager of The Indianapolis Times, as 
announced in ADVERTISING AGE of 
July 20, was affiliated with the Des 
Moines News until it suspended pub- 
lication in 1924. From that time un- 
til May, 1936, he was with Des Moines 
Register and Tribune, for the last 
four years as local advertising man- 
ager. 


Mears Returns 


Charles W. Mears, advertising con- 
sultant and former advertising coun- 
selor of the Cleveland News, has been 
appointed promotion manager of the 
News, succeeding W. P. Houchin 
whose appointment as national adver: 
tising manager was announced re: 
cently. 


McDonnell in New Post 


Frank R. McDonnell has joined 
Signer & Bryne, New York, pro- 
ducers of Screen Broadcasts. He was 
formerly with Visograph Corporation 
and McDonnell & Co. 


Gillette to “Trips” 


William Gillette, formerly adver: 
tising manager of National Geo 
graphic Magazine, has joined Trips 
Magazine, New York, in a similar 
capacity. G. B. Hughes, formerly 
with Curtis Publishing Company, has 
been named circulation manager 0 


Trips. 


sidiary of Bear Creek Vineyard As- 
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1936 July 27, 1936 ADVERTISING AGE 


“Plant your 
’ advertising money 
- | where you're sure 
of a harvest!” 


“If you want to sell me—put your 
advertising in farm papers. 
“Tam busy—working from dawn 
till dark—haven’t a lot of time to 
read magazines. 
“But, I do read farm papers.” 
Don’t make the mistake of think- 
ing you are reaching the farm 
market with magazines of general 
circulation, which reach less than 
10% of the farm market. Over 89% \ 
of farm homes read one or more 
farm paper. 
What percentage of your busi- 


oy ness should come from the farm? 
25 per cent, 50 per cent, or even 
a more? 
nal Isn’t it good, sound, common 
— sense to budget your advertising 
fec- on the same percentage? 
an- 4 n 
‘t You can’t sell the 
Oo 
Des e e 
> farm family without 


FARM PAPERS 


FARM JOURNAL > SUCCESSFUL FARMING . —_CAPPER'S F FARMER — - HOARD’S DAIRYMAN 
_ PROGRESSIVE FARMER _ WISCONSIN AGRICULTURIST PENNSYLVANIA FARMER _—‘ KANSAS FARMER (Mail & 


_ SOUTHERN AGRICULTURIST —_& FAROE | INDIANA FARMER'S GUIDE —_Breeze) 


-PRAIRIEFARMER ~—_—sSOTTHE FARMER-STOCKMAN Ei eerie N.@ PARE TRIO - MISSOURI RURALIST 


- WALLACES’ FARMER & low A FARM AND RANCH © (The Washington Farmer, The © CALIFORNIA CULTIVATOR 
HOMESTEAD _ THE OHIO FARMER © _ Idaho Farmer, The Oregon MONTANA FARMER — 
‘THE FARMER (St. Paul) < i MICHIGAN FARMER Farmer) _ UTAH FARMER 
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Why Politics Must Advertise 


Announcement of advertising plans | 
by the Republican national campaign 
committee, as reported in several re- 
cent issues of AbverrisiNG AGB, indi- 
cates a clear recognition on the part 
of those directing the fight for the 
election of the Landon-Knox ticket | 
of the selling job which has to be| 
done. 

The issues involved in the cam-| 
paign are so broad in scope and so| 
complex in character that they are | 
controversial in the highest degree. 
Experts in most of the fields where | 
the economic policies of the Roose- | 
velt administration are being applied | 
are in violent disagreement, whether | 
the subject is agriculture, export 
trade, currency, social security or | 
something else. The average citizen | 
is thus confronted with problems | 
which he finds it very difficult to | 
solve. 

On the other hand, the very fact 
that the issues are economic, and re- | 
late to the welfare of every citizen | 
in much more direct way than 
political measures usually do, means 
that the political party which tries | 
to make a purely emotional appeal | 
may find it difficult to win support | 
by that method only. The Roosevelt | 
campaign has been largely along that | 
line, and unless the directors of the | 
Democratic national committee de- | 
cide to use the more direct and | 
factual presentation which thinking | 
voters want, they may be disap- | 
pointed to note the trend in sentiment. | 

The use of advertising by the Re- | 
publicans on a large scale will give | 
them the opportunity to do what 


| 
| 
| 
| 
| 
| 


a 


every ‘advertiser attempts—to sift 
out of the great mass of material ap- 
pearing before the public a few 
simple and fundamental ideas which 
can be emphasized and dramatized 
and repeated in every possible way. 

Simplifying the story into terms 
everyone can understand, and pre- 
senting it in interesting and appeal- 
ing style, is the job of the advertis- 
ing directors of the campaign, just as 
it is of the men who are creating ad- 
vertising for the promotion of com- 
mercial products. 

The plans of the Democratic cam- 
paign committee have not yet been 
announced, as far as they relate to 
advertising. But we believe that the 


Roosevelt advocates will find it 
equally necessary to resort to this 
method of getting acceptance for 


their story. The administration has 


| plenty of good arguments which can 


be offered in defense of its policies, 
and plenty of material from which in- 
teresting advertising copy could be 
developed. Whether advertising will 
be used to supplement the purely 
political methods that have been 
used heretofore remains to be seen. 

As we see it, the old-fashioned idea 
ot relying solely on political oratory, 
appealing to prejudice and_ self-in- 
terest, denying everything to the op- 
position and claiming everything for 
itself, is about through, as an effec- 
tive means of moving the public. 
The issues today demand the sort of 
clean-cut presentation which adver- 
tising can give them. And the pub- 
lic will appreciate that sort of ap- 
proach. 


Patman Law Worries 


A great many people seem to be un- | 
duly worried at present over the pos: | 
sible effects of the Robinson-Patman | 
anti-price discrimination law. Various 
suggestions have been made as to 
the ill effects which it will have in | 
eliminating practices which have | 
been not only general but legitimate. 
Hence executives in certain indus- | 
tries are sitting up nights trying to 
figure out what they are going to 
do about it. 

It seems to us that too much} 
trouble is being anticipated in the ad- | 
ministration of the law, and that a/ 
lot of nervous energy could be saved 
by waiting until the policies of the 
Trade Commission, which 
administer it, are clearly out- 
Perhaps trouble is being bor- 
unnecessarily, especially in 
view of the fact that the FTC has in- 


Federal 
will 

lined. 
rowed 


dicated that its policies will be con- 
servative and reasonable. 

The clear intent of the law is to 
eliminate discrimination and to put 
all buyers on an even basis, under 
similar conditions. The idea back of 
the measure has seemed to us to be 
sound, and in line with the modern 
conception of giving competition a 
chance to operate freely, without 
handicaps in the form of inside dis- 
counts and special deals which have 
put many retailers at a disadvantage. 

Until it is shown that the law is 
going to hurt legitimate business ac- 
tivities and practices which have 
been regarded as proper heretofore, 
we suggest that merchandising ex: 
ecutives await action by the Federal 
Trade Commission before assuming 
that too many dire events are on the 
calendar. 


NEW WORK FOR THE STORE DEMONSTRATOR 


"Of course, a swordfish would give you 


—Sports Illustrated. 
more of a battle than our Mr. Whiffle.”’ 


Voice of the Advertiser 


Makes Government 
Card Do Big Job 


To the Editor: I am attaching a 
government postcard which has been 
especially handled so as to give it 
distinction. 

We had a large number of invita- 
tions to policyholders to send out, 
and since I wanted to do it as eco- 
nomically as possible and yet keep 
as much of the effect of the cus- 
tomary announcement card, I thought 
of this idea. So many have com- 
mented on it that you may want to 
bring it to the attention of your sub- 
scribers. 

An ordinary government postcard 
was tint h'o-' imprinted with white, 
three impressions. It was then plate 
marked, cold. Then the printed mes- 
sage was done by letter-press in blue- 
black ink, using Bank Gothic type. 

By this means we escaped an en- 
velope cost, an enclosure cost, a 
stamping cost, a sealing cost and a 
stock cost. The three impressions of 
white amounted to something of 
course, but there was a substantial 
saving on the entire job. And the 
ecard of course goes first class mail. 

7. Ds 
Advertising Manager, Acacia 
Mutual Life Insurance Com- 
pany, Washington, D. C. 


Rop.un, 


' 


Davies Asks Sensible 


Censorship on Liquor 

To the Editor: It seems strange 
to me that a State Liquor Commis- 
sion, Minnesota in this instance, 
should find it necessary to specifically 
prohibit the use of illustrations of 


v 


tisements of intoxicating liquor. 

Such measures should govern all 
states, in my opinion. Why do ad- 
vertising agencies and their clients 
continue to resort to stupidity in 
liquor advertising, to the extent of 
antagonizing liquor control boards, 
and offending good taste? 

Why lose sight of the fact that we 
do have a few million God fearing 
citizens and parents who object to 
obnoxious matter in advertising, and 
who have the power of votes as their 
voices? 

If publishers would exercise a 
sensible censorship, it would not be 
necessary for liquor control boards 
to go to extremes. Speaking of ex- 
tremes, one state accepts only “so- 


| called” advertising which carries the 


girls, women, and children in adver- | 


| name, illustration, and price of liquor 
| products. Obviously, there is no ad- 
vantage to the advertiser to use 750 
lines when 200 lines will answer the 
purpose. This is something for pub- 
lishers in that state to ponder over 
and to remedy if they see fit. 

If the publishers in that state 
would act in concert with the liquor 
control board, the board might be 
willing to listen to a sensible solu- 
tion so that intelligent advertisers be 
privileged to advertise to advantage. 

The publisher of a newspaper 
should know what will, and what will 
not offend readers, and having a suffi- 
cient interest in his own business, 
might well get together with his 
state liquor authorities and work out 
some sensible rules, so that the ma- 
jority of advertisers shall not suffer 
becaue of the stupidity of a few. 

Apparently, there are publishers, 
distillers, and advertising agencies 
who overlook the period in our his- 
tory when the present revenue went 
to gangdom instead of to organized 
business and government. 

As long as such a situation exists, 
our company for one will continue 
to look with favor upon all adver- 
tising regulations established for the 
' good of the industry. 


Davip M. DAviEs, 
Advertising Director, Seagram- 
Distillers Corporation, New York. 

v 
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| Offers Assistance 
for Landlubbers 


| To the Editor: Landlubbers who 
|/go down to the sea in cruise ships, 
|freighters or palatial liners, who 
have been perplexed by the mystery 
of “ship’s time,” which is expressed 
| in “bells,” who have been intrigued 
| by the salty lingo of the sea, will 
find a wealth of nautical information 
in the newest edition of one of the 
most famous travel books which has 
just come off the presses. 

It is the familiar code book pub- 
lished by Western Union and is 
| available on request to all who travel 
by sea. This 88-page souvenir travel 
book includes, besides a dictionary 
of nautical terms, a map of the 
world, a chart explaining the sleeve 
stripes of ship’s officers, a time chart 
of the world, and an abstract of the 
log which permits passengers to keep 
a record in latitude and longitude 
and other interesting data of their 
trip. 
| A history of codes and the roman- 
| tie story of the Atlantic cables are 


other features of this book, which 
includes a comprehensive cable code 
replete with innumerable lively illus. 
trations. 

It was our privilege to cooperate 
with Western Union in the prepara. 
tion of the graphic side of this book, 


Davip B. HILLs, 
David B. Hills, Inc., New York. 


, FF F 


From a Fan 

To the Editor: Although I’m not 
a cigarette smoker and although | 
am rather hardened and critical 
about feminine beauty, I do appre. 
ciate the keen advertising psychology 
used in the Chesterfield cigarette 
posters and billboards now on dis- 
play. 

It would seem that the girls dis. 
played in these photos were first of 
all chosen for the intelligence their 
faces reveal, and from that quality 
comes the clean and open beauty they 
have. These girls certainly attract 
the eye. They show how powerful 
a good picture can be in an ad. Very 
smart work, 

Another effective ad is the beer 
poster showing an electioneer. The 
artist captivates the eye again by 
his forceful characterization of the 
politician. It’s hard to escape such 
magnetic advertising. 

CARL PETERSON, 
Chicago. 


¥ Vv. 


Census of Business 


Releases Starting 

To the Editor: The prospects with 
reference to the forthcoming reports 
for the Census of Business and the 
Census of Manufacturers, 1935, are 
as follows: 

The first releases covering the 
Census of Business have already 
been made. These include nine re- 
leases for broadcasting stations and 
one for banking institutions. The 
first of the retail reports will be is- 
sued about the end of the month. 
The first three states to be reported, 
so far as retail trade is concerned, 
will probably be Wisconsin, Michigan 
and Washington. After these three 
have been issued, others will follow 
in very rapid succession until all 
states have been covered. As soon 
as the last of the state reports is 
issued, the summary report for the 
United States will be published. This 
in turn will be followed by various 
special studies and reports, the 
nature and number of which will de- 
pend upon the amount of time and 
funds available. 

The state reports will show data 
by cities and towns down to 2,500 
population and by counties. The 
state and each city of more than 
50,000 population will be shown by 
about 60 kinds of business; cities 
of 10,000 to 50,000 population by 10 
kind-of-business groups; other places 
will be shown without a_ kind-of- 
business breakdown. These reports 
will show stores, sales, personnel, 
payrolls and comparisons with 1933. 
Later reports will show stores and 
sales by 10 kinds-of-business groups 
for all areas within the state, includ- 
ing the places of 2,500 to 10,000 popu- 
lation and the “remainder of each 
county.”” Summary reports for the 
United States will include detailed 
information similar to that in pre- 
vious retail censuses, and, in addi- 
tion, analyses of sales by commodi- 
ties. 

Wholesale trade and service busi- 
nesses will also be reported first by 
states and then by summary reports 
for the United States. 

The Census of Manufacturers will 
be reported by states and industries. 
Two releases have already been 
made, one covering rayon and allied 
products, and the other, magnesite 
and chrome brick. Others will fol- 
low in rapid succession. 

Distribution of manufacturers’ 
sales will also be reported by indus- 
try groups. These will show, for 
each major industry within each 
group, the value and ratio of manu- 
facturers’ sales through primary 
channels of distribution. Final re- 
ports will include data on personnel 
engaged in distribution, payrolls, and 
other distribution costs of manufac- 
turers. 

Vercit D. REED, 
Assistant Director, Department 
of Commerce, Bureau of the 
Census, Washington, D. C. 
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AAdtvertising in the 


VOLUME MARKET 


Just about twenty million families—two out of three—have such basic ma- 


terials of living as automobiles, wired homes, radios, telephones. Among 
these families, who can be reached with national advertising and who can 
buy branded merchandise, lies the Volume Market for major merchandisers. 


[| Reading Time—2 Minutes, 28 Seconds | 


WENTY million families is a lot of people. So facturer can hope to se// all the people in the Volume 

many people, who live in so many places, who Market. He may not even be able to reach all the 
are so different one from another that no one auto- people. In which case, he aims for the kinds of people 
mobile or coffee or Presidential candidate satisfies most likely to buy his product ... 4nd magazines 
all of them. classify people by kinds. 


And, certainly, no one magazine—no one news- , , ; 
‘ y = ' MONG magazines, Liberty has a definite place 
paper or group of newspapers—no one radio program 


can reach all of them. Which is why advertisers because it reaches a definite kind of people. 
build lists These people come in the usual income groups. They 


live where goods are sold, with the emphasis on the 
larger cities, where the most goods are sold. Most 
important, they are not only accessible to sales, but 
susceptible to sales, for they have the characteristics 
which make them predisposed to buy. 

Thus, Liberty has a definite usefulness for every 
Volume Marketer, a definite coverage of an important 
group of people among these twenty million families, 
a group which cannot be reached with any other 
magazine. 


Now every means of reaching people has its special 
advantages: 


Rapio to reach people. 
Newspapers to reach people in places. 
Macazines to reach kinds of people in places. 


In fact, the bigger the advertiser, the more means of 
reaching people are used. Last year, of the first 100 
National Advertisers— 
57 USED MAGAZINES, NEWSPAPERS AND RADIO 
25 USED MAGAZINES AND NEWSPAPERS 
5 USED MAGAZINES AND RADIO HE proof of this large statement is visible in 
6 USED NEWSPAPERS AND RADIO the Starch reports and in various duplication 
€ USED MAGAZINES ONLY studies. But it becomes obvious when you reason it 
0 USED RADIO ONLY ‘ ‘ ; : 
out: if any other magazine satisfied these particular 
3 USED NEWSPAPERS ONLY x P 
people, Liberty wouldn’t be able to sell them a couple 


. HUS, 97 of the first 100 advertisers used maga- of million copies every week. | | 
q pe Apparently, magazines are important in Two million, five hundred seventy-eight thousand, | 
: reaching and selling the Volume Market. Why? nine hundred twenty-two total, according to the 

2 Because magazines are national in scope—they fa- publisher’s interim statement—which makes Liberty 

. thered national advertising. Because they’re se/ective. second in total circulation in the weekly field. 

el Because they permit /ifelike reproduction of package Included in this total is a newsstand sale of 1,149,699, 

* and product. Because they are merchandise, have a which makes Liberty second to none in the weekly 
a snarket pattern closest to that of the product. field.And asingle-copy total of 2,299,034,which makes 

‘i But the big reason is less obvious. No one manu- Liberty first in retail circulation among all magazines. 
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July 27, 1936 


WTHT, Hartford, Joins 
Inter-City Network 


WTHT, Hartford, Conn., will join 
the Inter-City group of stations dur- 
ing the last week in July or early in 
August. The station is to be owned 
and operated by the Hartford Times, 
with 100 watts power and a 1200 | 
k.c. wavelength. 

Cedrick W. Foster, for some years 
financial editor of the Times, will be 
in charge of programs and public 
relations. Wolcott Wyllie, for the 
past three years program director of 
WFLA, Tampa, Fla., will be his as- 
sistant. 


Canned Beer Sales Rise 


The sale of packaged beer has 
risen markedly in the past year, O.C. 
Huffman, president of Continental 
Can Company, New York, declared 
this week. A year ago the sale of all 
types of packaged beer accounted for 
25 per cent of the beer volume, while 
now it amounts to 35 per cent, he 
said. 


American 
Lumberman 


enjoys an exceptional 
“reader interest” by 
reason of its being a 
news-type paper. 
There’s nothing like 
live, interesting, di- 
rect - from - the - field 
news to get a paper 
read. 


Send for a copy of our current 
issue. See for yourself. 


American fumberman 


431 So. Dearborn St. 
CHICAGO 


BOOST ROTO USE 


IN SEARS, WARD 


FALL CATALOGS 


Circulation Increases Made’ 


by Both Companies 


Chicago, July 22.—With color and 
rotogravure pages heavily increased, 
distribution of fall and winter cata- 
logs of Sears, Roebuck & Co., and 
Montgomery Ward & Co., the nation’s 
largest mail order houses, was started 
yesterday. 

The new Ward catalog, consisting 
of 800 pages, an increase of 46 pages 
over a year ago, is the largest in 
size since 1921. Included are 376 
pages of rotogravure. 


Circulation has been increased 


, 1,000,000 over a year ago, with the 


book being sent to 7,000,000 families. 
New Radio Dial 


Included in the merchandise of- 
fered is a radio with a new dial 
operating like a motion picture pro- 
jector and flashing onto a screen 
illuminated call letters of the na- 
tion’s leading stations. An airflow 
bicycle patterned after the latest 
automotive designs also is offered. 

The new Sears catalog contains an 
increase of 57 per cent in color pages 
and 100 per cent in rotogravure, with 
photographs used generously in place 
of line drawings. Circulation is be- 
ing increased, it was announced, but 
no specific figure was given. 

Increased space has been devoted 
to rural electrification, and equipment 
for complete farm power require- 
ments is offered. 


Little Price Change 


A shopping guide containing 115 
samples of fabrics with a color graph 


keying shades by numbers also is 
featured in the Sears book. 

Prices, Sears announced, are little 
changed from last year. While the 
Ward book makes no general an- 
nouncement of prices, there are a 
number of illustrations of price re- 
ductions in the catalog. 

Announcement also was made by | 
Ward of the opening next week of 
a new warehouse at McKee avenue | 
and Leonard Street, Pittsburgh, to 
facilitate delivery of heavy merchan. | 
dise to customers in the area. 


Benton & Bowles Shift 
Buyers of Food Space 


Benton & Bowles, Inc., New York, 
has made a new arrangement in its 
media department in connection with 
food accounts. Al Lewis has been 
placed in charge of this division, and 
will direct all space buying in maga- 
zines. 

Charles Reid will be the newspaper 
space buyer for General Foods ac- 
counts, including Maxwell House cof- 
fee, Certo and Sure Jell, as well as 
Walter Baker chocolate, Standard 
Milling Company products, Drake’s 
cakes and Log Cabin syrup. Milton 
L. Keibler will handle all of the news- 
paper and outdoor space buying for 
General Foods cereals, as well as for 
Best Foods products. 


Issue of $4,200,000 
Offered to Investors 


An issue of $4,200,000 twelve-year 
414, per cent debentures of Northwest 
Publications, Inc., which operates sev- 
eral newspapers, owns half-interest in 
a radio station and a controlling in- 
terest in a class AA minor league 
baseball club, is being offered to in- 
vestors. The price is par and inter- 
est. 

Northwest Publications, Inc., for- 
merly Dispatch-Pioneer Press Co., 
St. Paul, Minn., publisher of Dispatch 
and Pioneer Press, and through a 
subsidiary, the Daily News of St. 
Paul, is acquiring the News-Tribune 
and Herald, Duluth, Minn. 


Prints Special Section 


The Daily Times Herald, Dallas, 
published a special eight-page air 
conditioning section July 5. 


DISTRIBUTION OF WPA WORKERS 


PENNSYLANA 
NEW YORK CITY 


WORKS PROGRAM EMPLOYMENT : 


| BY STATES | 
: December 28, 1935 | 
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CALIFORNIA 


TEXAS 


MASSACHUSETTS 
MICHIGAN 

NEW JERSEY 
MISSOURI 

ORL AHOMA 
INDIANA 
KENTUCKY 
WISCONSIN 
MINNESOTA 
GCORGIA 

WEST VIRGINIA 
LOUISIANA 
ALABAMA 
TENNESSEE 
VIRGINIA 
ARKANSAS 
FLORIDA 

NORTH CAROLINA 
KANSAS 
COLORADO 
WASHINGTON 
MISSISSIPPI 
SOUTH CAROLINA 
1OWwa 
CONNECTICUT 
NEBRASKA 
OREGON 
MARYLANO 

NEW MEXICO 


RHOOE ISLAND 
NORTH DAKOTA 
. 10AHO 

OIST OF COL. 
NEW HAMPSHIRE 
VERMONT 
WYOMING 
NEVADA 

DEL AWARE 
UNOISTRIBUTED 
TERRITORIES 


Game cee 
C2ZZZ Orher Agencies 
Works Progress Administration 


WONes POOCRETS adurwiS 794" OW si? 
~o 


Chart by Works Progress Administration showing number of WPA workers by 
states. 


WBS Promotes Cotterill 


Norton Cotterill has been made 
vice-president in charge of sales for 
World Broadcasting System, New 
York. He has been a member of the 
sales department for the past seven 
years. 
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true Detroit area. 


NEW YORK. I A. KLEIN. 


MONROEx““4 


This map describes the heart of Michigan—the 
In this area Detroit merchants 
expect to sell their goods, and it is this area that 
you have a right to expect to influence when you 
place your advertising in Detroit newspapers. 


The rest of Michigan has its own peculiar char- 
acteristics and fealty to its own local newspapers, 
but the Detroit trading area looks to Detroit for 
leadership and offers field enough for any sales en- 
terprise, however ambitious. 


In this area The Detroit News has 85% of its 
Sunday and 94% of its weekday circulation as well 
as the largest circulation of any Detroit newspaper. 
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49% of Michigan's 
assessed valuation 


57% of Michigan's 

° gainful workers 

59% of Michigan's 
industrial plants 


62% of Michigan's 
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of Michigan's 
income tax returns 


65% 
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72  rerail liquor sales 


63% of Michigan's sales 


general merchandise 


4 Michigan’ 
85% Seats ~ ‘chy soles 


2 iaaea 


*% In the Detroit Trading Area 


The reason why The 
trated on this area will 


Detroit News has concen- 
be readily apparent to any- 


one studying the charts above—and it is reason 
enough for any advertiser, we believe! 


CHICAGO .3 EE LUTZ 


Introduces Rush-Eraser 


A “rush-eraser” for cleaning and 
polishing small metal surfaces as 
well as for removing ink and type- 
writing from bond or ledger paper, 
has been introduced by The Eraser 
Co., Inc., Syracuse, N. Y. The holder 
is about the size and weight of a 
small fountain pen, the top section 
turning to propel the brush through 
the tip. The lower half unscrews to 
permit insertion of a new refill. 


La. Homesteads In 
Co-op Campaign 

Twenty-three insured New Orleans 
homesteads are conducting a coopera- 
tive advertising campaign, using 975- 
line newspaper insertions, street car 
cards and spot announcements over 
local radio stations. 

The campaign stresses the fact that 
all deposits are insured up to $5,000 
by Federal Savings and Loan Corpo- 
ration and that semi-annual divi- 
dends at the rate of not less than 
34%, per cent per annum are paid 
every June and December. William 
B. Wisdom, Inc., is the agency. 


Wright Returns 


Charles E. Wright has been ap- 
pointed managing editor of Jron Age, 
New York. He has been associated 
with Republic Steel Corporation for 
the last three years and previous to 


that was with Iron Age. 
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HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, stop look- 
ing. Let BAKERS’ HELPER, the 
industry's 50 year leader, help 
you. 
Check the data you need below, tear 


out this advertisement, attach to your 
letterhead and mail to us. 


i “Baking Industry Facts and 
Figures,” a market data 
folder. 


“Selling Leads,” an 
week service. 


Cc] Sample pages from the “Bak- 
ing Industry Blue Book.” 


Cc] Copies of BAKERS’ 
HELPER, issued fortnightly. 


Audit Bureau of Circulations 
statement. 


BAKERS HELPER 


“E MAGAZINE 7 BAKERY PRACTICE of MANAGEMENT 
In Its 50th Year 
830 South Wells Street 


every 


hicago 
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ADVERTISING AGE 


YOU CAN TELL THEM APART 
BUT THEY’RE BUSINESS TWINS... 


Your business may be a dead ringer for one of the businesses listed 
herewith—an identical business twin. Or maybe at first glance 
yours seems worlds apart—it may be a business twin just the same. 

The list gives you some of FORTUNE’s six-year-advertisers. Back 


in perilous 1930 these advertisers took the nervous gamble of risk- 


Many of them did too—and chose FoRTUNE. Do you want a medium 
that reaches consumers and their purses? Many of them did too 
—and chose FoRTUNE. Both kinds came to FORTUNE, before it 


had proved itself. Both stayed year after year because FORTUNE 
did prove itself. 


ing money in a new, untried magazine, 
stayed on year after year, going through 
the deepest pit of the depression, contin- 
uing on steadily afterwards. 

Your product or service may be “‘differ- 
ent” from all these FORTUNE oldtimers, yet 
there are certain family links between all 
businesses. Yours, like theirs, needs recog- 
nition and acceptance from people you 
want to sell. It responds, like theirs, to the 
law of supply and demand. It makes head- 
way against competitive challenge, as they 
do, only as you can persuade your market 


that here, gentlemen, is better value, here 


greater durability, here sounder technical achievement. 


Related, then, to these year-after-year advertisers, you may find 


FORTUNE 's from-the-start advertisers* 


Aluminum Company of America 
The F. A. Bartlett Tree Expert Co. 
Cadillac Motor Car Company 
Canadian Pacific 
Crane & Company 
DeWitt Operated Hotels 
Firestone Tire & Rubber Co. 
French Line 
General Electric Co. 

John Hancock Mutual Life Ins. Co. 
New York Trust Co. 
Packard Motor Car Company 
The Plaza 
R. J. Reynolds Tobacco Company 
Santa Fe Railway 
Savoy-Plaza 
Sterling Engine Company 
A. Sulka & Company 
J. Walter Thompson Co. 
Young & Rubicam, Inc. 


*Have used FORTUNE for 6 years and have scheduled insertions for 1936, 


that their experience with FORTUNE has some bearing on your 


own advertising problems. 


Do you want a medium that reaches industry and its executives? 


Last year one hundred and twenty one 
firms newly began advertising in FORTUNE. 
So far this year the number of newcomers 
is proportionately higher. FORTUNE’s pow- 
erful dual market—executive and consumer 
—and FORTUNE’s unique power in reach- 
ing it for any advertiser is no longer a 
matter of gambling. 

Whatever your business, however “dif- 
ferent,” however difficult to advertise, 
FORTUNE invites you to look into this 
rich, varied market —and the low cost of 
advertising to it. Your business may 


not be an identical twin to any given 


FORTUNE advertiser—nor even a second cousin. But there is no 


sound reason for regarding it as a step-child either. 


Fo RT U N E 135 East 42nd Street, New York, N. Y. 
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TOASTMASTER 
WILL PRESENT 
“JUNIOR” MODEL 


Record Advertising to Support 
1936-37 Lines 


Minneapolis, Minn., July 23.—In- 
troducing a new “Junior” toaster and 
a general re-styling of existing lines, 
Toastmaster Products Division of 
McGraw Electric Company will 
launch a record advertising effort in 
national magazines Sept. 14, it was 
announced today. 

The schedule will include 15 na- 
tional magazines for Toastmaster and 
the “Hospitality Tray,” and 11 mag- 
azines for the “Junior” toaster, while 
nine will carry advertisements for 
Waffile-Baker. 

Meantime, marking the tenth anni- 
versary of the introduction of the do- 
mestic Toastmaster, the new 1936-37 
models will make their bow to deal- 


IN CHICAGO 
HE three years from July, 
1933, to July, 1936, have been 

banner years for the Chicago 

Times. Daily circulation has 

gained 104,820, reaching a new 

high average of 260,679. 


Retail Display has had a total 
gain during this period of 1,652.- 
556 lines. The Times is the only 
Chicago paper which has gained 
every month for the past 32 con- 
secutive months. 


Elect the Times in Chicago as 
your advertising representative. 


DAILY @ 


CHICAGO'S PI 


TIMES 


& NEwsParta 


NEW VERSION OF THE HOSPITALITY TRAY 


The de luxe new Hospitality Tray and Toastmaster to be featured in a new cam- 
paign. 


ers Monday, with ceremonies simul- 
taneously in jobbers’ offices through- 
out the country. 


Jobbers Get Gift 


After a barrage of descriptive ma- 
terial has been presented, a special 
messenger will visit the head of each 
jebbing concern with a gift Toast- 
master from the manufacturer, and 
before the jobber recovers from the 
shock, two trained demonstrators 
will appear to display the line before 
salesmen and present complete mer- 
chandising plans. 

The Toastmaster, Kenneth C. Gif- 
ford, sales manager, announced, has 
been entirely re-designed in modern 
style by Joseph Sinel, industrial sty- 
list, and a new feature of the auto- 
matic’ toaster will be a “shock ab- 
sorber” when the toast pops up. 

Two models of the Hospitality 
Tray instead of one also will be in- 
cluded in the new line, Mr. Gifford 
announced, with the de luxe tray 
possessing a finish resistant to alco- 
hol, fruit acids and alkalis and in- 
cluding four lap trays for individual 
service. 

Reports from dealers, Mr. Gifford 
said, show continued sales increases 
for the Toastmaster Waffle-Baker in- 
troduced last year. 

A direct-mail campaign aimed at 
retail dealers throughout the country 
also will be staged with introduction 
of the new line. 


Gets Hartmann Account 


John H. Dunham Co., Chicago, has 
been appointed by Hartmann Trunk 
Co., Racine, Wis. 


CLASSIC EXAMPLES 


We don’t mean the architecture—we mean 


stations WRC and WMAL~—classic examples of 


thorough, effective and 


economical coverage in 


a market that comprises Washington and the ad- 


joining communities in 


WRC 


1000-500 WATTS 


NBC Red Network 


Maryland and Virginia. 


WMAL 


500-250 WATTS 


NBC Blue Network 


WASHINGTON, D. C. 
Completely programmed by NBC 


Ancient})Tunes 
Back Hotpoint 
Modern Story 


Chicago, July 23.—Old-fashioned 
songs are being used by the Edison 
General Electric Appliance Company, 
Chicago, to provide a contrasting 
background to the message of Hot- 
point electric ranges for wives now 
in old fashioned kitchens, told in a 
newly-completed series of transcrip- 
tions. 

The series of 15-minute transcrip- 
tions is designed for local broadcast 
under sponsorship of utilities and 
dealers. Clinton Brown, Hotpoint 
sales campaign manager, directed 
the series and wrote a theme song in- 
cluded in the programs. There are 
13 records in the series. 

When “Back Home in Indiana” or 
“In the Gloaming” come over the air 
the kitchen worker will be reminded 
that she is toiling in the same kind 
of kitchen her mother or grand- 
mother toiled in, Mr. Brown ex- 
plained. This will give a stimulating 
background for the commercials ex- 
tolling Hotpoint. 

A presentation has been published 
to aid in merchandising to program 
to utilities, including photographs of 
the stars of the programs, local news 
‘releases and copies of the theme song 
written by Mr. Brown. 


G-E Officials and 


Distributors Convene 


“Camp Merchandising,” annual 
summer sales conference of General 
Electric Co., is being held July 26-29 
at the company-owned Association 
Island, located in the armpit of Lake 
Ontario and the St. Lawrence River. 

Company officials and department 
heads of the G-E appliance and mer- 
chandise department are in attend- 
ance, as well as_ distributors of 
kitchen and home appliances. 


Hobbs Joins McCord 


Ralph W. Hobbs has been ap- 
pointed to an executive position with 
The McCord Co., Minneapolis. He 
|was at one time advertising agent 
| for Northern Pacific Railway, and 
|later a sales executive with Armour 
& Co. In 1929 he was named sales 
manager for The Dayton Spice Mills, 
| Dayton, O., and since 1932 has been 
{head of a food brokerage organiza- 
tion in Dayton. 


Eastland Files Appeal 
from Portland Grant 


The Eastland Co., Portland, Me., 
has filed an appeal from the Federal 
Radio Commission’s grant of a new 
radio station in Portland to Portland 
Broadcasting System, backed by Gan- 
nett Publishing Co., Inc. 

The Eastland Co. is the parent 
company of WCSH, Portland, owned 
| by Henry P. Rines, and was also an 
| applicant for a new station at Port- 
| land on the 640 frequency granted to 
| Portland Broadcasting System. 


Co Raises 
| Wages of Employes 


Westinghouse Electric & Mfg. Co., 
Pittsburgh, has increased wages 10 
per cent in May and 11 per cent in 
June under the new “profit-sharing” 
system. 

Every $60,000 increase in Westing- 
house profits above $600,000 monthly 
brings an automatic one per cent in- 
crease in salaries and wages. 


BUTLER STOKER 
WILL APPEAR IN 
NATIONAL COPY 


Sales Up 400%: Stress 
Early Orders 


Kansas City, Mo., July 283.—With 
sales running 400 per cent ahead of 
the same period last year, Butler 
Mfg. Company now is preparing to 
launch the first national consumer 
advertising campaign for Automatic 
Butler coal stokers. 


The campaign climaxes a series of 
sales increases running ahead of the 
general industry average, the com- 
pany reported, since inauguration of 
the line, and successful expansion of 
dealer contacts throughout soft coal 
burning areas. 

First insertion of Automatic Butler 
copy in a national consumer medium 
will appear in the Saturday Evening 
Post Aug. 22, with subsequent copy in 
The American Home, Better Homes € 
Gardens and National Geographic 
Magazine. 

Insertions also scheduled to appear 

in Architectural Forum, American 
School Board Journal, Buildings and 
Building Management, Catholic 
School Journal, Hotel Management, 
The Modern Hospital, Real Estate 
Record and The School Executive. 
Copy will continue through October 
and possibly through the winter, it 
was said. 
Cooperative newspaper advertising 
through dealers and a radio continu- 
ity program available for local use by 
dealers also are included in the cam- 
paign outline. 


Expanded in 1934 


In the background of the company’s 
national advertising program are a 
series of general merchandising and 
promotional efforts dating back pri- 
marily to 1934 when the company 
first materially expanded its sales 
and advertising activity. 

Through the Ferry-Hanly Company, 
Kansas City, the Butler company 
started publishing a mimeographed 
bulletin, “The Retort,” for retail out- 
lets and salesmen and at the same 
time launched a series of direct mail 
pieces with illustrations centering on 


head of flame. Radio continuity using 
this character also was prepared for 
dealer use at this time. 

The “Automatic Butler’ figure, 
bearing a platter of “heat units’ also 
was developed and introduced in 
newspaper copy through dealers. 


Stress Early Buying 


Combating the late season influx 
of orders which taxed production, the 
company early this year launched a 
dealer-stimulus campaign in trade 
journals seeking both new outlets 
and early buying. A financing plan 
was developed enabling dealers to 
procure the automatic heating units 
without heavy capital outlay and 
finance sales to customers. 

The campaign, officials reported, 
brought excellent results, aided by a 
plan for purchasing units in groups 
of five, with a discount offered. 

The new series of cooperative 
newspaper advertisements prepared 
by the company for dealer use fea- 
tures cartoon strips. 


Use Seven Pictures 


The series starts with two-inch 
double column advertisements and 
builds up from one shot cartoon 
stories to incidents with as many as 
seven story-pictures. 

A display contest for dealers also 
has been inaugurated based on the 
promotional service offered by the 
company of window and inside dis- 
play material. 


Railroads Make Survey 


Association of American Railroads 
has begun a survey on air-condition- 
ing of passenger cars. A question- 
naire distributed among passengers 
asks whether the car is too warm, too 
cool, if it is “clammy,” stuffy, 
draughty or noisy, etc. The survey 


will last several months. 


a pigmy, dubbed “Heat Unit,” with a}- 


sy 


It Hurts? Oh, No, 
New Machine Tells 


Chicago, July 23.—Something 
new in commercial services— 
use of machine which notes the 
absence as well as the presence 
of pain—is being offered insur- 
ance companies and others by 
the National Detection of De- 
ception Institute, Chicago. The 
Institute announces, “We guar- 
antee to detect every kind of 
suspect or false claimant. We 
can detect absence as well as 
presence of pain in claimants.” 
Psychological examinations and 
lie detectors also are used in 
the service. 


Johnson & Johnson Offer 
New Waterproof Adhesive 


Johnson & Johnson, New Bruns. 
wick, N. J., are introducing a new 
Red Cross waterproof adhesive plas- 
ter. The new product is said to be 
able to withstand three hours of drip- 
ping water. 

It is put up in sizes retailing from 
5e to 25c. Current promotion con- 
sists of trade paper advertising and 
point-of-sale merchandising helps. 
Young & Rubicam, New York, is the 
agency. 


Hylleberg Given 


Charge of Territory 


Peter A. Hylleberg, General Out- 

door Advertising Co., has been placed 
in charge of sales for Westchester 
County, with offices at New Rochelle, 
1. ee - 
He was formerly manager of the 
commercial departments in Chicago 
and New York, and has been a New 
York representative since these de- 
partments were discontinued. 


Tagliabue Company 
Promotes A. F. Rucks 


A. F. Rucks has been made genera] 
manager of C. J. Tagliabue Mfg. Co., 
Brooklyn, maker of indicating, re- 
cording, and controlling instruments 
for temperature, pressure, and level. 
W. C. Bennett has been appointed 
general sales manager in charge of 
Eastern territory and E. D. Wacker, 
general sales manager in charge of 
Western territory. 


Sellinger Moves 
Sellinger Display Service, St. Louis, 
has moved to larger quarters at 3005- 
3007-3009 N. Grand Ave. 


ING-RICH 
SIGNS SIGN 
ea ON 


porcelain 

signs say ‘‘Here's the place to buy it" after 
you have sold them on “What to buy” — 
just at the psychological time when buying 
is most convenient. Let us help you adapt 
this nationally proved method of ‘product 
dealer identification to your selling require. 
ments. Write for brochure — | eer 


_ "Fadeless Publicity.” 


Beaver Falls, Pa. 
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S | 2 [B-s 1” to fit the modern room 


Py R € A —to fit the modern budget 
QUALITY — steinway throughout 


IT 18 WITH the greatest pleasure that Steinway announces the model 
“S$,” a Steinway Grand piano at the extremely low price of $885! 

This superb new instrument is a true Steinway in every sense 
of the word. It is as perfectly constructed . .. of as fine materials... 
as the Steinway Concert Grands used by Hofmann, Paderewski, 
and Rachmaninoff. Craftsmen who have been with this com- 
pany for ten, twenty, thirty years apply their rich experience to 
its building. . .. Its only equal, or superior, is a larger Steinway! 


A new piano... an old ideal 


The need for a piano of Steinway quality, priced at less than one 
thousand dollars, is very generally acknowledged. Too many 
pianos, today, are made to sell, rather than to provide a lifetime 
of pleasure. Yet, in the face of insistent urging to bring out a new, 


helped STEINWAY 


EVENT OF MOTABLE meee i A665. te THE wortp or mw | 


SS NEW STEINWAY GRAN 
PIANO FOR $ 


AND OWN VERY LIBERAL TERMS 


smaller instrument, Steinway has chosen to proceed slowly . . . to 
wait until excellence could be assured, 

Thus, from steel strings to luxurious cabinetwork, the new 
instrument has grown out of patient experiment. It carries on 
without compromise the Steinway tradition of craftsmanship. 
The woods, the metals in other Steinways are identical with woods 
and metals in this. Like other Steinways, this model requires, in 
all, many months to complete. Like other Steinways, too, it is 
largely fashioned by hand. Only in size (5’ 1”) does it differ in 
any way from its esteemed predecessors! 


Now on display at Steinway Hall 
In our sincere opinion, this is the finest piano obtainable at the 
price. . . . Its only superior is a larger Steinway. Here, again, 


is the incomparable Steinway tone . . . ‘the glorious singing 
voice which has made the Steinway the one, perfect instrument of 
concert hall, radio, and home. The action is sensitive beyond all 


3) 


STEICHEN 


previous ideas of sensitivity. For the new piano has the Steinway 
Accelerated Action (“the greatest improvement in pianos in the 
last thirty years”) ... as well as every other Steinway refinement. 

You are cordially invited to visit Steinway Hall during 
“Steinway Week”—to see, hear, play this amazing new instru- 
ment, The “S” may be purchased on very liberal terms — only 
10% down, the balance over a convenient period. Your Steinway 
will then be delivered at once — to remain, throughout your own 
and your children’s lifetime, a glamourous, enriching possession! 


THE NEW STEINWAY GRAND PIANO AT $ 
ONLY 70)% DOWN (as little as $88.50) 335 
. . « the balance distributed over a convenient period. Used pianos accepted in 


partial exchange. In New York City, a new Steinway can be obtained only at 
STEINWAY & SONS, STEINWAY HALL 


109 West 57TH Staeer (just West or Sixtn Avenvur) 


This advertisement, prepared for Steinway and Sons by N. W. Ayer & Son, Inc., ran in the rotogravure sections of 
New York newspapers during the month of February. Commenting on it, the agency stated, "The results 
from this advertising have been most gratifying. The only place in 
New York City where you can buy a new Steinway is at Steinway Hall. 
So we have a direct check on our advertising returns." 
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N. W. AYER & SON, INC. 


ST A 0 YEW, 


Rotogravure is the kind of advertising your job- 
bers, distributors and retailers want. It has the 
magazine appeal of beautiful reproduction. It has 
the saturating coverage of Sunday newspaper 


circulation. 


In the case of Steinway, rotogravure again proved 
conclusively what the combination of these two 
factors can do for sales. During the month of Feb- 
ruary it helped to send more buyers into Steinway 
Hall, New York, than any other advertising during 


any February for the past six years. 


And Steinway’s experience is seconded by adver- 


COURTESY OF 
STEINWAY AND SONS, 


AGENCY 


SALES RECORD 


tisers in every other field of industry. It was roto- 
gravure that made Bauer & Black’s Velure hand 


lotion a best seller in 60 days... that secured distri- 


bution for Faultless NOBELT pajamas in 285 out of 


a possible 300 outlets and that helped Parker put 


over the Duofold De Luxe pen in just 3 weeks flat. 


Pianos—pens—pajamas—and hand lotion... the 
advertising medium which can score outstanding 
successes with such widely varied articles can 
certainly help you locate a larger, more profitable 
market for the products you are trying to sell... 


whether their market is mass or class ... whether 


they cost $1,000 or 50¢! 
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can do it better with ROTOGRAVURE 


@ In his study of Sunday newspapers, Dr. Gallup discovered that buy the attention of the largest possible number of readers. 


with the single exception of page 1, Main News, rotogravure So use rotogravure ... and in planning to use it, consult the 
enjoys a far higher reader interest than does any other complete report of the Gallup Sunday Newspaper Study. 
department of the paper. High reader interest makes roto- If you haven't received your copy, a request to our advertis- 


gravure productive! It makes each dollar you invest in space ing office in Chicago will bring one to you. 


Established 1872 * Neenah, Wisconsin 


NEW YORK CHICAGO LOS ANGELES 
122 East 42nd Street 8 South Michigan Avenue 510 West Sixth Street 
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RADIO REVENUE 
TOTAL FOR 1935 
IS 86 MILLION 


Network Time Sales Account 
for 45.9% 


Washington, D. C., July 22.—The 
nation’s 561 broadcasting stations and 
eight networks received total rev- 
enues Of $86,492,653 in 1935, the gov- 
ernment Census of Business reported 
today, with 45.9 per cent of radio time 
sales coming through national or re- 
gional networks. 

Time sales alone aggregated $79,- 
617.543, with additional revenue of 
$6,875,100 received principally from 
sale of regular network and station 
talent, program building for adver- 
tisers and line charges for carrying 
programs to a number of stations. 

Ninety-one stations, located in 12 
cities with populations of 500,000 or 
more, accounted for almost 40 per 
cent of the total station time sales 
with $20,584,297, of the $52,401,508 
received. 


68.5% To Nets 


Of the total of $39,737,867 time sales 
through national and regional net- 
works, $27,216,035 or 68.5 per cent 
went to the networks for cost of pro- 
grams, wire and other network facil- 
ities, and $12,521,832 was received by 
the individual stations. 

National and regional spot time 
sales revenue to. stations totalled 
$13,805,200 and local advertising ac- 
counted for $26,074,476, or 46.3 per 
cent of the stations’ revenue. 

Broken down according to total 
revenue, in addition to 45.9 per cent 
for national and regional network 
time, national and regional spot busi- 
ness accounted for 16.1 per cent of 
the stations’ total, and local adver- 
tising for 30.1 per cent. 

Of the $6,875,110 received from sale 
of talent and other revenue, net- 
works derived $2,983,245 and stations, 
$3,891,865. 


New York Leads 


New York led the states with 10.6 
per cent of the total revenue, New 
York City stations receiving 5.93 per 
cent, Buffalo, 1.67 per cent and the 


remainder of the state 2.99 per cent. 
California ranked second with 8.86 
per cent of the total, Los Angeles 


receiving 4.65 per cent, San Fran- 
cisco, 1.82 per cent and the remainder 
of the state, 2.4 per cent. 

Third in the list was Ohio with 
8.46 per cent with Illinois ranking 
fourth with 7.38 per cent, of which 
Chicago accounted for 6.37 per cent. 

An average of 14,561 persons were 
employed during the year by the. net- 
works and stations with the payroll 
for 1935 amounting to $26,911,392. 


Cosmetics Tax Bill 
Attacked in Kentucky 


_ Suit attacking the constitutional- 
ity of the cosmetics tax bill passed 
by the 1936 General Assembly of Ken- 
tucky has been filed in the federal 
district court in Frankfort by Frank 
C. Miller, doing business as Miller 
Drug Store, Louisville. 

_ The cosmetics tax is incorporated 
i the “omnibus” tax bill providing 
for a tax of 20 per cent on the in- 
Yolce price plus transportation costs. 


Barton Appointed 


_The Fellom Publishing Co., San 
Francisco, publisher of Pacific Road 
Builder & Engineering Review and 
et Factory, has appointed 
“harles W. Barton, New York, as 
Hone nentative in the Eastern states. 
arry Krohn has been appointed rep- 


tore ntative in the Cleveland terri- 


Esso Has Contest 


sone university scholarships and 
-* “ash prizes will be awarded by 
“SSO Marketers, Pittsburgh, to auto 


inuets who give the best titles to 


sell pictures appearing in news- 
ieent copy and the best short state- 
Seni. I know Essolene gives 
"ater mileage because . . .” The 


Contest closes Sept. 30. 


HEADS AD CLUB 


George W. Rodgers, Stern & Co., new 
president of Advertising Club of Wil- 
mington, Del. 


Alabama Power 
CompanyFiights 
Co-op’s Growth 


Birmingham, Ala., July 23.—Grow- 
ing alarm of power companies over 
the spread of rural electric co-opera- 
tives came to a head in Alabama Sat- 
urday, when the Alabama Power 
Company filed suit to restrain opera- 
tion of the Cullman County Electric 
Membership Cooperation, charging 
that it was being fostered by the 
Tennessee Valley Authority. 

Thomas W. Martin, president of 
the company, pointed out in connec- 
tion with the suit, that his concern 
on Jan. 4, 1934, sold its lines in a 
certain area to the TVA but that the 
Cullman co-operative, backed by the 
TVA, is seeking to operate outside 
this area. 

Mr. Martin further stated that his 
company operated in Cullman County 
by law, and was engaged in making 
numerous rural extensions, but that 
prospective customers were being 
weaned away by agents of the TVA 
and of the Alabama Farm Extension 
Service, another federally supported 
agency. 

“The methods of TVA against this 
company smack of the old days of 
the tooth and claw,” Mr. Martin said. 
“Working under the cloak of the 
county cooperative the agents of 
TVA have gone to areas now being 
served and in which we are actually 
surveying and constructing new lines, 
and have by unfair methods dis- 
suaded prospective customers from 
taking our service. These activities 
are neither right in morals nor in 
law.” 


Piano Sales Best 
in 15 Years: NPMA 


Piano shipments for the first six 
months of 1936 were 37.53 per cent 
greater than for the first half of 
last year and 226.65 per cent over 
1933, the National Piano Manufac- 
turers Association reports. This is 
the most successful in the last fifteen 
years, the association announced. 

June showed an increase of 52.40 
per cent over sales for the corre. 
sponding month of 1935 and 169.21 
per cent over June, 1933. 


Westinghouse Brake 


Changes Personnel 


Charles A. Rowan, president of 
Westinghouse Air Brake Co., Pitts- 
burgh, and vice-chairman of the 
board of Union Switch and Signal 
Co., a subsidiary, has been named 
chairman of both companies, succeed- 
ing A. L. Humphrey, retired, who 
will become chairman of the execu- 
tive committee. 

George A. Blackmore, who has been 
president of Union Switch and vice- 
president and general manager of 
Westinghouse Air Brake, has become 
president of both companies. 


Montreal Club Broadcasts 


The Advertising Club of Montreal is 
sponsoring a series of 13 broadcasts 
over station CFCF, Montreal. Reasons 
for buying advertised products will be 
explained. 


NETWORKS’ TIME 


SALES INCREASE 
10.7% FOR JUNE 


Chicago, July 23.—Times sales of 
National Broadcasting Company, 
Columbia Broadcasting System, and 
Mutual Broadcasting System _ for 
June increased 10.7 per cent over 
June of 1935, National Advertising 
Records reports. 

Gross revenue of CBS for the 
month was $1,483,743, an increase of 
approximately 39.1 per cent over 
$1,066,729 a year ago. NBC and Mu- 
tual showed slight losses. NBC 
time sales amounted to $2,345,843 in 
June, against $2,380,845 a year ago 
Mutual time sales were $86,368 on 
four stations, compared with $89,601 
for June, 1935. Times sales of Mu- 
tual supplementary stations totaled 
$18,142, against $1,091 in June, 1935. 

The three networks had total bill- 
ing of $3,915,954, compared with 
$3,537,175 a year ago, and all showed 
declines from May billings. 

Largest user of network time dur- 
ing May was Procter & Gamble Com- 
pany, which spent $205,156, divided as 
follows: Camay soap, $42,212; Ivory 


soap, $7,040; Ivory Flakes, $48,850; | spending $96,961, divided between 


Crisco, $57,066; and Oxydol, $50,988. 

Standard Brands, Inc., was second 
with total expenditures of $181,224, 
including $59,240 for Chase and San- 
born coffee; $36,728, Tender Leaf 
tea; $15,600, Royal gelatin; $27,576, 
Fleischmann’s yeast (for baking); 
and $42,080, Fleischmann’s yeast (for 
health). 

Third place was taken by Ford 
Motor Company, with $140,329. Amer- 
ican Tobacco Company was fourth, 
spending $138,440. Lever Brothers 
Company was fifth, with $110,335, 
divided as follows: Lifebuoy soap, 
$21,225; Lux toilet soap, $67,885; and 
Rinso, $21,225. 

Sixth in the list of time users was 
General Mills, Inc., with $104,074. 
Of this amount, $4,378 was spent for 
Wheaties advertising, and $99,696 for 
Bisquick, Wheaties, and flour. Dr. 
Miles Laboratories was_ seventh, 
spending $102,616 on Alka-Seltzer ad- 
vertising. 


Other Large Users 


Other large users of time included 
Colgate-Palmolive-Peet Company, 
spending $97,640, of which $14,495 
was used for Palmolive soap, $24,795 
for shaving cream, $1,360 for Peet’s 
granulated soap, and $56,990 for 
Super-Suds; Campbell Soup Com- 
pany, spending $59,408 on soups and 
$38,060 on tomato juice, for a total 
of $97,468; and Pepsodent Company, 


| 


| 


Junis face cream, $32,320, and Pepso- 
dent antiseptic and dentifrice, $64,- 
641. 


Four Name Wald 


S. Wald Advertising Agency, New 
York, has been appointed by the fol- 
lowing New York advertisers: Marvo 
Beauty Creams and United Cosmetic 
Laboratories, each for a newspaper 
and magazine campaign; Sylphorm 
Reducing Garments for a newspaper 
roto and mail order magazine cam- 
paign, and Pavel Pottery Importers 
for a trade publication campaign. 


Miss Evans Appointed 


Effective Aug. 1, Martha Lou Evans 
will become national advertising 
manager of The Tribune-Journal Co., 
Pocatello, Idaho, publisher of The 
Pocatello Tribune and The Idaho 
State Journal. At this time the com- 
pany will deal directly with national 
advertisers and their agents, rather 
than through national newspaper 
representatives. 


Marshall Field Adds 


Runkle on August 1 


J. D. Runkle will join Marshall 
Field & Co., New York, as general 
merchandise manager of the manu- 
facturing division Aug. 1. 

Since 1931 he has been a merchan- 
dise officer of B. Altman & Co., New 
York, and was previously with a 
number of stores. 


WILL IT HELP MY DOGS’ ?” 


my children healthier, rosy-cheeked, strong?” 
These are the depth bombs that hit pay dirt in 
the hearts and pockets of millions. They are the 
only things powerful enough to make the mil- 
lions loosen their purse-strings and part with 
hard-earned dollars for merchandise. 


HE SITUATION above is amusing, perhaps... 
but it exemplifies one of the most important 
factors in advertising—the self-interest complex 
of people. For, however fine your product, it has 
value to the consumer only in what it will do 


for him. 


The fact that a manufacturer has spent 20 
years in perfecting a product does not assure him 
20 seconds consideration from prospects whose 
unfailing response to advertising is: “What will 


your product do for ME?” 


Moved by the glow of proprietorship, you may 
talk about product background, company pres- 
tige and manufacturing genius until you are 
blue in the face . . . but when the eulogy is over, 
you are inevitably faced with the buyer’s ques- 


tion “Where do 7 come in?” 


With characteristic selfishness the average men 
reduces all your claims to terms of his own per- 


sonal needs: 


Not “How old is your company?” . 
your product the best my money can buy?” Not 
“Do you manufacture it thus and so?” . 
“Will it lighten my housework . . . brighten my 
.. save me time or money? Will it make 


home . 


RUTHRAUFF & RYAN, inc. 


NEW YORK 


ST. LOUIS DETROIT 


LOS ANGELES . 


DR-BINGL el 


do for ME?” 


.. but “Is 


.. but 


Advertising 


SAN FRANCISCO 


It has always been the contention of this agency 
that advertising copy can do one of two things. 
It can ignore the nature of people by talking 
“product, product, product”... to the neglect 
of everything human. 


Or, taking human beings as it finds them, it 
can get down to the vital job of selling them, by 
answering—dramatically, interestingly, convinc- 
ingly—that inevitable question of the reader when 
you offer him your merchandise: “What will it 


Perhaps you would like to see how this lat- 
ter type of advertising looks in action. Perhaps, 
too, you would be interested in going over some 
of the typical campaigns prepared by us—cam- 
paigns which, for client after client, have in- 
creased sales and profits right through the years. 


A request by any interested executive will ar- 
range an interview. No obligation, of course. 


CHICAGO 


LAKELAND, FLA. SEATTLE 
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Pequot Mills to Form 
Own Selling Unit Oct. 1 


Pequot Mills, Salem, Mass., will 
distribute its products through the 
company’s own selling organization, 
now being formed. At present the 
mills’ products are sold by Parker, 
Wilder & Co., New York. 

Main sales offices will be located at 
21 E. 26th St., New York. Lincoln 
Baylies, assistant treasurer, will de- 
vote a large part of his time in the 
general sales offices in New York, 
co-ordinating the sales and mill ac- 
tivities. Rudolph C. Dick is treas- 


urer and general manager. Brown 
& Tarcher, Inc., New York, is the 
agency. 


Foxboro Appoints 


G. M. Basford Co., New York, has 
been named advertising and market- 
ing counsel for The Foxboro Co., 
Foxboro, Mass., maker of controlling, 
recording and _ indicating instru- 
ments for temperature, humidity and 
the flow of fluids. 


Graves to dan 


J. Ralph Graves has joined the re- 
search staff of Henri, Hurst & Mc- 
Donald, Inc., Chicago. He was re- 
cently with Standard Statistics Co., 
Inc., and prior to that with the re- 
search staffs of McCann-Erickson and 
Wilson & Co. 


= —— os 


Fer More Sales to 


CENTRAL 


WESTERN 


Employ the circulation 
attracted by the only 
complete news of busi- 
ness, finance and in- 
dustry published daily 
in the Central West. 


Chicago Journal of Commerce 


"The daily business and — 
financial newspaper 
of the Central West” — 


NEWSPAPER COPY 
GAINS 8.87% IN 
IST HALF, 1936 


National Advertising Rises 
13.7 Per Gent 


New York, July 23.—Advertising 
in newspapers of 52 cities measured 
by Media Records, Inc., showed an 
increase of 8.8 per cent in the first 
six months of 1936, over the first half 
of 1935. 


In the first half of 1936, advertis- 
ing in the newspapers measured to- 
taled 668,686,252 lines, a gain of 
54,266,831 lines over the 614,419,421 
lines run in the first half of 1935. The 
figure for the 1936 period is the high- 
est since 1931, when advertising to- 
taled 765,325,252 lines in the first six 
months, 


National advertising was up 13.7 
per cent in the first six months this 
year, as compared with the 1935 per- 
iod. Other gains made in the various 
classifications were as follows: retail, 
6.2 per cent; financial, 27.3 per cent; 
total display, 7 per cent; classified, 
17.1 per cent; department stores, 5.8 
per cent. Automotive advertising 
dropped 9.9 per cent. 


June Gains 14.5% 


During June, advertising in the 
newspapers measured aggregated 
117,029,299 lines, as compared with 
102,209,512 lines in June, 1935, a gain 
of 14,819,787 lines, or 14.5 per cent. 
As in the six months’ period, gains 
were made in all classifications except 
automotive. 

National advertising in June 
amounted to 20,802,046 lines, against 
18,042,410 in June last year, an in- 
crease of 2,759,636 lines, or 15.3 per 
cent. 

Classified made the largest gain in 
June, with 24,843,452 lines, against 
20,060,796 lines, an increase of 4,782.- 
656 lines, or 23.8 per cent. Financial 
advertising made the next best show- 
ing, totaling 1,988,193 lines, com- 
pared with 1,641,574 lines, an increase 
of 346,619 lines, or 21.1 per cent. 

An increase of 7,712,398 lines, or 


FRAME YOUR SALES PICTURE 
WITH DOLLARS 


Only KDKA covers the complete Pittsburgh 
market—the tri-state area. And today there isa 
greater demand for goods than in years due to re- 
construction activity. There’s your sales picture. 
Let KDKA give it a handsome frame of profits. 


KDKA 


Compretely programmed by NBC 


50,000 WATTS 


NBC Blue Network 


PITTSBURGH 


TELLS STORY FOR ALL MUTUAL BANKS Waterman’s to 


with 92,000 Signers 


In July, 92,000 men, women and 
children will open new savings ac- 
counts in the mutual savings banks of 
New York City.” # The spirit of 1936! 
* Every minute and 50 seconds of the 
business hour, one of these savers will 
open an account at the Bowery Savings 
Bank. This is the rate at which new 


accounts arc coming to the Bowery 


1936 history in the making! # Like 
the great Minute Men, these new 
savers are taking steps toward freedom, 
independence, security. Join them! 


eee Tt Ey Saag or Pe 


BOWERY SAVINGS 


| 
| 
' 


@110 EAST 42nd STREET 
@130 BOWERY 
@FIFTH AVENUE AT 34th STREET 


BANK 


First advertisement in a new campaign for Bowery Savings Bank, New York, of 


which Robert W. Sparks, F. A. A. president, is in charge. 


It goes out of its 


way to tell the story of all mutual savings banks. 


14.3 per cent, was achieved in retail 
advertising, which totaled 61,750,833 
lines in June, against 54,038,435 a 
year ago. 


Automotive Still Down 


A loss of 781,522 lines, or 9.3 per 
cent, was shown in the automotive 
classification, where lineage totaled 
7,644,775, against 8,426,297 in June 
of 1935. 

In total display advertising, line- 
age in June amounted to 92,185,847 
lines, an increase of 10,037,131 lines, 
or 12.2 per cent, over 82,148,716 lines 
carried in June, 1935. 

Department store advertising 
climbed to 25,352,673 lines in June, 
compared with 22,082,505 lines in 
June, 1935, a gain of 3,270,168 lines, 
or 14.8 per cent. 

The New York News led the week- 
day morning paper field in total ad- 
vertising carried in the first six 
months of 1936, with 6,513,793 lines. 
The Washington Star, with 8,575,466 
lines, was first among weekday eve- | 
ning papers. The Sunday paper field 
was headed by the New York Times, 
with 4,541,544 lines. In total adver- 
tising carried by both six day and 
seven day papers, the Washington 
Star, with 11,198,742 lines, was first. | 


Firsts in Other Groups | 


Among weekday morning papers, | 
the Chicago Tribune was first in na- 
tional advertising carried in the first | 
half, with 1,322,826 lines. The New | 
York Sun took first place among) 
weekday evening papers, with 1,478,- | 
106 lines. The New York Times, with 
959,866 lines, captured first among 
Sunday papers. 

The New York News placed first in 
retail advertising, with 5,198,712 
lines, among weekday morning pa- 
pers. Of the weekday evening papers, 
the Washington Star was highest, 
with 5,833,831 lines. The New York 
Times, with 2,460,901 lines, was first 
in this classification, among Sunday 
papers. 

The automotive advertising classi- 
fication was headed by the Harris- 
burg, Pa., Patriot, with 281,698 lines 
in the weekday morning paper field. 
The Newark News, with 436,842 lines, 
led the weekday evening papers. 
Among Sunday papers, the Los An- 
geles Examiner was first, with 273,- 
396 lines. 

The New York Times led in finan- 
cial advertising, among weekday 
morning papers, carrying 648,367 
lines. Its total of 295,669 lines placed 
the New York Sun first among week- 
day evening papers. In the Sunday 
paper field, the Newark Call was the 
leader, with 117,798 lines. 


Overland Asks Court O. K. 


on Plans for Expansion 


Overland Co. is seeking Federal 
Court permission in Toledo to buy 
$400,000 worth of tools and dies to 
manufacture a new model of the 
Willys-Overland automobile, length- | 
ened in wheelbase and widened to | 
standard tread. The price is reported 
to be under $500. 

The firm is now operating under 
Section 77-B of the national bank: | 
ruptey act, and is expected to reor- | 
ganize within a few days. 


D. & B. ee F TC 


Goodyear Decision 


Recognizing significance of the 
Federal Trade Commission’s recent 
decision in the Goodyear case as a 
possible preview of many of the prob 
lems which business will face under 
the Robinson-Patman Act, Dun & 
Bradstreet, Inc., New York, has pre- 
pared an analysis of that decision in 
its relation to the Act. 

The study is a consolidation of 
three articles which appeared in Dun 
& Bradstreet Monthly Review. Copies 
are available without charge to manu- 
facturers and distributors. 


Shift Celluloid Men 


Celluloid Corporation, New York, 
has appointed Harry F. Eels assist- 
ant director of sales of the sheet, rod 
and tube division. He was formerly 
assistant treasurer. David S. Hop- 
ping will hold a similar position in 
the packaging division. 


Gets Rum Account 


Licoreria Julia of San Juan and 
Santurce, Puerto Rico, distiller of 
Ron Julia and San Lorenzo Rum, has 
appointed Stuart, Ames & James, Inc., 


New York, for,a magazine and news- 
paper campaign. 


| Mass., 


a 


Put Ink in New 
Style Bottles 


New York, July 23.—An ink bottle 


| that can hold ink at the top has been 
| created by 


L. E. Waterman Co. 
maker of fountain pens, pencils and 
inks. The new bottle is named 
“Well-Top.” 

The “well” in the new bottle oc. 
cupies the entire inside of the extra 
wide, deep neck. By turning the 
bottle upside down, ink completely 
fills the neck of the bottle and re. 
mains there when the bottle is set 
on its base. If desired, the ink in 
the “well” can be returned to the 
bottle by tipping the bottle at an 
angle. 

The “Well-Top” bottle will be fea- 


| tured this fall in full page fountain 


pen advertisements in magazines and 
in the school-opening newspaper cam- 
paign. There will also be a separate 
magazine campaign on Waterman's 
Inks, featuring both the “Well-Top’” 
at 15c and “Tip-Fill” bottles at 10c 
and 25c. 

Frank Presbrey 
charge. 


Company is in 


Albany Advertisers 
Elect H. A. Steinke 


Herbert A. Steinke, art director of 
the Albany, N. Y., public schools, has 
been elected president of the Adver- 
tising Club of Albany. Other officers 
are: vice-president, John J. McCann, 
Jr., advertising manager, National 
Savings Bank; secretary, Mrs. Floyd 
H. Walter, Knickerbocker Press; 
treasurer, Mrs. Alice Judd Morris, 
Capitol City News Bureau. 

Directors are Miss Mildred Fischer, 
advertising manager, Cotrell and 
Leonard; Edward L. Spencer, adver- 
tising manager, Montgomery Ward & 
Co., and Paul N. Welsh, advertising 
manager, W. M. Whitney Co. 


BBB Records Radio 


The Boston Better Business Bureau 
has started a program of recording 
radio advertising which it regards 
as questionable. The recordings are 
designed for possible use in court. 


Plan Eastern Show 
The 20th annual Eastern States Ex- 
position will be held at Springfield, 
Sept. 20-26. 


UNDERWOOD & UNDERWOOD 


NEW YORK 


new... timely 


STOCK PHOTOGRAPHS 


- Ready-to-use “Reserve Hlustra- 
_ tions” submitted 10 days approval 

| by mail from world’s largest file. 
Cost only $10 each. Model releases 


protect you 


CHICAGO DETROIT 


KETTERLI 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 
Complete Direct Mail Mee eg 


SEND Wow FoR THIS 


INFORMATIVE BOOK 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me a copy of your free book on Porcelain 
Enameled Signs. 


Name__- 
‘\ Firm _-. 
Address _ 
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HS OST PROGRESS is becoming a by-word in Wash- **The New York News is first with a gain of 868,124, 
“ ; ington! Achievement after achievement testifies and the New York Times is second with a gain of 
” to the universality of that progress—in editorial ex- 664,421 lines.” 

- cellence, in circulation, in readability, in features. 
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And in advertising linage, too! Media Records, Inc., 
writes that, for the first six months of 1936: 


**‘The Washington Post with a gain of 636,303 lines 
in retail advertising is third in position among 


morning and Sunday newspapers. 


It was inevitable that the news, feature and editorial 
progress of The Washington Post would evoke a remark- 
able reader loyalty. This, in turn, has made Post adver- 
tising increasingly productive and outstandingly 


profitable. 


The Washington Pos 


WASHINGTON’S HOME NEWSPAPER 
MEMBER METROPOLITAN SUNDAY NEWSPAPERS, INC. 


information, ask Guy S. Osborn, Scolaro & Meeker, New York, Chicago, Detroit, and St. Louis, or R. J. Bidwell, San Francisco. 


[ Make sure your sales gains are as much as they should be in Washington, D. C.—America’s Best Market. For complete ] 
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Rouhe Sit Ghul 


for Balance of 1936 | 


for | 


AYER LEADS IN 


Schering Corporation, Bloomfield, 
N. J., has approved schedules 
Saraka, for the last six months of | 


1936. 
ean 


The list includes The 


keeping, Literary Digest, McCall's, | 

Redbook, Saturday Evening Post, 

Time and True Story. 
The newspaper list is being 


creased to more than 50 newspaper 
through the use of New 
New York Herald Tribune, 


Marschalk & 
is in charge. 


Rotogravure. 
Inc., 


Coffee Program Starts 
“Professor Quiz 
busters,” 
by the 


Ameri- | 
Weekly, Collier's, Good House- | 


in- 
in 
York Times, 
Metropoli- 
tan Sunday Newspapers and Midwest 
Pratt, 


and his Brain- 
a new program sponsored 
George Washington Coffee 


30 PLACEMENT 
OF AUTOMOTIVE 


Study Based on Magazines, 
Farm Papers, Radio Nets 


Chicago, July 23.—N. W. Ayer & 
Son, Inc., led advertising agencies in 
placement of automotive advertising 
in 1935, in magazines, national farm 


Refining Co., had its initial broadcast | papers, and on network radio, a 
over WABC-Columbia July 11, at) study by National Advertising Rec- 
9:30-10 p. m., EDST. The show is 


not a political satire. 
brain-teasers. 
the best answers. 
Cecil, Inc., 


Cecil, 
is the agency. 


It features 
Prizes are given for 
Warwick & 


ords reveals. 

The automotive table is the first 
of a series summarizing agency pur- 
chase of advertising. It shows 
agency expenditures for magazines, 
national farm papers and NBC and 


THE ANCHOR LINE HELPS MAKE IT EASY 


Dwight §' Mnchor presents the first really new SHEET idea in years 


the ANCHOR LINE 


2s festure so simple, it sells itself; 
80 practical, it will appeal to every woman who ever made # bed 


Bacted National Advertist 


Distribution confined te ene store in © city—turther assurance of «© full mark-up 


Dwight J Anchor Sheets 
The only sheets with the Ancher Line 


One of the trade advertisements in the new promotional campaign for the Anchor 
line" sheet, designed to make bedmaking easier. Details were given in the July 


Loveday Promoted 

Edward T. Loveday has been pro- 
moted to national advertising mana- 
ger of the Gannett newspapers in A 
Albany, N. Y., the Evening News and| tires and tubes, and accessories. 
the Knickerbocker Press. Ayer spent $3,014,563 for clients 
ae : _ = ds din the automotive classification in 
pe ; 1935 in the three media measured. 
Of this amount, $2,736,231 was de- 
voted to advertising of passenger 
cars; $161,315, trucks, and $117,017, 
accessories, 

Campbell-Ewald Company was sec- 
ond, with $2,481,394, divided as fol- 
lows: passenger cars, $2,029,280; 
trucks, $180,225; tires and _ tubes, 
$127,389; and accessories, $144,490. 


Kudner in Third Place 


Third place was taken by Arthur 
Kudner, Inc., with $1,750,139, of 
which $1,133,270 was spent for pass- 
enger car advertising, and $616,869 
for advertising of tires and tubes. 

Agency-placed advertising in the 
automotive classification totaled $19- 
938,383 in 1935. Seventeen agencies 
placed $13,013,545 in passenger car 
advertising. Nine agencies bought 
$1,182,895 worth of advertising for 
trucks. Tires and tubes advertising, 
placed through 13 agencies, amounted 
to $2,499,389. Fifty-one agencies 
bought advertising totaling $3,242,556 
for accessories. 

The leading buyer of passenger 
car advertising was N. W. Ayer & 


BUFFALO’S 
BIG 

| SUNDAY 

NEWSPAPER 


is now a 


MEMBER 


METROPOLITAN 
SUNDAY 
NEWSPAPERS 


Inc. 


CBS radio network advertising of 
the four divisions of the automotive 
classification, passenger cars, trucks, 


ATLAS 


PHOTO COPY CO. 


ATLAService Stations 
in downtown Chicago 


BUFFALO 
Courier-Express 


Represented Nationally by 


LORENZEN & THOMPSON, INC. 
New York, Chicago, Detroit, San Francisco 


20 issue of caret Age. 


Son, Inc., with endian of 
$2,736,321, split as follows: maga- 
zines, $732,656; farm papers, $74,605; 
and network radio, $1,929,060. 

Campbell-Ewald Company, Inc., was 
next in the passenger car field, 
spending $2,029,280, as _ follows: 
magazines, $1,366,410; farm papers, 
$38,445; and network radio, $624,425. 
J. Stirling Getchell, Inc., was 
third, spending $1,282,168 for passen- 
ger car advertisers. Of this sum, 
$1,191,425 went to magazines, and 
$90,743 to farm papers. 


How They Stood on Trucks 


The leader in the truck field was 
Aubrey, Moore & Wallace, Inc., with 
purchase of advertising costing $407,- 


021. Of this amount, magazines se- 
cured $340,050, and farm papers, 
$66,971. Ruthrauff & Ryan, Inc., 


placed business totaling $244,850, of 
which $174,560 went to magazines, 
and $70,290 to farm papers. Third 
place was taken by Campbell-Ewald 
Company, Inc., with $180,225. Of this 
sum, $134,730 was spent in magazines, 
and $45,495 in farm papers. There 
was no separate automobile truck 
advertising on network radio. 

The Sweeney & James Company 
ranked first in volume of tires and 


tubes copy, spending $690,070, divided 
as’. follows: magazines, $85,275; 


-| farm papers, $108,238; and network 


radio, $496,557. Next was Arthur 
Kudner, Inc., with $616,869, divided 
between magazines, $522,100, 
$94,769, farm papers. Ruthrauff & 
Ryan, Inc., was third, with $472,751, 
of which $272,507 was spent in maga- 
zines, and $200,244 for network radio. 

The accessories field was dom: 
inated by Sidener, Van Riper & 
Keeling, which placed advertising to- 
taling $376,293, of which $318,455 
went to magazines, and $57,838 to 
farm papers. MacManus, John & 
Adams, Inc., was second, spending 
$303,193. This sum was split between 
magazines, $218,420, and farm papers, 
$84,773. J. L. Sugden Advertising 
Company was third, with $248,827, of 
which $235,549 went to magazines, 
and $13,278 to farm ) gears. 


Develops Gas-Fir ired 
Air Conditioning 


The air conditioning division of 
Gar Wood Industries, Inc., Detroit, 
is marketing a new automatic heat 
and air conditioning system which is 
fired by gas. Heretofore, the com- 
pany’s units in this field have been 
designed exclusively for the use of 
fuel oil. 

Daniel M. Kagay, formerly with 
American Radiator Corporation, has 
been appointed manager of dealer 
sales for the Gar Wood air condition- 
ing division. 


Promotes Pittsburgh 


Farmers Deposit National Bank of 
Pittsburgh is promoting itself by 
selling Pittsburgh in copy appearing 
currently in Fortune. The bank plans 
a year’s campaign of national adver- 
tising. Ketchum, McLeod and Grove, 
Inc., is the agency. 


New Fenger-Hall Office 


Fenger-Hall Co., Ltd., newspaper 
representative, has opened a new 
office in the Public Service Bldg., 
Portland, Oreg., with Don Mikkelsen 
as manager. 


BOSTON CHAINS 
SHUN R-P FEAR; 
MAINTAIN COPY 


Boston, Mass., July 22.—Advertis- 
ing schedules will be maintained 
pending further clarification of the 
Robinson-Patman Act, officials of the 
First National Stores and Economy 
Stores, large local chain groups, said 
today, notwithstanding announce- 
ment by the Great Atlantic and Pa- 
cific Tea Company of newspaper ad- 
vertising curtailment in its Eastern 
Division. 

“We are anxious to have the Rob- 
inson-Patman Act clarified and made 
more understandable,” said Arthur 
O’Keefe, president of the First Na- 
tional Stores, ‘before we make any 
definite decision to alter our present 
advertising set-up.” 


Big Roto Gain 7 
Is Revealed by 
6 Months’ Data 


Chicago, July 22.—Rotogravure aq. 
vertising during the first six months 
of 1936 showed an increase of 1,104. 
507 lines, or 29.9 per cent, Over the 
first half of 1935, Kimberly-Clar,; 
Corporation reported this week. The 
figures are 4,800,745 lines and 3,696. 
238 lines, respectively. 

National advertising accounted fo; 
2,961,825 lines of the total, and repre. 
sented an increase of 707,716 lines, o; 
31.4 per cent, over the 2,354,109 line: 
used in the first half of 1935. Loca) 
advertising rose to 1,838,920 lines 
from 1,442,129, an increase of 396,79] 
lines, or 27.5 per cent. 

June rotogravure advertising aggre. 
gated 863,593 limes, an increase of 
160,606 lines, or 22.8 per cent, over 
the June, 1935, total of 702,987 lines, 
Monotone accounted for 817,731 lines, 
and color roto, for 45,862 lines, 

An increase of 159,179 lines, or 36.5 
per cent, was shown in national roto. 
gravure advertising in June, which 
totaled 594,508 lines, against 435,329 
lines last year. Local rotogravure 
lineage was 269,085 in June, a gain of 
1,427, or .5 per cent, over 267,658 lines 
run in June last year. 


C-S Shifts Koenig, 


Increases Personnel 


Fred Koenig, for four years mana- 
ger of the Chicago office of Campbell. 
Sanford Advertising Co., Cleveland, 
has been placed in charge of the 
newly-opened Eastern office, 342 Madi- 
son Ave., New York. S. Geasey has 
been added to the Chicago staff. 

Foster Perry has been added to the 
Cleveland staff as an account execu: 
tive, and Ronald Archbold has been 
made an assistant in the copy depart. 
ment. 


Fuller Joins “News” 


A. O. Fuller, who retired as adver: 
tising manager of the Oklahoma 


Prk escd Seam 


hee 


News, Oklahoma City, 15 years ago | 


to enter private business, 
turned to that post. 


has re 
He replaces J 


W. Stalsworth who goes to the Hous. © | 


ton Press as advertising manager. 


Meantime, national advertising of 


and | 


foods in Boston newspapers more 
than offset reductions in chain store 
edvertising ‘during June, records of 
the Boston Newspaper Statistical 
Bureau show. 


National Lineage Up 


National food advertising increased 
| 32,303 lines over June of last year to 
184,916 lines, while chain store ad- 
vertising for the month dropped 
17,884 lines to 115,840. 
| Advertising schedules of A. & P. 
\stores for the past two weeks have 
shown some curtailment beyond sea- 
sonal reductions in newspapers. 
While local manufacturers of na- 
tionally-advertised products for the 
most part were non-committal, await- 
ing further developments of the Rob- 
inson-Patman Act, The Joseph Bur- 
nett Company, Cambridge, Mass., 
maker of vanilla extract, plans to 
continue its usual national advertis- 
ing, according to officials of Batten, 
Barton, Durstine & Osborn, agency 
for the company. 


New Octagon Soap 
Introduced by Colgate 


Colgate-Palmolive-Peet Co. is intro- 
ducing Octagon Granulated soap in 
Western Pennsylvania with quarter- 
page space in dailies and weeklies in 
Western Pennsylvania. 

A 22-ounce package of the new soap 
for one cent with the purchase of 
one package at the regular price is 
offered to purchasers. 


Two With Vienot 


Melvin R. Freeman and Charles 
McDowell have joined Carl G. Vie- 
not, Inc., Boston, direct mail adver- 
tising agency. Mr. Freeman was for- 
merly with Worcester Evening Ga- 
zette and Needham, Mass., News. Mr. 
McDowell was advertising manager 
of Fuller Lumber Co. 


Agency for Paper Firm 


Oneida Paper Products, Inc., New 
York, has appointed Hirshon Gar- 
field, Inc., New York, for its paper 
specialties. Newspapers, trade papers 


Oshan is account executive. 


and magazines will be used. S. "7 


nn - 
ea Stig 


% 
ps 


Into the discard 
when you ship 
by AIR EXPRESS 
2500 miles overnight 


@ Then closing dates are easy prey 
and deadlines decamp, for Air 
Express overnight reaches directly 
215 cities in the United States and 
Canada, and gives you the very 
fastest of all methods of transpor- 
tation to 32 Latin-American coun- 
tries. By swift hook-in with rail 
express your shipments can reach 
any point through Railway Ex- 
press’s 23,000 offices from coast-to- 
coast, border-to-border. 


HIGH SPOTS OF 
NATION-WIDE AIR EXPRESS 


* Air Express gives night and 
day door-to-door pick-up 
and delivery, with $50 in- 
surance on each shipment, 
all without extra charge. 

* Packages accepted prepaid, 
collect, or C.O.D. Prompt 
remittance. 

* One waybill, one organiza- 
tion, one responsibility. 

* Packaging is the same as 
for rail express on practi- 
cally all shipments. 

* Low costs. 


You have merely to phone any 
Railway Express office for service 
and information. 


AIR EXPRESS 


DIVISION! 
Raitway Express AGENCY 
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Nine women’s mags all in a row. 


Six of them... the “metropolitans”... either lost lineage, or barely 


gained (8 months of ’36 compared to ’35.) 
The others ... zot metropolitan!. .. have made the real good strides. 


And the one with the biggest gain is the one that goes specifically to 
America’s smaller cities and towns. That is, advertisers are adver- 
tising specifically where the business is. They know from all the retail 
sales figures, that America’s smaller cities and towns specifically, have 
recovered 3 times faster... 3 TIMES FASTER... than larger cities 
and towns. 


The largest circulation in America’s smaller cities and towns specific- 
ally is 1,841,000 ABC. The magazine is HOUSEHOLD. The prize 
gain in the field is HOUSEHOLD'S 16%—the biggest percentage gain 
—the biggest gain in number of lines! The reason, once again: Smart 
advertisers. 


SEPTEMBER, too! ... Ninth successive 
monthly gain for HOUSEHOLD .. . Lineage up 
42% ... The year’s biggest gain in actual lines. 
Biggest first 9 months in the history of HOUSE- 
HOLD. Business is best in Small Town America. 
That’s specifically where HOUSEHOLD goes. That’s 
specifically where to advertise. 
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Smith to Head Atlas 


Blaine S. Smith, recently resigned 
president of the Pennsylvania Dixie 
Cement Corporation, will become 
president, Sept. 1, of the Universal 
Atlas Cement Corporation, Chicago, 
subsidiary of United States Steel 
Corporation. He succeeds Benjamin 
F. Affleck who is retiring under the 
company’s pension plan. 


Kelly Appointed 


Clark W. Kelly, former publisher 
of the Braddock (Pa.) Daily News- 
Herald, has been named to head the 
new central sales and promotion 
office in downtown Pittsburgh, estab- 
lished by the Allegheny County 
Newspaper Association. 


Pearman Joins Potts 


Formerly advertising manager of 
the Berkowitz Envelope Co., Kansas 
City, Mo., Harvey D. Pearman has 
joined R. J. Potts & Co., agency in 
that city, as account executive. 


“Herald” Buys WDNC 


Durham Herald Company has 
bought station WDNC, Durham, N. 
C., from the Durham Radio Corpora- 
tion. 


Gets Bid from Four A’s 

Baldwin & Strachan, Inc., Buffalo, 
has been admitted to membership in 
the American Association of Adver- 
tising Agencies. 
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THE BUSY 
EXECUTIVE 


@ We have in mind the $5,000 
executive who spent three days 
of his own time and that of five 
printers, getting estimates on the 
placing of a $200 order...The 
low bidder got the job, but the 
engravings were delayed, the 
composition had to be re-set, 
and two cuts were transposed. 
The $5,000 man has been “on 
the carpet” three times explain- 
ing matters...Plenty of valuable 
energy wasted over mistakes... 
It is our business to help buyers 
save TIME, ENERGY and MONEY... 
We know printing, engraving 
and typography, backward, for- 
ward, up and down... we do it 
every day... Faithorn service 
and prices must be reasonable; 
or we wouldn't be serving so 
many important accounts. Try us! 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


This full page 
advertisement 
for Martha 
Weathered 
appeared in 
Harper's Bazaar. 
lt was prepared 
by Faithorn. 


ALWAYS 
THE FINEST AT FAITHORN 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you... 
Speed, economy and satisfaction assured. 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 
$04 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


Earnings of 
Advertisers 


The Atlantic Refining Company 
and subsidiaries enjoyed net profit 
of $3,140,000 for the first half of 
1936, after interest, etc., but before 
provision for possible surtax on un- 
distributed profits. Net profit for the 
like period a year ago was $255,000. 


v v v 
Selby Shoe Company and manu- 
facturing subsidiaries report for the 
fiscal year ended March 31 net income 
of $583,772 after depreciation and 
federal income taxes, compared with 
net income in the preceding year of 
$546,897. 
v , F 


Net operating income of _ the 
Southern Pacific Lines during June 
was $3,318,142, representing a gain 
of 155.8 per cent over the $1,297,289 
garnered in June of 1935. 

vgwy 

Carrier Engineering Corporation 
reports approximate profit of $186,540 
for the six months ended June 30, 
after depreciation but before federal 
taxes, compared with $25,914 in the 
same period of 1935. Volume in- 
creased moderately, overhead ex: 
penses dropped sharply. 

Excellent sales of the company’s 
room cooler, introduced this summer, 
are reported. Carrier will introduce 
in August a popular priced home 
heating and air conditioning unit, in 
addition to its more expensive units. 

v v v 

Sales of Kroger Grocery and Bak- 
ing Company climbed to $18,729,438 
during the seventh four-week period 
ending July 11, an increase of $1,526,- 
261, or nine per cent, over sales for 
the same four-week period of 1935, a 
preliminary report shows. Total 
sales for the seven 19386 periods 
reached $126,206,179, compared to a 
1935 total for the same periods of 
$125,505,570, a gain of one per cent. 

The company had 4,238 stores in 
operation, a decrease of 70 from the 
number of units operated during the 
seventh four-week period of 1935. 

v v v 

Hiram Walker - Gooderham & 
Worts, Ltd., for the quarter ended 
May 31, shows net profit of $1,339,129 
after depreciation, interest and fed- 
eral income taxes, compared with net 
profit of $1,118,663 in the preceding 
quarter, and $913,004 in the corre- 
sponding quarter of 1935. 

For the nine months ended May 31, 
net profit was $3,661,876, compared 
with net profit of $2,901,286 in the 
like period of 1935. 

v v v 

Despite considerably larger deduc- 
tions for reserves, Montgomery Ward 
& Co. showed net profit of $13,527,000 
for the fiscal year ended Jan. 31, 
compared with $9,161,000 for the pre- 
vious year. 

Instalment sales gained markedly 
during the past year and net receiv- 
able balances showed an increase of 
$13,200,000 or more than 64 per cent 
during the same period. 

v v v 

Net income of Underwood Elliott 
Fisher Company and _ consolidated 
subsidiaries for the six months ended 
June 30 amounted to $1,486,625, com- 
paring with $1,469,900 in the first 
half of 1935. Sales were nearly 15 
per cent ahead of the like 1935 pe- 
riod. Net sales so far billed in the 
third quarter are said to exceed the 
1935 quarter by more than 40 per 
cent. 

For the quarter ended June 30, net 
income of $657,964, is shown, com- 
paring with $828,661 in the preceding 
quarter and $750,857 in the June 
quarter of 1935. Sales gained, but 
unusual expenses were incurred. 
These included moving expenses and 
establishment of a research labora- 
tory and training school. 

v > FF 

Net profit of Lehn & Fink Products 
Corporation and subsidiaries in the 
six months ended June 30 was thrice 
that achieved in the first half of 


1935. The figures are $286,616 and 
$94,496. 

v v v 
Net income of $212,457 after 


charges and federal taxes, is reported 
by Cream of Wheat Corporation and 


| John E. Finneran, who has left Scripps- 
| Howard Newspapers to join Benton & 


JOINS AGENCY 


Bowles as vice-president. 


subsidiary for the quarter closed 
June 30, against $364,546 in the pre- 
ceding quarter and $175,608 in the 
June quarter of the previous year. 
The company reports net income of 
$577,003 for the six months ended 
June 30, against $479,915 in the first 
half of 1935. Net income for the 12 
months ended June 30 was $1,179,854, 
against $1,133,076 in the year ended 
June 30, 1935. 
v vy 
United Fruit Company estimates 
profit for the six months ended June 
30, before taxes, as $6,878,000, com- 
pared with estimated profit before 
taxes of $4,550,000 in the first half of 
1935. 
7 v v 
A large gain in net income for the 
five months ended May 31 was shown 
by Pennsylvania Railroad, reporting 
$8,958,813, after taxes and charges, 
against revised net income of $7,- 
761,272 in the first five months of 
1935. 
v v v 
For the quarter ended June 30, 
Container Corporation of America re 
ports net profit of $302,542, against 
$224,335 in the same quarter last 
year. 
v v v 
General Baking Company’s net 
profit for the second quarter was 
$656,051, compared with $406,644 in 
the like 1935 period. 
7, VV F 
Libbey-Owens-Ford Glass Company 
reports for the six months ended 
June 30, net income of $5,102,971, the 
largest six-month figure in the com- 
pany’s history. In the first half of 
1935, net amounted to $4,284,316. De- 
mand for building glass increased 
markedly, and the high rate of auto- 
mobile production, with demand for 
safety glass, also helped the company. 


v vy 
Net income of $1,298,137 is re- 
ported by Johns-Manville Corporation 
for the second quarter, against $551,- 
434 in the like 1935 period. 
+, FF 
Union Pacific Railroad System re- 
ports net income of $1,010,137 after 
taxes and charges, for the five months 
ended May 31, compared with net in- 
come of $2,343,647 in the like 1935 
period. 
vgyv¥s 
General Electric Company reports 
indicated earnings of $9,505,494 for 
the quarter ended June 30, compared 
with $7,086,830 in the preceding 
quarter and $6,150,498 in the like 
quarter of 1935. Net profit for the 
six months ended June 30 was $16,- 
592,324, after depreciation, interest, 
federal income taxes, etc., against 
$11,541,429 in the first half of 1935. 
For the 12 months ended June 30, net 
profit was $32,894,667, after charges 
and taxes, against $21,804,380 in the 
preceding fiscal year. 
*,  F 
Bookings for the second quarter of 
this year amounted to $77,398,718, 
compared with $55,163,014 for the 
same period of 1935. General Elec- 
tric booked $81,062,681 of new busi- 
ness in the second quarter of 1931, 
the previous high quarter mark. 
. 2 
Net income of Caterpillar Tractor 


Company rose to $4,481,091 for the 


six months ended June 30, from §$2,- 
908,153 in the same period of 1935. 
Net sales for the periods were $27,- 
754,030 and $18,795,714, respectively. 
7 VT 
Westinghouse Electric and Mfg. 
Company net profit for the quarter 
ended June 30 was $4,205,524, com- 
pared with $3,732,454 in the preced- 
ing quarter and $3,938,692 in the 
same quarter last year. For the six 
months ended June 30, net profit was 
$7,937,978, against $6,265,188 in the 
first half of 1935. Net profit for the 
year closed June 30 was $13,656,170, 
and in the preceding year, $6,486,475. 
Almost all of flood expense in- 
curred by the company, amounting tc 
$1,500,000, was charged against earn- 
ings for the three months ended June 
30. New orders in the second quarter 
rose to the highest mark in five 
years. 
v 7, F 
Hawaiian Pineapple Company, Ltd., 
rolled up net profit of $2,596,060 in 
the year ended May 31, compared 
with $1,388,187 in the preceding fiscal 
year. 
7, FTF 
Gillette Safety Razor Company 
raised its net income from $972,712 
for the quarter ended June 30, 1935, 
to $1,007,451 in the second quarter of 
1936. 
7, FT F 
For the six months ended June 30, 
Kimberly-Clark Corporation reports 
net income of $410,098, as against 
$267,827 a year ago. 
, a i 
International Salt Company reports 
net profit of $150,625 for the six 
months ended June 30, compared with 
$137,681 in the first half of 1935. 
vevwegy 
Earnings of E. I. du Pont de Ne- 
mours & Co. for the first six months 
amounted to $3.27 a share, including 
General Motors dividends equaling 
$1.56 a share. This compares with 
net income equal to $1.74 a share in 
the first half of 1935, of which motor 
company dividends accounted for 45 
cents a share. 
> Vv FF 
Profit from operations of Corn 
Products Refining Company for the 
June quarter was 168 per cent above 
that in the like 1935 period, but the 
company’s income from securities and 
affiliated companies was less than 
half that received in the 1935 quarter. 
Corn Products Refining Company 
and its subsidiary sales company 
show net profit of $5,353,935 after de- 
preciation and federal income and 
state taxes, but exclusive of surtaxes 
on undistributed profits, for the first 
six months. This compares’ with 
$3,881,564 in the first half of 1935. 
Net profit for the quarter ended June 
30 was $2,553,945, against $2,799,990 
in the preceding quarter and $1,747,- 
112 in the June quarter of 1935. 


vveegy 

Beech-Nut Packing Company es- 
tablished a profit of $1,203,536 after 
charges, but before federal taxes, for 
the first six months. This compares 
with $984,135 in the 1935 period. 

7, FF F 

Net operating income of 144 Class 
1 steam railways in the United States 
was $187,931,355 in the five months 
ended May 31, against $160,673,752 
in the like 1935 period, the Interstate 
Commerce Commission reports. 

Freight revenue was $1,257,174,176, 
and passenger revenue, $157,523,577, 
from Jan. 1 to May 30. In the like 
1935 period, freight revenue was 
$1,094,580,383, and passenger revenue, 
$139,731,714. 

vvwegy 

Loblaw Groceterias Company, Ltd., 
Toronto, reports net income for the 
four weeks ended June 27, at $53,329, 
against $49,978 in the 1935 corre- 
sponding period. Sales gained 7.7 
per cent. 


vvweey 
John R. Thompson Company re- 
ports net income for the first half of 
1936 as $50,346, contrasting with a 
net loss of $60,536 for the like 1935 
period. Earnings for the 1936 period 
are computed before possible undis- 
tributed profit taxes. Gross sales of 
$5,813,821 represented a gain of 3.9 
per cent. 
veg 
General Foods Corporation and sub- 
sidiaries report for the quarter ended 
June 30, net profit of $2,776,778 after 
charges and federal income taxes, 


—<—== 


against $4,067,150 in the preceqj 
quarter and $2,501,383 in the June 
quarter of 1935. 

For the first half, net profit wa, 
$6,843,928, comparing with $5,862,799 
in the first half of 1935. For the 12 
months ended June 30, net prog; 
amounted to $12,711,974, comparing 
with $11,238,886 for 12 months close, 
June 30, 1935. 


Tyler AFA Governor 


Leslie H. Tyler, special represep. 
tative of the New Haven Railroag 
has been named governor of the Firs 
(New England) District of the Ag. 
vertising Federation of America, gsy¢. 
ceeding George A. Dunning ¢ 
Crowell Publishing Co. 


Gilbert to Studebaker 


N. O. Gilbert has joined The Stug 
baker Corporation, South Bend, Ing 
as district manager in Kansas City 
He has been in the automotive fielq 
for 25 years. 


Bess Leaves Firm 


Herman Bess has_ retired from 
Bess & Schillin, Inc., New York. The 
new firm will be Schillin Advertising 
Corporation, handling radio exclu. 
sively. 


Honolulu Paper Celebrates 


The Honolulu Advertiser celebrated 
its 80th anniversary July 1. Lorrin 
P. Thurston is president and genera! ' 
manager. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


ELEPHANTS 


MAKE ’EM STARE 
BECAUSE 


SIZE DOMINATES 


PN pani lost in the 


crowd, an elephant 
stops 


‘em, because he's 
BIG—a lesson for every 
sales and ad man. Put new 
snap into your old or new 
story, put new conviction 
and attention value into 
window cards, instruction 
charts, court exhibits, etc., 
with clear, strong, Giant 
Prints as only Rapid Copy 
makes them. Let a Rapid 
Contact Man show you. 
Spend a few $, get many 
$ worth of new punchl 


GIANT PRINTS 
"STATS 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, WAnderbilt 3-368 

CLEVELAND, Ninth —Chester Bids 

MAin 9335 @ CHICAGO, 110 Se. Dest 

born, 228 No. La Salle, 360 No. Michig#® 
Ave., STAte 5977. 
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July 27, 1936 


THE LAST WORD IN 
Padiot 


4 GREAT FEATURES 


| Liston in with BLURB! | 


America’s 3 in t Radio sation 


Sales Meeting—9 


Don’t show them how to make the product. 
Show them how to sell it! . . . You need a lot 
less technical talk if you include a lot of News 
advertising in your New York sales program. 
The advertising sells the product, and The 
News sells the dealer! . . . And even a slow 
salesman soon finds out that News advertising 
speeds up his selling talk—and his orders, too! 


THE NEWS 
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ADVERTISING AGE 


July 27, 1936 


SUE TO PREVENT 
‘BOOTLEGGING’ 


OF RADIO DISCS 


Allege Use of Phonograph 
Records on Air 


New York, July 22.—A number of 
radio stars last week sought to pre- 
vent the broadcasting of phonograph 
records and recorded music in which 
they are featured through filing of a 
series of actions in federal and state 
courts. 

Paul Whiteman, Lawrence Tibbett, 
Don Voorhees, Walter O’Keefe and 
Frank Crumit are suing to obtain 
injunctions against WNEW, WEVD, 
WHN, AudioScriptions and the Tele- 
flash Loudspeaker Corporation, for 
alleged “bootlegging” of radio and 
phonograph entertainment. 

The performers complain that repe- 
tition of the same compositions 
through frequent broadcasts’ of 
phonograph records, or unauthorized 
use of transcriptions is harmful and 
injurious to their careers. 

Lawrence Tibbett’s complaint says 
he made a record of the song “De 
Glory Road” solely for use on phono- 
graphs in the home and that he has 
reserved for himself all other rights 
to the song, for which reason the rec- 
ord is not intended for commercial 
exploitation. Station WEVD is 
alleged to have used the record on a 
number of occasions. 


Individual Complaints 
In his radio programs he said that 
he used a variety of musical com- 
positions, and did not repeat perform- 
ances of the same compositions too 
frequently. 
Don Voorhees contends in his suit 


against AudioScriptions, Inc., that al 


transcription of his broadcast has 
been modified to contain commercials 


of new sponsors, “who thus have the} bership in the 


| 
| 
| 
| 
| 


| 


| artists without payment of any com- 
| pensation to them.” 

| 
flash 


Walter O’Keefe alleges that Tele- 
Loudspeaker Corporation is 
using his recitation, “The daring 
young man on the flying trapeze,” in 
its wired broadcast service to cafes, 
restaurants and elsewhere. 

In Frank Crumit’s suit against 
WHN, the plaintiff states that his 
phonograph records were not in- 
tended for commercial exploitation. 
He says that WHN has been using 
for commercial purposes “The Dash- 
ing Marine,” a phonograph record he 
made. 

The actions are supported by the 
National Association of Performing 
Artists, of which Fred Waring is 
president, and were filed by its gen- 
eral counsel, Maurice J. Speiser, and 
his associate, A. Walter Sokolow. 


Aymar, Rohde to Give 


Art Courses This Fall 


Gordon C. Aymar, Blackman Ad- 
vertising, Inc., New York, and Gil- 
bert Rohde, industrial designer and 
director of Design Laboratory, New 
York, will lecture on commercial art 
at the New School for Social Re- 
search, New York, on Thursday eve- 
nings during the fall term which 
opens Sept. 28. 

Mr. Aymar will devote six lectures 
to art in advertising, and at the con- 
clusion of this series Mr. Rohde will 
give eight lectures on art in industry. 


Pasdicc to S. A. 


E. E. Pardee, formerly assistant 
export manager of Firestone Tire & 
Rubber Co., Akron, O., has been 
named vice-president and general 
manager of the new Firestone tire 
plant in Buenos Aires, Argentina, 
succeeding J. L. Cohill who has been 
transferred to South Africa where 
Firestone is also erecting a factory. 


“Winchester Sun” Bought 


The Winchester, Ky., Sun was pur- 


chased at public sale July 20 by 
George S. and James S. Tatman, 


owners of Connersville, Ind., News- 


Evaminer. 


. ’ 

Carpenter in 4A’s 
Carpenter Advertising Company, 
| Cleveland, has been elected to mem- 
American Association 


use of the talents of myself and other! of Advertising Agencies. 


consecutive month Newark Evening News 
circulation in the growing Newark-North 
Jersey market increased—total reader-paid, 
146,686. In the past six months, a daily aver- 
age of 7,518 more families have taken this 
newspaper into their homes, have made it 
their guide to better buying. If your adver- 
ising is appearing in the News, you are 
catching this natural upswing. If it isn’t, 
why not do something about it right now? 


The cost is still at ground level. 


Newark Evening News « 


O’ Mara & OrmsBEE, INc. @ General Advertising Representatives 
New York, Chicago, Boston, Detroit, Atlanta, San Francisco, Los Angeles 


June was the ninth 


NEWARK 
NEW JERSEY 


Getting Personal 


Governor Hoffman of New Jersey has appointed Leonard Dreyfuss, 
president of United Advertising Corporation, chairman of the publicity 
committee for “Safety Week,” to be held in September. The com- 
mittee will also have charge of publicity for the National Safety Con- 
gress’ convention Oct. 5 at Atlantic City. 

M. B. (Bud) Mast, Conover-Mast, back from five weeks in Europe, 
has settled down to his regular routine plus the business of trying to 
explain the German political situation to his own satisfaction. . . 


Earle Meyer, secretary of the 
proprietary Advisory Committee 
on Advertising and Nancy Frazer 
(Mrs. Meyer), together with 
Freddie Weber, MBS g. m., and 
Ruth Braden-Betz, CBS publicity, 
have left for a progressive vaca- 
tion beginning at Cape Cod and 
ending at Saratoga. Freddie will 
leave the party for a few days for 
a quick dash to Texas by air... 


KEEPS HIS WORD 


Irving Brown, Nashua Mfg. 
a. m., a transplanted Bostonian, 
misses his 1790, four-acre farm in 
Melrose Highlands, which was 
only 35 minutes from his desk in 
Boston. If New York could offer 
him something similar, he’d like 
it Dotter. .. 

Merlin Aylesworth, of RKO 
NBC, and his friends, too, 
were thankful during the heat 
wave for his beach house, Dune 
Villa, at East Hampton, L. I. . 


and 


A. Jay Segal, United Adver- 
tising Corporation, for whom the 
combined charms of Sarah Baron 
and June were cause enough to 
relinquish bachelorhood, has _ re- 
turned from his honeymoon still 
wearing the blush donned for the 
bachelor dinner tendered him by 
the Association of Advertising 
Men. He tells friends it’s sunburn. . 


jo ——__— — 


Ed Craig of WSM, Nashville, keeps a 

promise made 20 years ago, and sails 

for Europe with Mrs. Craig, to celebrate 
their 20th anniversary. 


The cocktail napkin game which is sweeping 
fire is another game invention from the fertile 
Waters, of Norman D. Waters & Associates. . . 


the country like wild- 
brain of Norman D. 


Al Grobe, co-program director in charge of production at WINS, 
will sail Sept. 1 for Bermuda on a much-needed vacation. He will be 
accompanied by Mrs. Grobe, a child psychologist. 


Jack Potter, p. m. of the New York branch of GOA, has succeeded 
in making himself irresistible to Evelyn Andreasen, Brooklyn home 
girl. They were married last week and left immediately for a honey- 
moon in Nova Scotia. 

Numerous readers of A. A. are askmg Merrill C. Welles, a. m. of 
Atlantic Monthly, for copies of the “Lives of the Haunted” booklet, 
some under the impression it is a weighty tome., It’s all in fun, and a 
product of the advertising department, not Atlantic Monthly Press, 
he insists. .. 

F. L. Page, head of the Boston office of Transit Advertisers, Inc., 
played host to a group of friends and clients at a party on board the 
S.S. Westport July 20. Special issues of the three papers of the 
Zanesville, O., Publishing Company on July 11 marked a half century 
in the newspaper business for W. O. Littick, head of the company. . 

When the Elks held their annual convention in Los Angeles the 
other week, Lloyd Maxwell, vice-president of Roche, Williams & 
Cunnyngham, and long prominent in B. P. O. E. activities, was re-elected 
chairman of the board of grand trustees. John B. Geraghty, head 
of the Philadelphia agency of that name, is publicity director of the 
Republican Finance Committee of Pennsylvania. 

Ray Scherbarth, who used to wield his drawing tools on behalf of 
Klau-Van Pieterson-Dunlap Associates, and is now in the art department 
of the Milwaukee Journal, is making extra bold flourishes as the result 
of the recent arrival of a daughter. Bill Pond, nat. adv. mgr. of 
the Boston Evening Transcript, is still buried under the deluge of ap- 
preciatory letters received from A.F.A.’ers who received large framed 
copies of their portraits, done by artist Patricia Tate for the Tran- 
script. . 

Co-workers of Donald W. Davis on Springfield Newspapers presented 
him with a watch at a dinner July 17, following announcement of his 
appointment to the staff of Pennsylvania State College. Dropping 
the cares of business, Robert W. Johnson, pres. of Johnson and Johnson, 
has joined the ranks of cowboys. He is at his ranch at El Cajon 
Abiquin, and intends to stay there until September. . 

Helen Wing, radio director of Needham, Louis & Brorby, is back 
at her desk, all set to resume operations, after six weeks hitting the 
high spots in Europe. . . Tom Fizdale, Chicago public relations expert, 
has left for the West Coast to show his face to a lot of editors, and 
check up on the possibility of opening a branch office in Hollywood. . . 

Yachting notes: John Frankel, of Frankel-Rose, is taking his good 
ship “Joey” up to Georgian Bay. He’s leaving the wilds of Chicago 
Aug. 1. Ed Lethen, of Macfadden Women’s Group, is taking off 
the same day in his sloop “Helenel,’ for ten days’ cruising along 
the Michigan coast. . 

Dave Gibson, v.p. of Brewers Journal, has started construction of 
his new home in Miami, which suggests that his commuting between 
that city and Chicago will be done in good earnest hereafter. 

Jap Gude, CBS publicity chief, is leaving early next month for his 
annual three weeks’ sojourn at Martha’s Vineyard. And his vacation 
spot has no telephone or radio. Francis P. McFadden of George 
McDevitt Company stepped to the altar Saturday with Helen Carroll. 
After a brief honeymoon the bridegroom will transfer the scene of his 
activities to McDevitt’s New York office. . 

Mr. and Mrs. Hill Blackett and Mr. and Mrs. Charles C. Younggreen 
were among Chicagoans in Topeka when Gov. Landon registered proper 
surprise at notification ceremonies last week. 


Both of the agency men 
are former Kansans. 


Michigan to 
Repeat 1935 
Tax Campaign 


Lansing, Mich., July 23.—A seconq 
state-wide advertising campaign to 
encourage the payment of delinquent 
taxes has been ordered by the state 
administrative board. 

A contract for a $27,000 campaign 
was awarded to the Milton Alexander 
Co., of Detroit. Last year’s $75,009 
campaign was credited with bringing 
in nearly $17,000,000 of tax money. 

This year’s campaign will stress 
the fact that delinquent taxpayers 
who failed to qualify under the 10. 
year plan of retirement may still do 
so by paying two installments in Sep. 
tember and that a rise in real estate 
values “makes property worth hold- 
ing onto.” 

The campaign will be carried on 
through weekly and daily newspapers 
and the radio with one advertise. 
ment to appear each week in each 
publication for four weeks in August, 


Sparton Show a Success 


Extension of the current tour of 
the Sparton Special Radio Pullman, 
carrying the entire 1937 radio line, 
is being considered by Sparks. 
Withington Co., Jackson, Mich. The 
exhibit tarries long enough at each 


stop for local distributors to stage 
dealer conventions within the Pull- 
man. 


Booth to Pedlar & Ryan 


W. P. Booth has joined Pedlar & 
Ryan, New York, to do contact work. 
He was formerly with George Mc- 
Devitt Company, publishers’ repre- 
sentative, and previously with Cecil, 
Warwick & Cecil, as space buyer and 
account executive. 


Lonsdale to Examiner 


Ernest E. Lonsdale, formerly man- 
aging editor of the Stockton, Calif., 
Independent, has joined the Los An- 
geles Examiner, as editor of the 
“Southwestern Merchant,” merchan- 
dising paper. He succeeds Charles 8. 
Ryan. 


Gets Refrigerator 


McKee Refrigerator Co., Cobleskill, 
N. Y., has retained Moss-Chase Co., 
Buffalo, for a fall magazine campaign 
on behalf of the ice industry and Mc- 
Kee refrigerators. 


Carr Liggett Retained 


Fairmont Creamery Co., Cleveland, 
has appointed Carr Liggett, Inc., 
Cleveland, for Fairmont dairy prod- 
ucts and salad dressing. 


Diamond Promoted 


Saul Diamond, associated with 
Farichild Publications 15 years, has 
been named advertising manager of 
Women’s Wear Daily, New York, 
succeeding Nat W. Doorly, resigned. 


Joins Salesvertising 


Thomas Ross Lansing has joined 
Salesvertising Associates, Inc., Chi- 
cago, as production manager. He was 
formerly with the sales division of 
Doolittle & Co., Inc., Chicago. 


EVEREADY 


TRADE MARK 


—a name that has always stood 
for the best in its line 

—a name that has a powerful 
pull when used as a premium. 


“EVEREADY” 
FLASHLIGHTS 


. ! 
as premiums,can sell your products, too: 


NATIONAL CARBON COMPANY, INC. 


P. O. Box 600, Grand Central | 
Station, New York City 
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Don M. Parker, 
Vice-President 
of Agency, Dies 


New York, July 21.—Don M. 

parker, 55, vice-president of the 
United States Advertising Corpora- 
tion, died Friday following an ill- 
ess. 
; Born in Mason City, Ill, he came 
to New York in 1902, and started 
work as secretary to S. S. McClure, 
publisher of McClure’s Magazine. He 
left this position to become adver- 
tising manager for the Century Pub- 
lishing Company in 1910. 

In this position he directed adver- 
tising for the Century, St. Nicholas 
and other magazines, and with Grant- 
jand Rice and Innis Brown founded 
The American Golfer. In 1925, after 
15 years with the Century company, 
he became a partner in the Wales 
Advertising Agency, resigning four 
years later to become vice-president 
of the United States Advertising Cor- 
poration. 

Since 1927 Mr. Parker had served 
as president of the New York State 
Golf Association, which he helped to 
organize. He was one of the first 
supporters of golf clubs in the metro- 
politan district, and years ago was 
a frequent winner of club tourna: 
ments. As a result of his efforts, 
Cornell University did research work 
to perfect new types of grass for 
greens, 

Surviving are his widow and two 
sons, Don Jr., with Sikorsky Aircraft 
Corporation, Bridgeport, Conn., and 
Harris Brewster Parker, of United 
States Advertising Corporation. 


Brink, Neon Pioneer 
and Poster Man, Dies 


Boston, Mass., July 21.—Charles I. 
Brink, first manufacturer of Neon 
tube signs in New England and one 
of the best known electrical sign de- 
signers and manufacturers in the 
East, died at his home in Newton 
Saturday. Mr. Brink was associated 
with Claude Neon Lights, Inc., and 
president of the C. I. Brink Outdoor 
Advertising Company. 

He was a personal friend of 
Georges Claude, of Paris, who devel- 
oped the present-day Neon tube light- 
ing, and also of Anton Lederer of 
Vienna, inventor of the tungsten 
lamp. 


Richard T. Tanner, of 


“Tobacco,” Heat Victim 
Louisville, Ky., July 21.—Richard 
T. Tanner, 61, vice-president of To- 
bacco Trade Journal Company, New 
York, and business manager of To- 


Convention 
Plans 
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Convention committees find 
that their plans come true when 
they meet at the Ambassador 
in Atlantic City. For this is the 
big hotel that remembers all 
the little things. 

You'll appreciate the smooth 
service at the Ambassador, too 
-..whether yours is a trade asso- 
ciation convention or a sales 
meeting. 


Drop us a note if you are in- 
volved in convention problems. 
You'll find us eager to help. 


The 


| 
} 
| Ambassador 
ATLANTIC CITY 


| William Hamilton, Managing Director 
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bacco, died here July 14 after being 
overcome by the heat. 

A native of Shrewbury, England, 
Mr. Tanner went to Cuba soon after 
graduation from Kings College, Lon- 
don, and founded the Havana Post, 
an English-language daily. He came 
to New York in 1909 to join the edi- 
torial staff of The United States To- 
bacco Journal, and a year later be- 
came business manager of Tobacco. 


Death Takes Ridder, 
of “Catholic News” 


New York, July 21.—Henry Ridder, 
for many years publisher of The 
Catholic News, died Sunday at his 
home here, at the age of 73. 

Mr. Ridder and his brother, Her- 
man, who died in 1915, started the 


publication in 1886. He took com- 
plete charge of it when Herman re- 
tired to develop other interests, and 
on the death of his brother became 
owner. He is survived by his widow, 
a daughter, and a son, Charles, asso- 
ciated with his father in publishing. 


Moses, Retired Kiernan 


Manager, Dead at 78 

New York, July 21.—Harry M. 
Moses, 78, retired general manager of 
Frank Kiernan & Co., died Sunday at 
his home after a long illness. 

Born in Richmond, Va., Mr. Moses 
was a member of the Richmond 
jewelry firm of Goddard & Moses be- 
fore coming to New York in 1896 to 
enter auctioneering. In 1914 he 
joined Frank Kiernan & Co. as gen- 


eral manager, and remained in that 
post until his retirement in 1929. 


O. J. Wenberg Dies 

Cleveland, O., July 21.—Olaf J. 
Wenberg, 27, production manager of 
Carr Liggett, Inc., Cleveland, died 
Thursday. A rare form of spinal in- 
fection, which followed an attack of 
influenza, was the direct cause of 
death. Prior to coming to Cleveland, 
Mr. Wenberg was with General Elec- 
tric Company and the United States 
Department of Agriculture. 


Howard, Pioneer Utility 
Adman, Dies at 64 


Chicago, July 24.—Dana R. Howard, 
for 35 years advertising director of 
the Commonwealth Edison Company, 


Chicago, and well known in national 
and international advertising circles, 
died at St. Luke’s Hospital here late 
last night. Mr. Howard, who was 64, 
had retired last year. 


Issues Large Paper 


The Sunday Knickerbocker Press, 
Albany, N. Y., has issued a 144-page 
paper, including 32 pages of artgra- 
vure and eight papes in coloroto in 
connection with the 250th anniver- 
sary of the chartering of Albany as 
a city. 


Appropriation Doubled 


Fort Pitt Typewriting Co., Pitts 
burgh, has doubled its 1936-37 adver- 
tising appropriation, Stanley Weiner, 
sales manager, has announced. The 
bulk of the appropriation will be 
spent in newspapers. 


Pittsburgh Press 
Detroit News 
Newark News 


Cleveland Press 


Baltimore Sun 
Chicago Tribune 


New York Sun 


Boston Traveler 


Twenty-Five Daily Newspapers Leading 
in Advertising Volume in June 


1. Washington Evening Star... 1,513,863 
San Diego Tribune 


New York Daily News 


Milwaukee Journal 


BUFFALO EVENING NEWS. 1,138,200 


Chicago Daily News 


New York World Telegram. . 1,064,236 
St. Louis Post Dispatch 


Philadelphia Bulletin 

Los Angeles Herald-Express. | ,004,75! 

Baltimore News-Post 
24. Cincinnati Times-Star 
25. Brooklyn Daily Eagle 


1,503,204 
1,346,887 
1,297,049 
1,286,173 
1,182,752 
1,177,889 
1,170,141 
1,161,449 
1,151,983 
1,139,240 


1,129,133 
1,116,287 
1,101,312 


Philadelphia Public Ledger... 1,089,529 


1,085,252 


1,043,624 
1,027,469 
1,013,441 


998,770 
994,619 


Figures in agate lines from Media Records, Inc. 


Media Records for June lists the advertising linage of 
the Buffalo Evening News as 1,138,200. 


Of the daily newspapers measured by Media Records, 
only one in New York State and ten others in the 


United States exceeded this figure. 


The Buffalo Market, too, is among the leaders. . . 
The increased volume of advertising in the Buffalo 
Evening News reflects the substantial current advances 
of the Buffalo Market. Here are a few of these ad- 
vances: steel production is at a 614 year peak, auto- 
mobile registrations are the greatest in history, building 
construction is at a new high, factory employment and 


payrolls are at the highest point in five years. 


Advertisers large and small can get their full 
share of this active market by putting their sales 
messages in the newspaper that is read by more 
than eight out of ten families in the City Zone— 
the Buffalo Evening News 


BUFFALO EVENING NEWS 


194, 


Average Daily Net Paid Circulation 
Publisher’s Statement March 31, 1936 


107 


Western New York’s Greatest Newspaper 


Edward H. Butler, Editor & Publisher 
KELLY-SMITH CO., National Representatives 
New York, Chicago, Philadelphia, Detroit, Boston, Atlanta 
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DROUTH FAILS 
TO DIM BRIGHT 
BUSINESS VIEW 


(Continued from Page 1) 
edly will be effects on wholesale and 
retail business from the drouth, these 
effects will probably not be felt 
until around the turn of the year.” 

J. Howard Souther, Crosley Cor- 
poration district manager for parts 
of Illinois, Iowa, Wisconsin and 
Michigan, after a recent tour of the 
area, declared that, while crop dam- 
age has been very severe in various 
sections, as a whole there is no cause 
for alarm. 

He cited the booming tourist busi- 
ness in northern Michigan and Wis- 
consin and revived activity of paper 
mills and logging in these areas, as 
two counter effects, and said that 
distributors report volume running 
heavily over the same period a year 
ago. 

The Hiob Distributing Company at 
Des Moines, Ia., with a good corn 
crop in the state expected, he said, 
reported business “vastly greater” 
than a year ago, although Nebraska 
has been hit hard. 


Business Is Better 


“In Illinois there are sections that 
have been very badly hit and others 
with fairly good crops,’ he _ said. 
“Central Illinois distributors are all 
doing much more business than a 
year ago.” 

Meantime retail trade over the na- 
tion continued to run considerably 
ahead of corresponding 1935 periods 
despite the heat and drouth effects. 


Contra-seasonal trends were indi- 
cated in New York, and Chicago, 
Rochester, Philadelphia and San 


Francisco registered a new high of 
93.7 per cent of normal, with South- 
ern California likewise showing a 
gain over the corresponding season 
last year. 

Margins of gain were narrowed in 
Kansas City, Cleveland, Louisville, 
Cincinnati, Omaha and Detroit but 
gains were reported in New Orleans, 
Atlanta and Wilmington, according 
to Department of Commerce reports. 

Pointing out that dairy products 
sale comprised 22 per cent of the 
total farm income and an increase of 
$22,000,000 over last year and $121,- 


000,000 over 1934 in dairy income 
was registered for the first five 
months of this year, W. D. Hoard, 


Jr., treasurer of Hoard’s Dairyman, 
national dairy farmer publication, 
said: 

“The dairy farmer during the next 
six months will have a larger net 


income than he has had since the 
depression first struck. This assumes, 
of course, that general economic con- 
ditions of the last half of the year 
will be at least as good as they were 
during the first half of the year. 

“We believe that drouth conditions 
have been greatly exaggerated and 
that there will be sufficient feed 
available to make possible a reason- 
able milk production. 


Danger Is Hysteria 


“The greatest danger is that hys- 
teria may increase prices to such a 
high temporary level as to reduce 
consumption, but fortunately we have 
a relatively low supply of dairy 
products in storage. 

“If prices should decline unduly, 
the reaction of supply will bring 
them to reasonable levels and good 
dairy income is assured. 

“In other words, there are good 
reasons to expect that prices for 
dairy products will be better than for 
several years, that production costs 
will not advance in proportion to 
dairy prices, that the quantity to be 
marketed will be of sufficient volume 
to provide good income for dairy 
farmers.” 

Tom L. Wheeler, editor-in-chief of 
The Indiana Farmer's Guide, Hunt- 
ington, Ind., declared: 


Corn, Pastures Affected 


“While Indiana has suffered some 
from the drouth, the situation in this 
state is far from discouraging. Corn 
and pastures have been most affected, 
but with a fair amount of rain and 
favorable growing weather for the 
rest of the season, Indiana may ex- 
pect to harvest a fair corn crop this 
fall. 

“In most parts of the state, corn on 
the low ground has made normal 
growth and looks good, but on high 
ground and in the fields that were 
planted late, the stands are thin and 
uneven. 

“The wheat crop was harvested be- 
fore the dry weather could affect it. 
The yield was much better than ex- 
pected, although below that of last 
year. Hot weather ripened the oats 
a little prematurely and the crop will 
be comparatively light. 

“There is a considerable acreage of 
soy beans in the state and this crop 
has been affected much as has corn 
by the hot, dry weather. Rains from 
now on will bring soy beans out, how- 
ever, and the loss may not be great. 

“The first cutting of alfalfa and 
the clover crop were good but late 
cuttings will be light and grazing 
has been reduced by the damage to 
pastures, although there is no pros- 
pects of a feed shortage. Live stock 
has not suffered. 


Sectional Rains Help 


“Altogether, the picture in Indiana 
is much brighter than in states far- 
ther west. In the last week rains 


LUKENS TELLS STORY 


A Message To 
LUKENS EMPLOYEES 
And Their Families 
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This advertisement of Lukens Steel Co. 
in Coatesville, Pa., paper not only gives 
the steel company's side of the labor 
question, but the block of type at the 
lower left corner also tells how much the 
advertisement cost, and why it was run. 
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have fallen in various sections of the 
state and there has been cooler 
weather, so at this moment we feel 
that the Indiana farmers will not 
fare so badly in this crop year of 
1936.” 

The report of Farm and Ranch, 
Dallas, Tex., on crop and livestock 
conditions in the Southwest dis- 
counted any marked effects from un- 
usual weather conditions. 

Cotton acreage in Texas was in- 
creased 12 per cent; Oklahoma, 6 per 
cent; Arkansas, 14 per cent; Louisi- 


ana, 9 per cent; New Mexico, 18 per 


cent, it was reported. 
Insect Damage Heavy 


While insect damage has been 
heavy in some south Texas counties, 
normal conditions prevail elsewhere 
and prospects were reported favor- 
able with the Texas cotton yield 
based on attractive prices, estimated 
at about $320,000,000 for lint and 
seed, 

Dr. F. A. Buechel, of the Univer- 
sity of Texas bureau of business re- 
search, declared: 

“The Gulf Southwest stands near 
the top in current conditions and 
prospects for further improvement in 
trade and industry. 

“Texas is enjoying its full share of 
this regional improvement, and with 
the favorable price tendencies of its 
principal crops and livestock prod- 
ucts, together with a larger prospec- 
tive volume of marketings during the 
coming months, farm income should 
continue definitely on the upgrade.” 

In the Agricultural Outlook issued 
by The Farmer, The Nebraska 
Farmer, Prairie Farmer, Wallace's 


Farmer and Iowa Homestead and Wis- 
consin Agriculturist and Farmer 
July 20, it was pointed out that farm 
income has maintained a generally 
upward trend through the severe 
1933-34 drouth years. The statement 
said: 

“Drouth does not necessarily cur- 
tail farm income when consumer 
buying power and general economic 
conditions are improving.” 


Offsetting Factors 


The statement added: 

“Extent of any increase in total 
1936 income over last year may be 
less than previously expected, how- 
ever, and drouth will affect its dis- 
tribution by regions. Farmers with 
good crops will have larger incomes 
than if no drouth had occurred. AAA 
payments and relief funds will give 
farmers buying power in sections 
where crop failures have been most 
complete.” 

F. B. Swingle, editor, Wisconsin 
Agriculturist and Farmer, said to- 
day: 

“From reports which we have re- 
ceived our best estimate at this time 
regarding Wisconsin crops is that we 
will have an average crop of hay, 85 
per cent corn crop, and grain crops 
which vary from good to poor as pro- 
duced on the heavier soils and the 
lighter sandy soils. 

“In the sandy counties where rain 
was lacking, straw is short and grain 
very light, but these areas are com- 
paratively small. Pastures are badly 
dried and dairymen are _ feeding 
herds, but this is not unusual, as our 
dairymen are generally good feeders. 

“The business outlook seems con- 
siderably better than at this time last 
year.” 


Aided States Listed 


A picture of the key drouth areas 
is presented in the government re- 
port of the number of counties placed 
on drouth relief. As of July 17 there 
were 490 drouth counties, including: 

Missouri, 7; Arkansas, 12; South 
Carolina, 11; South Dakota, 8; 
Georgia, 58; Minnesota, 9; Montana, 
28; North Carolina, 28; Oklahoma, 
35; Tennessee, 50; Virginia, 14; 
Wyoming, 9; the entire state of North 
Dakota, and Colorado, 7. 

In a general forecast for the year 
made recently by Dr. A. G. Black, 
chief of the government bureau of 
agricultural research, after a survey 
of the drouth effects, food supply for 
domestic consumption was estimated 
at about 3 per cent less than last 
year and 1 per cent under 1934. 

Reduced supply of feed this year 
is expected to reduce live stock pro- 
duction about 4 per cent although 
lard production is expected to rise 
about 25 per cent. 

With pastures burned up over a 
large area, Doctor Black said, sup- 


plies of dairy products are expected 
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Two words might be borrowed from 
this KLEEN-STIK Ansco flange sign— 
“Developing” sales, and “Enlarging” con- 
sumer acceptance. KLEEN-STIK gets pre- 
ferred position for Ansco products at no 
premium, and the dealers get more sales. 
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in hot weather; 


kk STRIP 


No loss shipping KLEEN-STIK displays 
no waste from signs 
sticking together. To apply, simply re- 
move protective tape an 

hard smooth surface. No moistening. 
KLEEN-STIK is ready when you're ready. 


place on any 


PRESENTING incidents and ideas relating 
to the uses of KLEEN-STIK, the sensa- 
tional new advertising adhesive 


C1936 


This Swift dummy carton is suspended 
with KLEEN-STIK right in the butcher's 
meat case or back counter display. An- 
other use for KLEEN-STIK, the sensa- 
tional new advertising adhesive, another 
angle on point-of-sale advertising. 


AVAILABLE THROUGH LEADING PRINTERS AND LITHOGRAPHERS @ MADE BY KLEEN-STIK PRODUCTS, INC., 500 SANSOME ST., SAN FRANCISCO 
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to be slightly smaller than last year’s 
record year. 
Early spring and summer prodyp. 
tion of vegetables has been reduceg 
by drouth in the southeastern states 
but increased acreage probably, he 
said, will largely counterbalance 
total output. 
He forecast a 17 per cent redye. 
tion in fresh fruit supply and abou 
5 per cent for canning from last yea, 
with the Pacific Coast pack curtaileg 
after last year’s bumper crop. 
While Ohio has experienced im. 
mediate curtailment in retail buying 
attendant on drouth conditions, gep. 
eral advertising volume has beep 
maintained and no diminution jp 
sale of farm machinery and com. 
modities for farmers is expected. 


Loss at $10,000,000 


Agricultural authorities of the 
Ohio State University estimated the 
drouth, affecting 34 counties in cen. 
tral and southern Ohio, had caused 
loss of $10,000,000. No widespread 
price raising has been evident though 
the price of milk was advanced 
throughout the state. 

In Kansas, corn and feed crops 
have been severely injured by the 
drouth but wheat, the principal early 
crop, was three times as large as the 
1934 crop which has generally stimu. 
lated business in the state. 

National and local newspaper ad. 
vertising has shown steady increases 
with bank deposits likewise in. 
creased. 

In Oklahoma, heavily hit by 
drouth, retail sales in metropolitan 
districts have held up well due 
largely to counterbalancing new oi! 
activities in several counties. 

Two Oklahoma City department 
stores reported sales volume for the 
first half of the month under the 
same period last year while three re. 
ported gains ranging from 6 to 15 
per cent and another large depart- 
ment store reperted a gain of 30 per 
cent. 

Feed Crop Destroyed 


Excessive heat has been more dam- 
aging to crops in the area than the 
drouth, it was reported, and the gov- 
ernment has injected money into 
many counties where livestock par- 
ticularly has suffered with feed crops 
almost totally destroyed. Western 
Oklahoma has been most heavily hit. 

Hope for successful late crops if 
some rain comes before the end of 
the month, however, has served to 
buoy business prospects. 

Prices already have stiffened con- 
siderably in the Wisconsin milk, but- 
ter and cheese categories, and the 
state department of agriculture has 
signed an order raising milk price 
to producers in the Milwaukee area 
from July 16 to Aug. 1 from $2 to 
$2.40 per hundredweight. 

Hearings on applications for in- 
creases in milk prices to be paid pro- 
ducers in six other state fluid areas 
also are scheduled to start the latter 
part of the month. 


Grain Crops Hit 


Grain crops in many portions of 
the state, however, are past saving 
with the corn crop reported short- 
ened in yield between 25 and 50 per 
cent. 

Portage County, one of the leading 
potato producing sections of the 
state, reported the drouth the most 
severe in five years with early pota 
toes expected to soar three to four 
times their normal price. 

A. E. Anderson, Nebraska state 
and federal agricultural statistician, 
however, announced this week a gel: 
erally depressing summary of farm 
conditions as a result of the cod 
tinued drouth. 

While the winter wheat harvest 
was the biggest in six years, the cord 
crop, with rain still lacking, appears 
headed for almost total failure. 
Grasshoppers and serious field and 
forest fires have added to the dam 
age. 

In the western end of the state 
where cattle raising is the major 


———— 


Write to us for SAMPLES of 
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occupation, pastures were browning 
and feed for cattle becoming a major 
problem. Sugar beets in the North 
Platte area were showing up poorly 
though some fields continued to look 
promising. 

Spring wheat was practically 
ruined with oats, barley and other 
grain in various states of destruc- 
tion. Potatoes and gardens were 
purned dangerously and for the most 
part will be lost, he forecast. 

Despite diminution of offerings in 
yegetables due to drouth reductions, 
the outlook for the food canning in- 
dustry was reported favorable from 
a profit standpoint with higher price 
levels expected. 

Meantime, however, guarding 
against a shortage of inventory, food 
canners have withdrawn prices of 
canned corn and peas until the extent 
of the drouth damage is more appar- 
ent. 

Reduction in the total pack of 
vegetables is placed at about 20 per 
cent, from 100,000,000 to 80,000,000 
cases. 

Other heavy reductions in crops 
used for canning include apples, re- 
duced about one-third from earlier 
estimates; peaches down about 20 
per cent and grapes, cherries, and 
prunes also expected to fall far short 
of last year’s production. 

With diversified crops and little 
drouth effect, Michigan farmers’ 
financial condition currently is on a 
par with last year, according to H. C. 
Rather, head of the Michigan State 
College farm crops department. 


increased Prices Cited 


“If prices for farm products con- 
tinue to rise,” he said, “Michigan 
farmers will be in better shape than 
they were last year and this will cer- 
tainly have a good effect on general 
business.” 

The government was_ standing 
ready to enter trading to procure 
beef for the unemployed and bolster 
the market weighted with cattle 
poured in from feed-arid areas. 

The government was prepared to 
buy 200,000 cattle and 18,000 calves 
to obtain beef for the unemployed 
through authorized packers. 

Meantime, however, cooler weather 
and rains in many sections of the 
country brought a rally in prices and 
delayed the government entry into 
the market. 

J. T. Miller, manager of the 
Merideth Publishing Co. bureau of 
market analysis, Des Moines, Ia., 
after a survey of farm areas this 
week, said yesterday: 

“In the last two days temperatures 
have continued at normal and below 
normal levels over most of the upper 
Mississippi valley. While additional 
rainfall is needed it is a fact that 
considerable relief has been experi- 
enced. 

“We believe in the light of our best 
available information at present and 


Bey “Hello” to a good “Buy!” Stay at 
this New, 26-story hotel...a coast-to- 
®cast patronage is your guarantee of 
satisfaction. Here, Times SQUARE is 
all ‘ROUND you—just a stone's throw 
© “Radio City’, 69 theatres, Sth 
Avenue and railroad terminals. Yet— 
when you want absolute quiet— your 
Piccadilly Room shuts off the city’s 

Or as you would turn off a light. 
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on the basis of experience in the 1934 
drouth, that farm income and farm 
buying for 1936 can be expected to 
exceed their 1934 and 1935 levels.” 


Ireland with Macfadden 


Harry Ireland has joined the New 
York sales staff of the Macfadden 
Women’s Group. He was formerly 
manager of the New York office of 
Lake-Spiro-Cohn, Inc., advertising 
agency, and prior to that advertising 
manager of Health Products Corpora- 
tion, Newark. 


Gets Entire Account 
Advertising of Power Transmis- 
sion Council, part of which has re- 
cently been placed direct, will again 
be handled in its entirety by Rich- 
ardson, Alley & Richards Co., New 
York. 


Joins Lawton-Cupit 


Clayton B. Whitney, formerly vice- 
president of Sweetland Advertising, 
Inc., has been appointed sales and 
promotion manager of Lawton-Cupit 
Co., photo engravers of Worcester, 
Mass. 


Martin Joins Key 


Walter B. Martin, formerly with 
West coast offices of J. Walter Thomp- 
son, has been appointed to the staff 
of Key Advertising Co., Cincinnati. 


Art Directors Take 


Ever Ready Prizes 


O. Hakola, art director, Gray En- 
velope Co., Brooklyn, won the $150 
first prize for an advertisement for 
Ever Ready Label Corporation to 
occupy the back cover of the New 
York and Brooklyn issues of the 
Classified Telephone Directory. 

William H. Wolf, art director, The 
McLain Organization, Philadelphia, 
won second prize of $50, and third 
prize of $25 went to George A. 
Taylor art director, Neisser-Meyer- 
hoff, Inc., Milwaukee. Twenty-three 
prizes in all were distributed. 


WABY Joins NBC-Blue 

Station WABY, Albany, N. Y., 
operating on 100 watts day and 
night, 1370 kilocycles, has become 
an optional member of the NBC- 
Blue network. This addition is the 
fifth Blue outlet in New York state. 
A new transmitter site is being 
selected for WABY, on which a 
vertical antenna will be erected, and 
complete new equipment is being in- 
stalled. 


Davis Company Formed 


Davis Company, 10-20 45th Road, 
Long Island City, N. Y., has been 
started, to manufacture small runs of 
posters, car cards, window displays, 
decalcomanias, ete, by the silk 
screen process. 


Many Changed 
in Rules Made 
by A.B.C. Board 


(Continued from Page 1) 
business papers and optional with 


others, was made. Instead of figur- 
ing renewals over a period of one 
year, the new rule provides that the 
renewal percentage shall be obtained 
by dividing the number of renewal 
subscribers to an issue by the total 
number of subscribers receiving the 
issue. The percentage must be fig- 
ured on the particular issue used to 
show occupational analysis. 


May Discourage Contests 


Contests for prizes operated by a 
publication “whether or not there is 
any requirement to purchase either 
single copies or term subscriptions,” 
must be noted in publishers’ state- 
ments, and the average daily sale for 
the period of the contest must be 
shown. When term subscription or- 
ders are part of the contest, the de- 
scription of the contest must be car- 
ried in every subsequent publishers’ 
statement until all such term sub- 
scriptions have expired. 

“If it is possible to ascertain from 


the publishers’ records the number 
of copies sold for the purpose of ob- 
taining from the paper a coupon or 
some feature essential to a contest, 
the number of such sales shall be 
deducted from the paid circulation 
for the period. 

“The provisions of this rule do not 
apply to contests of skill in which 
there is no direct return to the publi- 
cation publishing them.” 

Back copies sold for export can- 
not be included in either paid circu- 
lation or free distribution, the board 
ruled. 

Rules on _ publicity were also 
changed to a large extent, to permit 
publication of “any figures or data 
from released publishers’ statements 
for the last regular statement period 
or from the latest audit report.” The 
source of the figures must be identi- 
fied. 

In addition, data from out of date 
reports may be published for com- 
parative purposes, provided that the 
same data from the current state- 
ment is given, and that the sources of 
all data are clearly stated. 


Liggett Appointed 
Carr Liggett, Inc., Cleveland, has 
been appointed by Scott & Fetzer 
Co., Cleveland, manufacturer of the 
new Kirby Home Renovation System. 
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Many advertising executives will soon scrape their 
papers into their top drawers and answer the call 
of the bending rod, the wind-whipped flag on the 
distant green, and the tugging pull of the tiller. ... 
And hundreds will leave with freedom of mind 
because the “plates” for their forthcoming adver- 
tisements are in the capable hands of the Rogers 
Engraving Company. ... Because they have proved 
their ability to handle difficult as well as everyday 
photo engraving tasks with an expert under- 


standing of the requirements, and with errorless 


craftsmanship, practically 


better-known publications contains reproductions 
from Rogers-made advertising illustrations. 
...If yours are not already among them why 


not test the value to yourself of Rogers Service? 


ROGERS ENGRAVING COMPANY 


ADOLPH F. BUECHELE, President 


Telephone CALumet 4137 + 
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June how Sales Set 
Re-Legalization Record 


The United States Brewers’ Asso- 
ciation reports that beer sales in the 
United States for June totaled 5,600,- 
700 barrels, an increase of almost 30 
per cent as compared with June, 1935, 
and a new record since re-legaliza- 
tion. 

A net gain of 3,708,820 barrels, or 
per cent over the 1935 figure, 
shown in the first half of 1936. 
1936 total production will be 
more than 53,000,000,000 barrels, if 
the present rate continues, the asso- 
ciation said. 


Appoints Stephens 
Gordon Stephens has been named 
manager of the Vancouver, B. C., 
branch of MacLaren Advertising Co., 
Ltd. He is opening offices in the 
Province Bldg. 


50,000 WATTS 


Nashville, Tennessee 


To sell the south you need 
the power and showman- 
ship of its Giant Air 
Castle. Write for map 
showing coverage. 


HANK HUDSON 


of H. W. Kastor & Sons 


Remember the selling job 
WMBD did for Beaumont 4 
Way Cold Tablets the last two 
years? And for Pursang last 
Spring? 


We have your renewal contract 
for Beaumont—but our cover- 
age is doubled and rates are go- 
ing up September Ist—so hurry 
your other new contracts in now 
—at the old rate! 


WM BD 


grt Ot ey, 
: 


* 


PEORIA, ILLINOIS 


“SPOTS? First 
choice of smart 
spot broadcast 
users in Hoosier 
markets | 


R 


m9 


E. (Plug) Kendrick 
V. P. & General Mer. 
Represented by sie Ses “et 


WM. G. RAMBEAU CO. N.Y. Chicago Frisco 


Ford, Procter 
& Gamble Open 


Record Series 


New York, July 23.—One hundred 
and fifty stations this week com- 
mence broadcasts of the new “Ford 
V-8 Revue,” featuring Bob Crosby 
and his orchestra. The program is 
one of two new accounts using trans- 
scription facilities of World Broad- 
casting System, Inc. 

Thirteen 15-minute programs have 
been placed by N. W. Ayer & Son, 
Inc., on behalf of Ford dealers. The 
Revue commercials will stress Ford 
R & G used cars, “reconditioned and 
guaranteed.” 

The other new account is Procter 
& Gamble Company, which will 
launch “Oxydol’s Own Ma Perkins” 
next week over 49 stations, including 
several in Canada. The 15-minute 
dramatic show will be heard five 
days a week for 52 weeks. Blackett- 
Sample-Hummert, Inc., handles the 
account. 

Renewals of WBS-recorded pro- 
grams include Chevrolet Motor Com- 
pany, representing 10,000 dealers, 
which has ordered a sixth renewal 
of the “Musical Moments” series on 
380 stations. The 15-minute pro- 
grams are heard two to three times 
a week. The renewal was made 
through Campbell-Ewald Company. 


Kroger Starts Show 


Kroger Grocery & Baking Com- 
pany also renewed its WBS-recorded 
program, heard on 10 midwest sta- 
tions on behalf of dated coffee. The 
program, “Hot Dates in Music,” is a 
twice-a-week 15-minute dramatiza- 


tising representative, P. L. Deutsch, 
president of World, said. The organ- 
ization was formed two weeks ago. 


N. Y. Sales Smnere 
Elect New Officers 


The New York Sales Manager Club 


has elected C. King Woodbridge, of 
Arbuckle Brothers, as_ president. 
George A. Mohlman, Package Ma- 


chinery Co., will serve as vice-presi- 
dent. G. Lloyd King, Lamont Cor- 
liss & Co. is to be treasurer, and 


tion. Ralph H. Jones Company, Cin-| Past: Ten years as voluminous con- 
‘ . ‘ tributor to all the important humor- 
cinnati, is in charge. ous journals. The material ranged 
Fifteen radio stations have ap- from one-Hine gags te full-page arti- 

, cles, and include eas for covers, 

pointed Radio Markets, new WBS inside illustrations, departments, con- 
subsidiary, as their exclusive adver-| tests and assorted novelty features. 


Same period: 


et | 


The rates for this department are 
“Help Wanted” and 
charges $1. 


“Situations Wanted,” 


All other classifications (single insertion rates): 


as follows: 


30 cents a line, minimum 


% inch, $2.75; 1 to 3 in., 


OUT-OF-PRINT 

Advertising literature, catalog pages, 

diagrams, price lists, pamphlets, etc., 

reproduced by newest process, 

Typesetting or cuts unnecessary!! 
500 Copies $2.63 

Additional hundred copies 22c 

Send for samples 


LAUREL PROCESS, 480 Canal, N. Y. C. 


PHOTO POST yy et 
Actual Reproductions of you 


Photos. $15. 00. per 1000 
8x10 Size for Salesmen’s 
Samples $10.50 per 100 


Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


Magazine Publisher has available at- 
tractive desk space, private office, part 
time stenographer. Address Room 
604, 225 N. Michigan Ave., Chicago. 


POSITIONS WANTED 


Advertising assistant - copywriter, 
young woman, 7 years’ experience, 
thorough practical knowledge layout, 
copy, art work, typography. Has job, 
but wants one ‘with a future. Address, 
Box 805, ADVERTISING AGE, Chicago 


REVEALS 


REFORMED HA-HA MAN 
ALL 


Editor of several na- 
tional magazines. 

Present (over a year of it, really): 
Successful free-lance work for ad- 
vertising agencies. Material placed: 
Newspaper, magazine, theatre pro- 


per in., $4.75; 4 to 6 in., per in., $4.50; 7 to 9 in., per in., $4. 25; 10 to 12 in., 
per in., $4.00; 13 to 15 in., per in., $3.75. Write for discounts on term 
contracts. 

MISCELLANEOUS gram, blotter, circular and radio ad- 


vertising. 

Future (some of it, anyway): Should 
be spent as copywriter and idea man 
extraordinary with an aggressive 
agency, in a spot demanding resource- 
fulness and originality. New York 
City preferred, but I’d take a good 
connection anywhere. 

Address: Box 806 

ADVERTISING AGE, New York City 


HELP WANTED 


A TOP-FLIGHT COPY- 
WRITER 

A leading New York City agency has 
an opening worthy of the best crea- 
tive man in the agency business. 

A man who must be capable of di- 
recting the creative work on one of 
our major accounts. He must have 
the experience and the ability to key 
and complete major campaigns with 
outstanding freshness of thought and 
technique. 

Please tell us of your experience, 
present position and salary, the cam- 
paigns you have worked upon and the 
kind of work you like to do. teplies 


WANTED: 


will be held in the strictest confi- 
dence. Address Box 807, ADVERTIS- 
ING AGE. N. Y. C. 


A BRILLIANT, 
COPYWRITER 
are looking for a young copy- 
writer whose reputation is now be- 
ing made. He must be experienced 
enough in agency work to produce 
ads from scratch, and what he lacks 
in experience must be made up in 
brilliance of thinking, vitality in 
writing and willingness to work hard. 
This opening is with one of New 
York’s outstanding agencies, a com- 
pany that has a fine reputation for 
excellent creative work. : 
A college graduate is preferred. Give 
complete details of yourself, present 
salary and enclose five samples of ad- 
vertisements you took the greatest 
pride in creating. Box 808, ADVER- 
TISING AGE, N. Y. C. 


WANTED: YOUNG, 


We 


Lucky Strike, 


Kraft Renew; 
Waring Loafs 


Elon G. Pratt, Smokador Manufactur- 
ing Co., secretary. 
Newly-elected 
board of directors are: 
erick, J. W. Johnson, 
Nair, Frank W. Lovejoy, W. H. 
Maichle, Mr. King, Mr. Mohlman and 
Mr. Woodbridge. 


Rost Becomes Editor 
of “Radio Retailing” 


O. Fred Rost, marketing editor of 
Business Week, is to assume the edi- 
torship of Radio Retailing. Mr. Rost 
has also served as Western editor 
of McGraw-Hill publications, and will 
continue to make his headquarters in 
Chicago for the rest of the year. 

He succeeds Ray V. Sutliffe, who 
has taken over increased duties con- 
cerned with the production of Mce- 
Graw-Hill publications, but who con- 
tinues as consulting editor of the 
radio paper. 


members of the 
J. G. Fred- 
J. G. C. Me 


Succeeds Ota Gygi as 
Vice-President of ABC 


Thomas FE. Quisenberry, well 
known in Chicago financial circles, 
has joined Affiliated Broadcasting Co., 
Chicago, the Samuel Insull chain of 
100 to 500 watt stations in the Mid 


dle West, as vice-president. 
He succeeds Ota Gygi, who for- 
merly served as vice-president in 


charge of operations. As in the past, 
Mr. Gygi will be active in the ABC 
program department. 


Vaughan Retained 
Burton E. Vaughan, Advertising, 
Little Rock, Ark., has been retained 
by Hotel Kingsway, Hot Springs Na- 
tional Park, Ark., and Arkansas Mo- 
tor Coaches, Ltd., Little Rock. 


Archer With Steele 
W. R. Archer, formerly in the ad- 
vertising department of the Houston 


New York, July 23.—The Kraft 
Music Hall, heard Thursdays at 10 
to 11 p. m., EDT, and using 56 coast- 
to-coast stations of the NBC-Red 
network, has renewed, effective July 
30. The agency is J. Walter Thomp- 
son Company, New York. 
Lucky Strike has renewed 
Hit Parade and Sweepstakes,” effec- 
tive Aug. 1, for thirteen weeks. The 
program is sponsored by the Ameri- 
can Tobacco Company, uses 93 sta- 
tions of the Columbia network, and 
is directed by Lord & Thomas, Inc., 
New York. 

For the first time in his three 
years of broadcasting for the Ford 
Dealers of America, Fred Waring 
will take a leave of absence during 
the month of August. The last 
broadcast will be Friday, July 31, 
after which Tommy Dorsey will 
pinch-hit on the CBS spot on Tues- 
days and B. A. Rolfe will fill the 
Friday spot on NBC. 


“Your 


Farson ~ ates Perma 


Farson & Huff, Louisville, Ky., has 
been named to handle the account of 
Perma Fuse Co., Louisville, manufac- 
turer of a new mercury fuse plug de- 
scribed in the July 20 issue of ApvER- 
TISING AGE. 


Sentry to Day 
Frank T. Day, Inc., Boston, 
been appointed by Sentry 
Co., Boston, manufacturer of germi- 
cides, disinfectants and deodorants. 
Paul R. Bishop is account executive. 


Goesle to Typographer 


has 
Products 


graphic Craftsmen, Inc., New York, 
to be in charge of visualization, lay- 
out and design. 


Lagemann Joins CBS 


John Lagemann, formerly radio 
editor of News-Week, has joined the 


S. Garnett Goesle has joined Typo- 


PINKHAM FAMILY 
HIGHT CENTERS 
ON ADVERTISING 


(Continued from Page 1) 

1935 contract entered into by Arthur 
W. Pinkham, president of the com- 
pany, with Erwin, Wasey & Co., to 
handle an extensive advertising cam- 
paign. 

Mrs. Gove, 79 years old, is a daugh- 
ter of the founder of the company. 


pany. However, it was agreed by 
stipulation that the agency is a Sepa. 
rate concern. 

One of the letters introduced at the 
hearing charged the New Yor; 
agency with “wrongfully combining 
with certain persons who were off. 
cers of the Pinkham Medicine Com. 
pany to deprive the Northeasterp 
Advertising Agency of advertising 
business of the Pinkham Company 
and to usurp wrongfully for their 
personal benefit the advertising ac. 
count of the Pinkham Medicine Com. 
pany.” The letter was allegedly sent 
by the Gove faction attorney. 

The plaintiffs, represented by the 
Arthur W. Pinkham branch, claim 
the contract cancellation order of 
Mrs. Gove on the series of newspaper 
advertisements throughout the coun. 
try was in violation of the by-laws of 
the company. 


Business Scope Outlined 


In connection with the details of 
the world-wide newspaper advertis. 
ing campaign designed for the medi- 
cine company and the intensive cam. 
paign in this country, testimony re. 
lating the extent of business was in. 
troduced. 

The company’s gross sales for 
1935, it was disclosed, were $1,517, 
539 in the United States alone and 
an additional $1,705,722 in approxi- 
mately 25 foreign countries includ- 
ing China, Cuba, Spain, England, 
Canada, the Philippines, South 
American countries, Mexico, Panama, 
Puerto Rico and the British West 
Indies. 


Schwin to E-W 


Sid Schwin, formerly of J. Walter 
Thompson Co., Chicago, has joined 
Erwin, Wasey & Co., Chicago, in 
charge of the creative department. 


WTAG to Yankee 


Station WTAG, Worcester, 
will become a member of the 
network Sept. 27, John J. 
manager, has announced. 


Mass., 
Yankee 
Storey, 


\>. oS AY | 
SCHOOLS § 
ys 116 S.MICH.AVE., CHICAGO 


All types including New 10 ounce, 110-v., 
back geared motor unit thet plugs into light circuit. 
No batteries. No radio i Ne 

Cool running. Provision for any 


MANUFACTURING CO 
1851 S. 52nd AVE. CICERO, HL 


With an advertising budget of 
$885,442 set up for the year, the tes- 
timony developed, Mr. Pinkham con- 
tracted with Erwin, Wasey & Co., to 
handle the account. 


Telegram Shower Told 


Learning of this arrangement, 
after a series of advertisements in 
newspapers had been prepared by 
the New York agency, Mrs. Gove, ac- 
cording to the testimony, showered 
néwspapers throughout the country 
with telegrams ordering cancellation 
of contracts authorized by Mr. Pink- 
ham. 

Mrs. Gove at this time, the testi- 
mony developed, challenged the right 
of Erwin, Wasey & Co., to go forward 
with any advertising for the com- 
pany, setting forth in a telegram in- 
troduced at the hearing that all ad- 
vertising of the Pinkham company 


ern Advertising Agency. 

The telegram, it was testified, 
threatened to bring suit against 
Erwin, Wasey & Co., 
ceeded with the advertising cam- 
paign authorized by Mr. Pinkham. A 


declaring that payment of bills, if the 
campaign were pressed, would be re- 
fused by the company. 

The Northeastern agency is located 


and is headed by Charles H. Pink- 
ham, secretary of the medicine com- 
pany, and other members of the 


was handled through the Northeast- 


if they pro- 


series of letters also was introduced 


in the Pinkham laboratory building 


NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 
City, and only a few steps from 
the smart shops and theatres, 
then come tothe VICTORIA, one 
of New York's newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 
Modern Manhattan! 


Ae $250 Single 
From $4090 Double 
Suites from $6.00 to $15.00 


nt) 


uit! 


> at 51st ST., 


Post, has joined Steele Advertising 
|} Agency, Inc., Houston, as account ex: 
ecutive. 


CBS press staff. 


agency include directors of the com. 


JOHN lL. HORGAN - MANAGING DIRECTOR 
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Replaces Bowes 
with Good Will 
Court Program 


New York, July 24.—Chase & San- 
porn have completed arrangements 
to sponsor “Good Will Court” on the 
air beginning Sept. 20. Major 
Bowes, now featured on the com- 
pany’s weekly Sunday hour, com- 
pletes his contract Sept. 138, and will 
take his Amateur Hour to Chrysler 
Corporation. 

The Good Will Court is unique in 
proadcasting programs in that peo- 
ple with grievances of one kind or 
another actually appear at _ the 
microphone and state their case to 
professional judges, who render ad- 
vice on the spot. 

The Court is a former sustaining 
program of WMCA, New York, and 
is now sponsored by Macfadden 
Publications, using WMCA-Inter- 
City, and Mutual Broadcasting Sys- 
tem. The coffee makers will use the 
same NBC-Red network spot they 
now occupy, 8 to 9 Sunday evenings. 


How Program Started 


The creator of the Good Will Court 
program is A, L, Alexander, formerly 
chief announcer for WMCA. Mr. 
Alexander was the addressee of nu- 
merous letters commenting on his 
warm and sympathetic voice and 
asking his help in problems ranging 
from the wayward son to the new 
job. 

“We don’t run a social service 
agency,” Mr. Alexander said, “but 
these people and their unhappy 
stories couldn’t be ignored, so I con- 
ceived the idea ot the Good Will 
Court to help them.” 

Obstacles were many, the greatest 
stumbling-block being the bar asso- 
ciation, which frowned on its mem- 
bers going on the air and receiving 
recompense for verdicts. Mr. Alex- 
ander pointed out, however, that ver- 
dicts were not required, as there was 
no actual court of law involved, but 
that a judge would be the only pos- 
sible person to advise the cases in 
hand. 

The judges receive a fee for their 
services, which they in turn gen- 
erally contribute to charity. 

Eventually arrangements were 
concluded to the satisfaction of all 
concerned, and the first Good Will 
Court went on the air March 31, 
1935. Macfadden Publications started 
sponsoring the program June 7, 1936. 
A recent telephone survey by J. Wal- 
ter Thompson Company, the Chase 
& Sanborn agency, showed that 59 
per cent of all radios in use at the 
time were tuned in to the Court. 


Will Double Up 


In addition to the NBC-WEAF 
Sunday night spot, Chase & Sanborn 
will sponsor another edition of the 
Good Will Court on some evening as 
yet undecided, using WMCA-Inter- 
City. 

The coffee manufacturers went on 
the air in December, 1929, featuring 
Bert Lahr, Maurice Chevalier and 
others on a 30-minute musical pro- 
Sram. In 1931 Eddie Cantor and 
Rubinoff took over the winter sea- 
sons’ shows, and they were replaced 
in the summers by such talent as 
George Jessel, Harry Richman, 
Jimmy Durante and Ruth Etting. Be- 
ginning in December, 1934, the spon- 
sors used an “Opera Guild” program, 
0 put on Major Bowes March 24, 

Mactfadden’s present time is Sun- 
day evenings, 10 to 11. They will 
hot replace the Court, but will con- 
tinue on Fridays with the “True 
Story Court of Human Relations,” 
which consists of material taken 
from the pages of True Story, and 
'S practically an oral sampling job. 
Ruthrauft & Ryan, Inc., is the Mac- 
fadden agency. 


Plans Trailer Campaign 


Reaves Body Corporation, Grand 
“apids, has appropriated $130,000 
Ath a campaign in newspapers and 
PF artes on trailers. McJunkin 
““vertising Co., Chicago, has been 
“Dbointed to handle the campaign 


wit y rs 
vi W. W. Garrison, account ex- 
Cu ive, 


There is no doubt about whether anyone wants 
or will use the 1936-37 edition of The Market Data 
Book. For 15 years this book has been used by busi- 
ness paper advertisers and their agencies as a pri- 
Hundreds of 
letters from formers users, which we shall be glad 


mary source of buying information. 


to show you, offer ample testimony that the new 
edition will be received eagerly, as an old friend, 
and a tried and trusted assistant. It has an estab- 
lished habit of use. 

The reason for this is simple. The Market Data 
Book is published by an organization which for 
more than 20 years has served the users of business 
papers. It is familiar with their needs ... and it is 


tailor made to fill them. 


An Established Habit of Use 


The circulation of the book, too, is tailor made 
—to fill the needs of every logical user, and of every 
advertiser. Complete coverage of buying power is 
supplied, with no waste. 

For the advertiser these things mean, as they 
have meant in the past, a remarkable opportunity to 
tell the story of his medium to those who are logical 
prospects, at the time and in the manner best suited 
to both . . . when markets and media are being 
selected, when new fields are being investigated, 
when budget making and schedule making is being 
done. 

Make your reservation for adequate space in 
this primary reference book now. Remember, pref- 
erential treatment in the matter of position depends 
upon early reservations. 


THE MARKET DATA BOOK 


100 EAST OHIO ST., CHICAGO . . . . 8330 WEST 42nd ST., NEW YORK 
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BEAUTY COMPARES OLD AND NEW PACKAGES HOW ARMOUR IS TELLING ITS STORY AT TEXAS CENTENNIAL 


CHEN PURE—WH KK SATISFYING Meat 
KITCHEN U.S, INSPECTED. INE AND WORK " FOR ANY OCCASION = 


ROL. LT 
€ : po eibabceelinned . hin es . 
eee tines onsite 


One of the combination photograph-actual products displays which Armour & Co. are using to tell their story to Dallas visitors. 
The bulk of the display consists of “background” photo-murals, with the product itself in cases below. Shigeta-Wright, Chicago, 
did the photo-murals. The exhibit was designed by Pereira & Pereira. 


WORLD-WIDE SHELL ACTIVITIES EMPHASIZED BY POSTER 


World Experien 
ear sapere: * 


Louise Kratchmer studies the new labels of Independent Grocers’ Alliance, Chi- 
cago, designed by John Boecklin, under direction of John McAndrew, as part of 
an extensive repackaging program. 


in Every Gallon 
S 


i? & db i i 


ENGLAND AUSTRALIA PORTUGAL FRANCE SWITZERLAND GERMANY 
1 | 2 AN 


BELGIUM TURKEY CHINA RUMANIA MEXICO HAWAII INDIA HUNGARY ALASKA JAPAN eGyer BRAZIL AFRICA 


YOU CAN BE SURE OF SHELL... 


NEW OFFICERS OF PORTLAND CLUB 


xd 
: 


One of a series of six 24-sheets being used by Shell in Canada. Others will feature birds, animals and fish from all over 
the world. The showing is lithographed in 12 colors. 


the P.A.C.A. convention at Seattle 
July 5 were J. O. Freck (center) of Freck 
Stationery Co., president, and standing, 
left to right, Robert J. Black, Hicks- . 
Chatten Engraving Co., secretary-treas- 
urer; Showalter Lynch, MacWilkins & 
Cole Advertising Agency and E. D. a 
Smith, Jr., Pacific Telephone & Telegraph eRe, 

Co., vice-president. 


Left—Leading the Portland delegation to PONTIAC INDIAN GAZES DOWN ON DETROIT 


DISPLAYS BREAD TAX 


TIME MARCHES ON NEW-TYPE COUNTER DISPLAY 


++. MAY DEFEND ON 
THE TICK OF A WATCH 
a Sha 2S 


Wi 2” 


These two types of bread wrappers may 
be introduced by the bread industry 

rae shortly, making plain how much federal 
Modernistic contour and durability are features of this new store display intro- taxes are in the loaf's cost. W. E. Long, 


duced by the Hamilton Wat i i i i i i i 
ch Co. The display includes chromium upright president, W. E. Long Co., Chicago, is ies ‘ ‘ ‘ 
‘““Upport card holders in which may be inserted os. Msn of current pe Ro ea exhibiting the wrappers. Brilliant new spectacular at Cass and Sibley in downtown Detroit. 
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Bi: it isn’t big enough for us. 


The American Home simply cannot be 
tucked away in a single tight little compart- 


ment of media thinking. 


Where cou/d you pigeonhole a magazine 
that’s as good a “buy” for cars as it is for 


curtains? 
. as good for flour as for floor coverings 
. as good for gasoline as for grape juice 
... for soap as for seedlings 
... for radios as for roofing 
. and as good for ‘“‘the male audience” as 
it is for ““woman readership”. 
Yet The American Home ts just that maga- 


zine. Not simply because it has leaped to a 


million circulation in four short years. But 
because it goes—without waste—to home 
people, to men and women who have homes, 
live in homes, love their homes. And such 
people, as who doesn’t know, are the buying- 
est people on earth for all such products, in 
all such fields. 


THERE’S NO PLACE LIKE 


Ay 


= 
ERICAN | LOME 


America’s No. 1 medium for advertisers who sell anything for the home 


be —u 


A FIGEONHOLE is all right... 


No, no pigeonhole for us. 

J 7 * 
P. S. If you really want to think of us in 
pigeon-like terms, think of a million homing 
pigeons, winging their way straight to a mil- 
lion homes—each carrying your sales story 
capsuled beneath its wing. 
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